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Programme Outcomes (POs) of MBA
Savitribai Phule Pune University
2020 Pattern Syllabus

Programme Educational Objectives (PEOs):

1. PLO1: Graduates of the MBA program will successfully integrate core, cross-functional and inter-
disciplinary aspects of management theories, models and frameworks with the real world practices and
sector specific nuances to provide solutions to real world business, policy and social issues in

complex world.

2. PEO2: Graduates of the MBA program will possess excellent communication skills, excel in cross
functional. multi-disciplinary, multi-cultural teams, and have an appreciation for local, domestic and ¢loba
contexts so as to manage continuity. change, risk, ambiguity and complexity.

3. PEO3: Graduates of the MBA program will be appreciative of the significance of Indian cthos and valucs
in managerial decision making and exhibit value centred leadership.

4. PEO4: Graduates of the MBA program will be ready to engage in successful carcer pursuits covering «
broad spectrum of areas in corporate, non-profit organizations, public policy, entreprencurial ventures and
engage in life-long learning.

5. PEOS: Graduates of the MBA program will be recognized in their chosen fields for their managerial
competence. creativity & innovation, integrity & sensitivity to local and global issues of social relevance and
carn the trust & respect of others as inspiring, cffective and cthical leaders, managers. entreprencurs.
entrepreneurs and change agents.

Programme Outcomes (POs):
At the end of the MBA programme the learner will possess the

|. Generic and Domain Knowledge - Ability to articulate, illustrate, analyze, synthesize and apply the
knowledge of principles and frameworks of management and allied domains to the solutions of real-world
complex business issues.

2. Problem Solving & Innovation - Ability to Identify, formulate and provide innovative solution frameworks
to real world complex business and social problems by systematically applying modern quantitative and

gualitative problem solving tools and techniques.

3. Critical Thinking - Ability to conduct investigation of multidimensional business problems using rescarch
based knowledge and rescarch methods 1o arrive at data driven decisions
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4. Effective Communication - Ability to cffectively communicate in cross-cultural settings, in technology
mediated environments, especially in the business context and with socicty at larpe

5. Leadership and Team Work - Ability to collaborate in an organizational context and across organizational
boundaries and lead themselves and others in the achievement of organizational goals and optimize outcomes

for all stakcholders.

6. Global Orientation and Cross-Cultural Appreciation: Ability to approach any relevant business issucs from
a global perspective and exhibit an appreciation of Cross Cultural aspects of business and management.

7. Entrepreneurship - Ability to identify entrepreneurial opportunities and leverage managerial & leadership
skills for founding, leading & managing startups as well as professionalizing and growing family businesscs.

8. Environment and Sustainability - Ability to demonstrate knowledge of and need for sustainable
development and assess the impact of managerial decisions and business priorities on the socictal, cconomic
and environmental aspects.

9.'Social Responsiveness and Ethics - Ability to exhibit a broad appreciation of the cthical and value
underpinnings of managerial choices in a political, cross-cultural, globalized, digitized, socio-economic
environment and distinguish between ethical and unethical behaviors & act with integrity.

10. Life Long Learning — Ability to operate independently in new environment, acquire new knowledge and
skills and assimilate them into the internalized knowledge and skills.

Programme Specific Outcomes (PSOs): As per specializations:
MARKETING MANAGEMENT
I. The students will be able to learn marketing skills, strategies and give inputs to business for their growth.

2. The students will be able to able to showcase communication skills including verbal, written audio-visual
and digital marketing.

3. Students will be able to develop and apply consumer behavior concepts with the help of live case studics.
FINANCIAL MANAGEMENT

I. Students will be able to learn and apply Financial Management concepts and skills.
2. Students will be able analyze the financial statement and their inferences in the business.

3. Students will be able to actually learn different Taxes and liabilitics.
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HUMAN RESOURCE MANAGEMENT

1 Students will understand the importance of human resources and activitics performed under human

FesSQuUree.

Y Students will be able understand the administering capabilitics of TIR and key factors for emplos
training. motivation, compensation, appraisal, carcer planning.

3. Students will be able to develop and apply training strategies.

4. Students will able to understand sources of conflict and devise the different strategies used in the resolution
of conflict.

OPERATIONS MANAGEMENT
1. 1t is the function of planning, coordinating, and controlling of various resources.
2. Students will understand and apply the capacity planning of the resources

3. Students will be able to understand workers and their expectations, which will help them to increase their
efficiency.

4. Students will be able to learn SCM.

BUSINESS ANALYTICS

|. The Business Analytics specialization gives the opportunities for creating value using business analytics
and describe the basic concepts in Business Analytics, Data Science and Business Intelligence.

2. Students learns the applications of Business Analytics in multiple business domains and scenarios 3. 1o
develop a thought process to think like a data scientist/business analyst.

4. Student 1o analyze data graphically by creating a variety of plots using the appropriate visualization tools,
which will help for business decisions.
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SPPU -7MBA Revised Curriculum 2019 CBCGS & OBE Pattern

Master of Business Administration (MBA) - Revised Syllabus 2019

2 year, 4 Semester Full time Programme
Choice Based Credit System (CBCS) and Grading System
Outcome Based Education Pattern

MBA | effective from AY 2019-20
MBA 1l effective from AY 2020-21

1.0 Preamble: The revised MBA Curriculum 2019 builds on the implementation of the Choice Based Credit Systerr

(CBCS) and Grading System initiated in the AY 2013. The curriculum takes the MBA program
terms of implementing Outcome Based Education a
System.

me to the next level ir
long with the Choice Based Credit System (CBCS) and Grading

2.0 Definitions:
2.1 Outcome Based Education:

2.1.1 Outcome Based Education (O
a)
b)
o)

2312

243

2.1.4

2.15

2.1.6

2...7

2.1.8

219

2.2

BE) Approach: Outcomes are about performance, and this implies:
There must be a performer — the student (learner), not only the teacher
There must be something performable (thus demonstrable or assessable) to perform
The focus is on the performance, not the activity or task to be performed

Programme Educational Objectives (PEOs): Programme Educational Objectives are a set of broa
student performance outcomes that explicitly identify what students will be able to do with what they have
learned, and what they will be like after they leave school and are living full and productive lives. Thus PEOs are
what the programme is preparing graduates for in their career and professional life (to attain within a few years
after graduation?).
Graduate Attributes (GAs): Graduate Attributes (GAs) are the qualities, knowledge and capabilities that students
are encouraged to take responsibility for developing throughout their studies and are the defining characteristics
of the students passing out of the MBA program. These attributes include, but go beyond, the disciplinary
expertise or technical knowledge.
Programme Outcomes (POs): Programme Outcomes are a set of narrow statements that describes what students
(learners) of the programme are expected to know and be able to perform or attain by the time of graduation.
Programme Specific Outcomes (PSOs): Programme Outcomes are a set of narrow statements that describes what
students (learners) of a particular specialization of the programme are expected to know and be able to perform
or attain by the time of graduation. P5Os are also a function of the various course combinations offered by the
Institute.
Learning Outcomes: A learning outcome is what a student CAN DO as a result of a learning experience. It describes
a specific task that he/she is able to perform at a given
broad types of learning outcomes are:

a) Disciplinary knowledge and skills

b) Generic skills

) Attitudes and values
Course Outcomes (COs): A set of specific statements that describes the complex performances a student shoulc
be capable of as a result of learning experiences within a course.
Teaching and Learning Activities (TLAs): The set of pedagogical tools and techniques or the teaching ana

activities that aim to help students to attain the intended learning outcomes and engage them in these [earning
activities through the teaching process.

d future-focused

level of competence under a certain situation. The three

Outcome Based Assessment (OBA): An assessment system that asks course teachers to first identify what itis that
we expect students to be able to do once they have completed a course or program. It then asks course teachers
to provide evidence that they are able to do so. In other words, how will each learning outcome be assessed? What
evidence of student learning is most relevant for each learning outcome and what standard or criteria will be
used 1o evaluate that evidence? Assessment is therefore a key part of outcome

based education and used to
determine whether or not a qualification has been achieved.

Credit: In terms of credits, for a period of one semester of 15 weeks:
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every ONE hour session per week of L amounts to 1 credit per semester
a minimum of TWO hours per week of Tamounts to 1 credit per semester,

¢) aminimum of TWO hours per week of P amounts to 1 credit per semester,

Each credit is a combination of 3 components viz. Lecture (L) + Tutorials (T) + Practice (Practical / Project Work / Sclf
Study) (P) i.e. LTP Pattern. indicative LTP, for each course, is documented in the syllabus.

The course teacher may modify the LTP of the course in view of the course requirements, nature of the course, the level
of learners and the type of pedagogy and assessment tools proposed. The modified LTP shall have to be approved by the
Director / Head of the Department / Designated academic authority of the Institute.

2.3

2.4

25

Session: Each teaching-learning, evaluation session shall be of 60 minutes. However, institutes shall have the
flexibility to define their time slots in a manner as to use their faculty and infrastructure resources in the best
possible way and ensure effective learning.

Course Announcement: The institute shall announce the elective courses and specializations it proposes to offer
the students out of the wider course basket. Itis not mandatory to offer all the specializations and all the electives.
The decision of the Director shall be final in this case. However, in the spirit of Choice Based Credit System,
institutes should offer choices to the students for the elective courses and not offer only the minimum number of
electives.

Course Registration: It is mandatory for every student, to register every semester, for the courses opted for that
semester. Each student, on admission shall be assigned to a Faculty Advisor who shall advise her/him about the
academic programs and counsel on the choice of courses considering the student’s profile, career goals and
courses taken in the earlier semesters. With the advice and consent of the Faculty Advisor, the student shall
register for a set of courses he/she plans to take up for the Semester. Students shall have to register for the courses
for the semester within first week of Semester | and immediately after conclusion of the preceding term for
subsequent Semesters 11, lll and IV.

3.0 MBA Programme Focus:

3.1 Programme Educational Objectives (PEOs): y

95

PEO1: Graduates of the MBA program will successfully integrate core, cross-functional and inter-disciplinary
aspects of management theories, models and frameworks with the real world practices and the sector specific
nuances to provide solutions to real world business, policy and social issues in a dynamic and complex world.
PEO2: Graduates of the MBA program will possess excellent communication skills, excel in cross-functional, multi-
disciplinary, multi-cultural teams, and have an appreciation for local, domestic and global contexts so as to manage
continuity, change, risk, ambiguity and complexity.

PEO3: Graduates of the MBA program will be appreciative of the significance of Indian ethos and values in
managerial decision making and exhibit value centered leadership.

PEOA4: Graduates of the MBA program will be ready to engage in successful career pursuits covering a broad
spectrum of areas in corporate, non-profit organizations, public policy, entrepreneurial ventures and engage in life
long learning.

PEOS: Graduates of the MBA program will be recognized in their chosen fields for their managerial competence,
creativity & innovation, integrity & sensitivity to local and global issues of social relevance and earn the trust &

respect of others as inspiring, effective and ethical leaders, managers, entrepreneurs, intrapreneurs and change
agents.

3.2 Programme Outcomes (POs): At the end of the MBA programme the learner will possess the

’

Generic and Domain Knowledge - Ability to articulate, illustrate, analyze, synthesize and apply the knowledge of
principles and frameworks of management and allied domains to the solutions of real-world complex business
issues

Problem Solving & Innovation - Ability to Identify, formulate and provide innovative solution frameworks to real

world complex business and social problems by systematically applying modern quantitative and qualitative
problem solving tools and techniques.

Page 2 of 273
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Critical Thinking - Abili > L ipati idi
: ing - Ability to conduct investigation of multidimensional business problems using research based
nowledge and research methods to arrive at data driven decisions )
Effocti atlan . e
e.ctlve CommunlcqtloQ Ability to effectively communicate in cross-cultural settings, in technology mediated
environments, especially in the business context and with society at large

Leadershlp and Team Work - Ability to collaborate in an organizational context and across organizational
boundaries and lead themselves and others in the achievement of organizational goals and optimize outcomes for
all stakeholders.

Global Orientation and Cross-Cultural Appreciation: Ability to approach any relevant business issues from a global
perspective and exhibit an appreciation of Cross Cultural aspects of business and management.
Entrepreneurship - Ability to identify entrepreneurial opportunities and leverage managerial & leadership skills
for founding, leading & managing startups as well as professionalizing and growing family businesses
Environment and Sustainability - Ability to demonstrate knowledge of and need for sustainable development 2nd
assess the impact of managerial decisions and business priorities on the societal, economic and environmenta
aspects.

Social Responsiveness and Ethics - Ability to exhibit a broad appreciation of the ethical and value underpinnings

of managerial choices in a political, cross-cultural, globalized, digitized, socio-economic environment anc
distinguish between ethical and unethical behaviors & act with integrity.

LifeLong Learning — Ability to operate independently in new environment, acquire new knowledge and skills and
assimilate them into the internalized knowledge and skills.

3.3 Programme Specific Outcomes (PSOs): It is expected that Institutes define the PSOs for each specialization /
major-minor combination. PSOs shall also vary based upon the customized combination of Generic Core, Generic
Elective, Subject Core, Subject Elective, Foundation, Enrichment & Alternative Study Credit Courses that they offer.

3.4 Graduate Attributes (GAs): At the end of the MBA programme the learner shall exhibit:

GAl
GA2
GA3

GA4:
GAS:
GA6:
GA7:
GAS8:
GAS9:

GAl
GAl

: Managerial competence

: Proficiency in Communication, Collaboration, Teamwork and Leadership
: Competence in Creativity & Innovation

Research Aptitude, Scholarship & Enquiry

Global Orientation

Proficiency in ICT & Digital Literacy

Entrepreneurship & Intrapreneurship Orientation

Cross-functional & Inter-disciplinary Orientation

Results Orientation

0: Professionalism, Ethical, Values Oriented & Socially Responsible behaviour
1: Life-Long Learning Orientation

4.0 MBA Programme Course Types & Evaluation Pattern:

Sr.No. | Course Type Credits | Nature Comprehensive | End | Total
Concurrent Semester ‘ Marks
l Evaluation Evaluation |
ey 7 (CCE) | (ESE) Marks |
\ : & Sl R BASIC COURSE TYPES L T
1 | Generic Core (6C) | 3 Compulsory 50 50 | 100
| 2 \ Subject Core (SC) 3 Compulsory (Specialization | 50 50 | 100
| | i specific) ‘
| 3 f Generic Elective (GE - UL) | Elegtive i S . ,QT 7 50 | S0
| 4 | Generic Elective (GE - IL) | 2 Elective 50 0 50
1 5 | Subject Elective (SE - 1) 2 Elective (Specialization | 50 0 50
i ‘ specific) |
| 6 \ Summer Internship | 6 Project (Compulsory) 50 50 | 100
\ Project (SIP) J ‘
ADDITIONAL COURSE TYPES |
\ 1 | Enrichment Courses | 1 Elective 25 0 25 |
1 \ (ENR)
ducatjo
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Course Qutcomes (CO’s) of MBA
2020 Pattern Syllabus
Generic Core Courses (Compulsory) — Semester 1 & 11

Semester 1 101 — Managerial Accounting

3 Credits LTP: 2:1:1 - Compulsory Generic Core Course
Course Outcomes: On successful completion of the course the learner will be able to
CO# | COGNITIVE COURSE OUTCOMES

' ABILITIES

DESCRIBE the basic concepts related to Accounting, Financial
Statements, Cost Accounting, Marginal Costing, Budgctary Control and
Standard Costing

CO101.1 | REMEMBERING

CO101.2 | UNDERSTANDING [EXPLAIN in detail, all the theoretical cohccpls taught through the

| o eyllabus. . i
| CO101.3 | APPLYING PERFORM all the necessary calculations through the relevant numerical
#EL problems. ——y - -
CO101.4 | ANALYSING ANALYSE the situation and decide the key financial as well as non-

i

| financial elements involved in the situation.
NEN EVALUATE the financial impact of the decision.

Semester 1 W 102 - Organizational Behavior

| EVALUATING

| COI01.5

3Credits  [LTP:2:1:1  |Compulsory Generic Core Course
Course Outcomes: On successful completion of the course the learner will be ableto
CO# COGNITIVE COURSE OUTCOMES

ABILITIES

| CO102.1 | REMEMBERING  |DESCRIBE the major theories, concepts, terms, models, frameworks
~land research findings in the ficld of organizational behavior.
C0102.2 | UNDERSTANDING [EXPLAIN the implications of organizational bchavior from the
perspectives of employees, managers, leaders and the organization.
MAKE USE OF the Theories, Models, Principles and I'rameworks of
organizational behavior in specific organizational settings.

CO102.3 | APPLYING
C0O102.4 | ANALYSING DECONSTRUCT the role of individual, groups, managers and lcaders "
in influencing how people behave and in influencing organizational
culture at large. 3 W - ;
C0102.5 | EVALUATING FORMULATE approaches to reorient individual, team, nﬁmagbrial

and leadership behavior in order to achieve organizational goals.

CO102.6 | CREATING ELABORATE UPONQ]H(?CHElllCﬂgCS in shaping organizational
behavior, organizational culture and organizational change.

Semester I s 103 — Economic Analysis for Business Decisions
3 Credits  |LTP: 2:1:1 Compulsory Generic Core Course

Course Outcomes: On successful completion of the course the learner will be able to

CO# COGNITIVE COURSE OUTCOMES (RO

| ABILITIES

- CO103.1 REMEMBERING DEFINE the key terms in lnICIO-LLOH()mlLS

C0103.2 | UNDERSTANDIN [EXPLAIN the l:cy terms in micro-economics, from a managerial

’ G perspective.

CO103.3 | APPLYING IDENTIFY the various issues in an economics context and Sl
| DEMONSTRATE their significance from the perspective oftbusingss :
L ; decision making.

(/'{'
Shivaji 1). 7
Director- HHMS
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CO103.4| ANALYSING IEXAMINLE the inter-relationships between various facets of micro
j cconomics from the perspective of a consumer, firm, industry.,

‘ market, competition and business cycles.

CO103.5 [ EVALUATING DEVELOP critical thinking based on principles of micro-cconomics for
f informed business decision making.

| ST WSV Y ;
CO103.6 E CREATING | ANTICIPATE how other firms in an industry and consumers will
; respond to economic decisions made by a business, and how to
‘ incorporate these responses into their own decisions.
RTINS _|104 - Business Research Methods
3 Credits LTP: 2:1:1 Compulsory Generic Core Course
Course Outcomes: On successful completion of the course the learner will be able to
iC()# COGNITIVE COURSE OUTCOMES
| ABILITIES R 5ok
' CO104.1 REMEMBERING DEFINE various concepts & terms associated with scientific business
L, P . geseanch o ,
CO104.2 [UNDERSTANDING  [EXPLAIN the terms and concepts used in all aspects of scientific business
R rc§czr171j§h.r 7 7
' CO104.3 |APPLYING MAKE USE OF scientific principles of research to SOLVLE contemporary
business research problems. SRR L B
CO104.4 ANALYSING EXAMINE the various facets of a research problem and [LLUSTRATE
the relevant aspects of the research process from a data driven decision
eV _Jperspective. e
CO104.5 EVALUATING JUDGE the suitability of alternative rescarch designs, sampling designs.
data collection instruments and data analysis options in the context of a
given real-life business research problem from a data driven decision
perspective. a4
CO104.6 ICREATING FORMULATE alternative research designs, sampling dcsi gns, data
collection instruments, testable hypotheses, data analysis strategics and
research reports to address real-life business rescarch problems.
Semester I 105 —Basics of Marketing |
3 Credits LTP: 2:1:1 Compulsory Generic Core Course |
Course Outcomes: On successful completion of the course the learner will be able to
CO# COGNITIVE COURSE OUTCOMES Y
| _ABILITIES

‘r CO105.1 REMEMBERING ~ [RECALL and REPRODUCE the various concepts, principles, frameworks

| and terms related to the function and role of marketing.

CO105.2 UNDERSTANDING  IDEMONSTRATE the relevance of marketing management concepts and
frameworks to a new or existing business across wide varicty of sectors and
[LLUSTRATE the role that marketing plays in the “tool kit” of cvery
organizational leader and manager.

CO105.3 APPLYING APPLY mark&ini; principles and theories to the demands of marketing
~ |lunction and practice in contemporary real world scenarios.
CO105.4 ANALYSING EXAMINE and LIST marketing issues pertaining to scementation,

targeting and positioning, marketing environmental forees, consumer
buying behavior, marketing mix and Product Life Cyele in the context

\ of real world ~ =
\ marketing offering (commoditics Prvices).
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CO105.5 EVALUATING EXPLAIN the interrelationships between segmentation, targeting and
positioning, marketing environment, consumer buying behavior, marketing
mix and Product Life Cycle with real world examples.

CO105.6 ICREATING DISCUSS alternative approaches 1o scgmentation, targeting and

; positioning, the marketing environment, consumer buying behavior,
marketing mix and Product Life Cycle in the context of real world
marketing offering

~ [(commodities, goods, services, c-products/ c-services. ).

Semester l 5 106 — l)lg,ltal Busmcss
3 Credits

A'-LTP _,2 1: 1 ~|Compulsory Generic Core Course
Course Outcomes: On successful complctlon of the course the learner will be able to

co# COGNITIVE COURSE OUTCOMES
| | ABILITIES gt 3 B i
- CO106.1 | REMEMBERING DESCRIBE the conceptual framework of ¢ commerce, mobile

commerce and social commerce.
CO106.2 | UNDERSTANDING | SUMMARIZE the impact of information, mobile, social, digital,
IOT and related technologies on society, markets & commerce.

\

1

" CO106.3 | APPLYING ILLUSTRATE value creation & competitive advantage in a digital

e e | Business environment.

1 CO106.4 | ANALYSING EXAMINE the changing role of intermediaries, changing naturc of

| supply chain and payment systems in the online and oftline world.
CO106.5 | EVALUATING ELABORATE upon the various types of digital business models and

} | OUTLINE their benefits and limitations.

. CO106.6 | CREATING DISCUSS the various applications of Digital Business in the

i present day world.

Digital Business Applications - I: Electronic Retailing: B2C Electronic Retailing, Characteristics,

Advantages,
['Semeﬁster 11 201 — Marketing Managcmcnt
B Credits. - o JLERZe0El s _|Compulsory Generic Core Course
Course Outcomes: On successful completion of the course the learner will be able to
Co# COGNITIVE COURSE OUTCOMES

ABILITIES

’ CO201.1 | REMEMBERING DESCRIBE the key terms assocmtcd w1th the 4 Ps of mar keting.
C0201.2 | UNDERSTANDING | COMPARE and CONTRAST various dpproachu to pricing for a
real world marketing offering (commoditics, goods, services, c-
, R B aloRR ) P
CO201.3 | APPLYING DEMONSTRATE an understanding of various channel options
‘_ for a real world marketing offering (commoditics, goods,
} | | services, e-products/ e- services.)
- CO201.4 | ANALYSING EXAMINE the product line of a real world marketing offering
e ! | (commodities, goods, services, e-products/ e-services.)
1‘ C0O201.5 | EVALUATING EXPLAIN the role of various communication mix clements for a ree il

\ world marketing offering (commoditics, goods, services, ¢- pmduu\ ;
. e-services,)

(_(1\1ng,0)
\1\){E Of - \o

V4\‘%0  Shivji
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CO201.6 | CREATING | DESIGN fllnmrlwlin;{ pl:m.Iur arcal world marketing offering
’ (commodities, goods, services, e-products/ e-services. )

Semester 11 i , 202 — Financial Management
J Credits LTP: 2:1:1 ~|Compulsory Generic Core Course
Course Outcomes: On successful completion of the course the learner will be able to
CO# | COGNITIVE COURSE OUTCOMES

ABILITIES

C0O202.1 | REMEMBERING  [DESCRIBE the basic concepts related to Financial Management,
Various techniques of Financial Statement Analysis, Working Capital.
Capital Structure, Leverages and Capital Budgeting.

C0202.2 | UNDERSTANDING [EXPLAIN in detail all theoretical concepts throughout the syllabus

C0202.3 | APPLYING PERFORM all the required calculations through relevant numerical
s o0 roblems. S
CO202.4 | ANALYSING ANALYZE the situation and

e comment on financial position of the firm
« estimate working capital required
e decide ideal capital structure
o evaluate various project proposals
C0202.5 | EVALUATING EVALUATE impact of business decisions on Financial Statements,
| Working Capital, Capital Structure and Capital Budgeting of the firm |

|
|
|
|

Semester I1 203 — Human Resource Management T
3 Credits LTP: 2:1:1 Compulsory Generic Core Course |
Course Outcomes: On successful completion of the course the learner will be able to

CO# COGNITIVE COURSE OUTCOMES ‘

; ABILITIES i }

" C0203.1 | REMEMBERING | DESCRIBE the role of Human Resource Function in an \

| Organization. |

| C0203.2 | REMEMBERING | ENUMERATE the emerging trends and practices in 1IRM.
- C0203.3 | UNDERSTANDIN | ILLUSTRATE the different methods of HR Acquisition and

G retention.
C0203.4 | APPLYING DEMONSTRATE the use of different appraisal and training methods,
- %1 ! in an Organization. |
C0203.5 | ANALYSING OUTLINE the compensation strategies of al{ofrgaﬁi/tétion

| CO203.6 | EVALUATING | INTERPRET the sample job descriptions and job specifications for
contemporary entry level roles in real world organizations.

Semester 11 2 o ‘ 204 — Operations & Supply Chain Management
3 Credits LTP: 2:1:1 ; Biga Rt g Compulsory Generic Core Course '
Course Outcomes: On successful completion of the course the learner will be able to

CO# ' COGNITIVE COURSE OUTCOMES

r ABILITIES
1 CO204.1 | REMEMBERING DEFINE basic terms and concepts related to Production, Operations, ‘
1 Services, Supply Chain and Quality Management.

¥/SN @
0.169/1/A
A ’
Y Opp. Elpro ﬂx‘
S Internationai, m
\

BT sE— )
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CO204.2 | UNDERSTANDING | | XPEAIN the process characteristics and their linkages with process
’ product matrix in a real world context
C0204.3 | APPLYING | DESCRIBL the various dimensions of production planning and
control and their inter-linkages with forccasting
02044 ’ ANAL YSING CALCULATE inventory levels and order quantitics and MAKT, USE
OF various inventory classification methods.
C0O204.5 | EVALUATING OUTLINE a typical Supply Chain Model for a product / service and

ILLUSTRATE the linkages with Customer Issucs. Logistic and
Business Issues in a real world context.

C0O204.6 | CREATING ELABORATE upon different operational issucs in manufacturing
| and services organizations where the decision-making clement is

1
g ey D fusveehy ] emphasized.

Semester | 107 — Management Fundamentals
i Generic Courses (Electives) +- University Level — Semester | & Il

2 Credits LTP: 2:0:0 Generic Elective — University Level
Course Outcomes: On successful completion of the course the learner will be able to
CO# COGNITIVE COURSE OUTCOMES
_ ABILITIES
CO107. REMEMBERING ENUMERATE various managerial competencics and approaches to
| 1 management. L
| CO107. UNDERSTANDING [EXPLAIN the role and need of Planning, Organizing, Decision Making
) and Controlling. et L -
- CO107. |APPLYING MAKE USE OF the principles of goal setting and planning for simple as
3 well as complex tasks and small projects.
| CO107. ANALYSING COMPARE and CONTRAST various organizational structures of variety ‘
& Anan o of business and not-for-profit entities in a real world context.
CO107. EVALUATING BUILD a list of the decision making criteria used by practicing managers,
1 5 leaders and entrepreneurs in routine and non-routine decision makine
1 situations and EVALUATE and EXPLAIN the same. )
- CO107. CREATING FORMULATE and DISCUSS a basic controlling model in a real life
6 business, start- up and not-for-profit organizational context,
}LSemester I [ 108 — Indian Economy
2 Credits LTP: 2:0:0 ‘Generic Elective — University Level
Course Outcomes: On successful completion of the course the learner will be able to
CO# COGNITIVE COURSE OUTCOMES

, | ABILITIES
CO108.1 REMEMBERING DESCRIBE the present state of Indian Economy and LIS T major

| | ceconomic policy issues in the current context. y :
CO108.2 | UNDERSTANDING | EXPLAIN the economic development strategy since Independence

, BPETRr - 4ot and DISCUSS the priorities in the current context.

CO108.3 APPLYING ILLUSTRATE the CC()n()mWiVC_Ail{l};ijlcl of Monetary policy and Fiscal
Policy, Economic Reforms, Demographic Transition in India,
Changing profile of GDP, Growth and Incquality and Trade Policy in
the Indian context.

Dr. Shiv tundhe
Director- HHMS

P 2/
&t\ “ ¢ 4 Ph.: (020) 67492727
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COT08 A4 | ANALYSING EXAMINL the changing profile of human capital, employment,
j productivity and ILLUSTRATE the linkages with Soft
Infrastructure, growth of Start-ups,
GDP composition of India.

CO108.5 CEVALUATING DETERMINE the key priority arcas, across various dimensions, for
the Indian Economy in the context of current cconomic environment
CO108.6 ‘ CREATING BUILD a case for co-existence of MNCs, Indian Public Scctor, Indiar
‘{ Private Sector, SMEs, MSMEs and Start Ups in the Indian Fconomy
Semester 1 V 109 — Entreprencurship Development
tZ Credits {lll’ZA()()i o 7 i Generic Elective — University Level
Course Outcomes: On successful completion of the course the learner will be able to
CO# COGNITIVE COURSE OUTCOMES
i ABILITIES Al meiitr st
CO109.1 REMEMBERING DEFINE the key terms, LIST the Attributes and Characteristics of
‘ Entrepreneurs features and ENUMERATE the Factors influencing
L Entrepreneurship Growth. SR B
" CO109.2 [UNDERSTANDING | DISCUSS various theories of entrepreneurship and the
entreprencurship development ecosystem in Indian context.
CO109.3 |APPLYING APPLY the theories of entreprencurship and entreprencurship
development framework to analyze and identify entreprencurial
. opportunities. b L R R ol
C0O109.4 ANALYSING DISCRIMINATE between potential options available for entreprencur
| for embarking on establishing a Start Up L SR
| C0109.5 EVALUATING EVALUATE the start up ecosystem and the entreprencurial
‘ opportunities in light of requirements of a business plan.
" C0109.6 [CREATING CREATE a business plan that captures entreprencurs and varidy of
i entrepreneur motivations, entrepreneur culture and scctoral
| opportunities and financing options.

:,59'995‘9'1 ol DT e 110 — Essentials of Psychology for Managers

2 Credits W L;l‘l":: 2:0:6 i G;:;neric Elective — University Level
Course Outcomes: On successful completion of the course the learner will be able to
ICO# ICOGNITIVE COURSE OUTCOMES 7
a2 ABILITIES

CO110. REMEMBERING  [DEFINE the basic concepts of psychology. A

]

CO110. UNDERSTANDING EXPLAIN the sensing and perceiving proécsscs. 7

2

-+ e < Ay . A I A

CO110. | APPLYING APPLY principles of learning and conditioning to human behavior.

3 |

CO110. | ANALYSING ILLUSTRATE the linkages between learning, memory and information
| 4 | i rocessing,. b
‘ (4();10. | EVALUATING LEXPLAIN the basic intrapersonal processes that influence social ;wxwpmimf

EScmcslcr |

111 - Legal Aspects of Business
2 Credits 1P 2:0:0 8 | of Business

2 e . Generie Elective — University Level
,‘uurst )utu‘)mcs: On successful completion of the course the learner will be able to
CO# l COGNITIVE | COURSE OUTCOMES

e

LTA “ Y

[T g
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j ABILITIES
COL11.1 | REMEMBERING
COIT12 | UNDERSTANDING

COM1L3 |
COl11.4

CO111.5 | EVALUATING

J

APPLYING
ANALYSING

ls‘cmcstcr |

DESCRIBE the key terms involved in cach Act.

SUMMARIZE the key legal provisions of cach Act.
ILLUSTRATE the use of the Acts in common business situations.
OUTLINE the various facets of basic case laws of cach Act from a
legal and managerial perspective.

DEVELOP critical thinking by making judgments related to use of
various provisions of the Acts in business situations

2 Crcdlts

LTP: 2:0:0

uf@_,ﬁ_fi‘ 112 - l)umdnd Analysns and Forecasting |
f ‘Generic Elective — University Level

Course Outcomes: On successful completlon of the course the learner will be able to

BUILD a forecast for common producls and services using time-serics

207 — Contemporary Frameworks in
Management

Generic Elective — University Level

COURSE OUTCOMES ; ' ‘

DEFINE Emotional Intelligence (EQ), IDENTIFY the benefits of
emotional intelligence and RELATE the S Dimensions of ‘T'rait Ll \

Tois |

companies to great companics, and DISCUSS why and how most |
companies fail to make the transition. |

—— 1

improve your leadership ability and ILLUSTRATE its positive

EXAMINE the fundamental causes of organizational politics and

CO# COGNITIVE COURSE OUTCOMES
ABILITIES o e
CO112.1 | REMEMBERING |DESCRIBE the key terms associated with demand analysis, demand
cstimation and demand loxcgdstmg
CO112.2 | UNDERSTANDIN [SUMMARIZE the usc of " demand forecasting in various functions of
G management.
CO1123 | APPLYING  |IDENTIFY the pros and cons of various forecasting methods
CO112.4 | ANALYSING DECONSTRUCT a forecast into its various components
CO112.5 | EVALUATING
data. T
Semester II
2 Credits LTP: 2:0:0
Course Outcomes: On successful completion of the course the learner will be able to
co# COGNITIVE
ABILITIES
C0207.1 REMEMBERING
L RN A Al Model to the practice of emotional intclligence.
. C0207.2 UNDERSTANDING DESCRIBE how companies achicve transition from being good
|
' C0207.3 APPLYING APPLY the 21 laws that make leadership work successfully to
5 : impact on the whole organization.
C0O207.4 ANALYSING
s 1 team failure.
C0207.5 EVALUATING | EXPLAIN

'Stmuttr 11
2 Credits

Course ()utcomts At the Lnd of th_ls u)ursc, thc learner shall be able to

EXPLAIN the approach to being effective in attaining goals by
aligning oneself to the "true north" principles based on a
universal and timeless character ethic.

TP: 20()

CO#  ICOGNITIVE

208 - (.C()polltlts & World Economic Systems
Generic Elective — University Level

COURSE OUTCOMES

S No 169/1/a, IMrecior- 1TMS

ODD El
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CO208.1
C0O208.2

CO208.3
CO208.4
C0O208.5

ABILITIES
REMEMBERING
UNDERSTANDING

CAPPLYING
ANALYSING

wi Education Society’s
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EVALUATING

Semester Il |
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ENUMERATLE the various elements of global cconomic system.

L XPLAIN the role of key trade organizations in the global cconomic
system.

INDENTIFY the crucial clements of international trade Taws.
ANALYSE the forces that work for and against globalization.

'ASSESS the iinpact of the elements of the Global Iiconomic System on

]209 - Start Up and New Venture Management

2 Credits

ILTP: 2:0:0

; IGﬂeric Elective — University Level

Course Outcomes: On successful completion of the course the learner will be able to

CO# COGNITIVE COURSE OUTCOMES
‘ ABILITIES BRI
C0209.1 | REMEMBERING [DESCRIBE the strategic decisions iyo]yqd in establishing a startup. ‘
C0209.2 | UNDERSTANDIN [EXPLAIN the decision making matrix of entrepreneur in establishing a
G startup. : W - G 4 e A
C0209.3 | APPLYING IDENTIFY the issues in developing a team to establish and grow a
o startup P R |
C0209.4 | ANALYSING FORMULATE a go to market strategy for a startup.
C0209.5 | EVALUATING  |DESIGN a workable fi unding model for a proposed startup.
C0209.6 | CREATING DEVELOP a convincing business plan description to communicate
valuc of the new venture to customers, investors and other stakcholders. |

Semester 11

210 ——AQuailit’aiiycfl}pscaﬁrch Mclhbds l

Generic Elective — University Level |

|
|

2 Credits LTP: 2:0:0
Course Outcomes: On successful completion of the course the learner will be able to
CO# COGNITIVE COURSE OUTCOME
ABILITIES P e
C0210.1 REMEMBERING ENUMERATE the key terms associated with Qualitative rescarch
approach. LG
" C0O210.2 UNDERSTANDING | COMPARE and CONTRAST Qualitative rescarch approach with the
Quantitative approach.
C0210.3 ]APPLYING CONSTRUCT appropriate research and sampling designs for
Qualitative research work in real world business and non-business
e contexts
C0210.4 | ANALYSING ILLUSTRATE the use of appropriate quali{éuiiv'circscarch methods in
IRRRA Bl s real world business and non-business contexts.
C0210.5 EVALUATING | EVALUATE the quality of Qualitative Rescarch work
C0O210.6 | CREATING COMBINE Qualitative and Quantitative rescarch approaches in a real
world research project.

Scm;.sur In .
2 Credits

211 — Business, Government & Society

LTP: 2:0:0

Generic Elective — University Level

Course Outcomes: On successful completion of the course the learner will be able to

CO#

o211,

COGNITIVE,
ABILITIES :
REMEMBERING

COURSE OUTCOME

DESCRIBE the economic roles of government in the Indian congext
S —

dhe
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CO211.2 ) UNDERSTANDING

| CO211.3
CO211.4
- CO211.5

S CO211.6

|
|

Semester 11
2 Credits

APPLYING
ANALYSING
EVALUATING

CREATING

l
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I'XPLAIN the macrocconomic crises around the world,
ILLUSTRATIE the inter linkages between cconomic growth, poverty
and incquality.

EXAMINE the rationale, success and failures of Public Private
Partnerships in the Indian context.

ASSESS the forces for and against Globalization and the socio
cconomic impact of Globalization.
'DISCUSS the interplay between technology, business and socicty.

212 - Business Process Reengineering

TR R

Generic Elective — University Level

Course Outcomes: On successful completion of the course the learner will be able to

CO# COGNITIVE COURSE OUTCOMES
ABILITIES [ ARl Sy i

CO212.1 | REMEMBERING |DEFINE the key terms associated with Business Process 1{90|1gi11ccring. |

CO212.2 | UNDERSTANDIN EXPLAIN the various supporting and opposing forces to Business
e G ~Process Reengineering in simple business situations.
| CO212.3 | APPLYING _ IAPPLY modeling tools for simple business processes.

CO212.4 | ANALYSING FORMULATE a working plan to establish a Business Process
i Reengineering team. i M ] _
PCOZI?_.S EVALUATING EVALUATE the success of a BPR initiative in relation to the impact on
% organizational KPIs. | IR e
| CO212.6 CREATING IMAGINE ways to improve business or non-business processes.
L Generic Courses (Electives) — Institute Level — Semester | & Il
Semester I 113 - Verbal Communication Lab i
2 Credits LTP:0:3:1 ~ [Generic Elective — Institute Level
Course Outcomes: On successful completion of the course the learner will be able to
CO# COGNITIVE COURSE OUTCOMES
| ABILITIES
- CO113. [ REMEMBERING | RECOGNIZE the various clements of communication, channels of
| 1 communication and barriers to effective communication.
‘ COI13. | UNDERSTANDIN [EXPRESS themselves effectively in routine and - s:;;c“cii;lvliga-lﬁworld '
| 2 G business interactions. oy

CO113. | APPLYING DEMONSTRATE appropriate use of body ldﬁguagg

D

COI113. | ANALYSING I'AKE PART IN professional meetings, group discussions. telephonic
| 4 ATt L calls, elementary intcrvicwﬁsﬁanﬁquﬁlic7spcaking activitics.

CO113. y EVALUATING APPRAISE the pros and cons of sample recorded verbal
, 5. ; communications in a business context.

E,()l 13. ; CREATING CRliAT-E and DELIVER effective business presentations, using
| © | o EPBTQF}[‘?‘E,!?CVIWE)_I_(}_&_}@??IS’ for common business situations.
;Scrycst.cr I & [ : 114 - Enterprise Analysis - Desk Research
?‘(‘rc‘d.'t(s —— ..IJI Pf 0:3:1 . . Generice Elective — Institute Level
‘ ,‘oursc )l:lwm(.s. On successful completion of the course the learner will be able to
CO# COGNITIVE COURSE OUTCOMES

ABILITIES
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COT4, REMEMBERING DESCRIBE the key historical, organizational, market related. financial
1 POVETNANCe, [eadership and social responsibility dimensions of a real
world business orpanization
CO114. | UNDERSTANDIN | SUMMARIZL: the regional, national and global footprint of a real world
) O - business organization,
CO114. | APPLYING | DEMONSTRATI the use of secondary — offline and online reso
3 profile a real world business organization.
CO114. ANALYSING ANALYSE, using tables and charts, the trends in market standing and
4 financial performance of a real world business organization over the
‘ A years.
CO114. | EVALUATING COMPOSE a succinct summary of future plans of a real world busis
S organization the company website, sharcholders reports and other
| information available in the public domain.
CO114. | CREATING IMAGINE the key challenges and opportunities for a real world busine
6 | | organization in the immediate future (1 to 3 ycars).
Semester 1 { ML, 115 - Selling & Negotiations Skills Lab
2 Credits LTP: 0:3:1 Generic Elective — Institute Level
Course Outcomes: On successful completion of the course the learner will be able to
CO# COGNITIVE COURSE OUTCOMES
» ABILITIES i g el
CO115. | REMEMBERING DESCRIBE the various sclling situations and sclling types.
| |
" CO115. | UNDERSTANDING | OUTLINE the pre-sales work to be carried out by a professional
2 salesperson. o
CO115.  APPLYING IDENTIFY the key individuals involved in a real world sales process
L 3 for a real world product/ service / e-product / e-service.
| CO115. | ANALYSING FORMULATE a sales script for a real world sales call for a product
| 4 service / e- product / e-service. 'samgtinss
CO115. EVALUATING DECONSTRUCT the pros and cons of sample real world sales calls for
5 a product/ service / e-product / e-service.
" COL115. [CREATING DEVELOP a sales proposal for a real world product/ service / ¢-
6 | s | product / e- service and for a real world sclling situation.
Semester 1 o) A 116 - MS Excel
2 Credits LTP: 0:3:1 Generic Elective — Institute Level |
Course Outcomes: On successful completion of the course the learner will be able to
COf# COGNITIVE COURSE OUTCOMES
ABILITIES
COJ16. REMEMBERING SELECT appropriate menus and functions of MS Lixcel to Create,
| FFormat, Import, Merge, Save, Print Spreadsheets & Charts using

| business data.
COT16. UNDERSTANDING | SHOW how to do basic troubleshooting and [ix mistakes most people

% | make when working with spreadsheets.
f,()l 16. | APPLYING USE various functions of MS Excel, Execute pivot table analysis,
3

common (and powerful functions), and different types ol lookups
‘ (viookup, hlookup, and index/match).
COT116. | ANALYSING ILLUSTRATE the use of the most commonly used data-manipuliyton \

r. Shdvaji D. Yhondhe
Director- LIMS
7
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commands in MS Tixeel

l |

COl16. EVALUATING DERIVE insights from multiple data sources in MS BEACEL and work
S with it to answer relevant business questions

COl16. CREATING CREATE standard Excel Templates for routine business data

o | management and analysis activitics.

. b nas Quatarma 4 ] e .
Semester | 117 - Business Systems and Procedures

2 Credits ;I,'l‘l‘: 0:3:1 Generic Elective — Institute Level
Course Outcomes: On successful completion of the course the learner will be a ble to
CO# COGNITIVE COURSE OUTCOMES

ABILITIES

" CO117.1 REMEMBERING | TABULATE the key clements of a typical business system and related
work flow procedures. - ]
 CO117.2| UNDERSTANDIN EXPLAIN a business system and related procedures.
G
. CO117.3 | APPLYING . PREDICT the _
CO117.4 | ANALYSING BREAK DOWN a business system into simpler components and explain
| ol PR the inter- relationships. ? Sl e
= COl 17.5HZVALUA’I‘ING DEVELOP a process based thinking approach. 7
CO117.6 | CREATING CREATE standard operating procedures and flow charts / other visual
| representations for typical business systems and processes.

| PREDICT the fail points / bolll';: 11céks in a typical business process.

1
‘Se[n;efstérili”%”ii 118 - Managing Innovation
2 Credits LTP: 0:3:1 Generic Elective — Institute Level
Course Outcomes: On successful completion of the course the learner will be able to
CO# COGNITIVE COURSE OUTCOMES
ABILITIES

| CO118.1 | REMEMBERING | DESCRIBE the key ideas relevant to innovation, intellectual property.
business models

CO118.2 | UNDERSTANDING| INTERPRET the various theories of innovation and EXPLAIN with
‘ examples the types of innovation.

' CO118.3 | APPLYING EXPERIMENT WITH innovation as a Syslcmatic process and generate
’ Po s innovative ideas for new products and services.

CO118.4 | ANALYSING DISSECT contemporary start-up businesses for their business models.
extent of innovation, success and failure.

CO118.5 | EVALUATING CREATE an inventory of product and process innovations for daily use
consumer products and routine business processes in a typical :
organization.

CO118.6 | CREATING CREATE a potential list of innovation needs for India in the local,

regional and national context and ASSESS the likelihood of
| constructing a business model around these needs in the current local,
regional and national context.

;Sclr)csl't'r I 119 - Foreign Language 1
2‘(<rcd|l.s LTP: 0:3:1 Generie Elective — Institute Level
Course Outeomes: On successful completion of the course the learner will be able to -
COH ‘(,‘()(.‘Nl'l‘lVl‘l f COURSE OUTCOMES 4

2 :‘llCdﬂ
N J LI N
\
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ABILITIES

i

213- Written Analysis and Communication Lab

Generic Elective — Institute Level

CCO119.1 | REMEMBERING | RECALL and SPELL simple words in the forcign languagce
» CO119.2 T UNDERSTANDIN| TRANSLATE simple sentences from English 1o the forcign language
LG and vice- versa.
' CO119.3 APPLYING CONSTRUCT a dialogue, in the forcign language, for basic human
interactions in a social context.
CCO119.4 EANAI,YSING TAKE PART IN an interaction in a non-business sctting using the
. | L | foreign language.
- COl 19.5 EVALUATING INTERPRET a short write up written in the forcign language.
Semester 11
2 Credits LTP: 0:3:1 )
Course Outcomes: On successful completion of the course the learner will be able to
CO# COGNITIVE COURSE OUTCOMES
‘. ABILITIES
CO213. REMEMBERING DESCRIBE stages in a typical communication cycle and the barriers to
fad 1 effective communication. -
CO213. | UNDERSTANDIN | SUMMARIZE long essays and reports into précis and executive
2 G summaries. R R TR T oo Ll
CO213. | APPLYING USE Dictionary and Thesaurus to draft and edit a variety of business
3 written communication. :
CO213. | ANALYSING EXAMINE sample internal communications in a business environment
- PRI O P A for potential refinements.
CO213. EVALUATING COMPOSE varicty of letters, notices, memos and circulars.
5
[gcmestcr 11 h14 - Industry Analysis - Desk Research
E Credits LTP: 0:3:1 Generic Elective — Institute Level
Course Outcomes: On successful completion of the course the learner will be able to
CO# COGNITIVE COURSE OUTCOMES
 ABILITIES , B
CO214. | REMEMBERING | DESCRIBE the key characteristics of the players in an industry.
|
CO214. | UNDERSTANDIN | SUMMARIZE the management cthos and philosophy of the players in {
R § the industry. B ‘
CO214. | APPLYING DEMONSTRATE an understanding of the regulatory forces acting
| 30 on the industry. ¢ \
CO214. ANALYSING COMPARE and CONTRAST, using tables and charts, the market and |
4 financial performance of the players in an industry.
CO214. | EVALUATING ASSESS the impact of recent developments on the industry and its key
|3 : B R
CO214. CREATING PREDICT the future trajectory of the evolution of the industry in the
L6 | | immediate future (1 to 3 years).
Semester 11 215 — Entreprencurship Lab

2 Credits

LTP: 0:3:1

Generic Elective — Institute Level

Course Outcomes: On successful completion of the course the learner will be able to

CO#

ICOGNITIVE

| COURSE OUTCOMES

Corporate Off. : Yashaswi House, Lane No. 15, Prabhat
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ABILITIES

CO215. | REMEMBERING
|
CO21S. UNDERSTANDING
CO21S. . APPLYING

CO215. | ANALYSING

i

CO215.  EVALUATING

s

CO215. CREATING

(§)

Semester ll i

Campus. : IMS Biig, 8 No 1(3‘)/7|//\ Opp. Elpro Intamational, Chinchwad, Pune - 411033, Ph. (020) 27353730/32/33/34, F ar (020) 27354 /’;1
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IDENTIHY a basket of potential business opportunities in the
repional or nattonal context

COMPARLE and CONTRAST the shortlisted busin
SELECT the most suitable / promising opportunity
DEVELOP a business model around the shortlisted business opport

local

S opportunit

FORMULATE the organization structure for the proposed start up

EVALUATE the market potential and ESTIMATE the financing
requirements for the initial 1 to 3 years after launch.
CREATE a proposal for funding the start up.

2165055

2Credits  LTP: 0:3:1

o ‘GencriciElccitirvrc: Institute Level

Course Outcomes: On successful completion of the course the learner will be able to

CO#  ICOGNITIVE

I ABILITIES

COURSE OUTCOMES

- CO216. REMEMBERING
B |

IDENTIFY the key menus of SPSS and DESCRIBE their functionality.

- CO216. Jfl INDERSTANDING | EXPLAIN the main features of SPSS
2 |
| CO216. | APPLYING MAKE USE OF various tools to manage date, describe data and display
" 1 graphical output using SPSS. e
- CO216. ' ANALYSING ANALYSE data using various statistical tests of SPSS
ode |
CO216. EVALUATING INTERPRET and EXPLAIN the outputs from SPSS
| 5 ¢ i T S e P
| CO216. | CREATE DESIGN, DEVELOP and TEST advanced multivariate models using
| 6 SPSS.

1

;gém(;stcrr 1 L
2 Credits

{LTNPE 0:3:1

217 - Forcign Language II
Generic Elective — Institute Level

Course Outcomes: On successful completion of the course the learner will be able to

COGNITIVE
. |aBILITIES
CO217. REMEMBERING

|
CO217. UNDERSTANDING
2

- CO217. APPLYING
3

| CO219. | ANALYSING
4

CCO217. | EVALUATING
S

ICO#

COURSE OUTCOMES

LISTEN to simple audio-visual recordings in the foreign language.

TRANSLATE simple letters from English to the forcign language and vice
versa.

CONSTRUCT a business email, in the foreign language.

TAKE PART IN an interaction in a business setting using the toreign
language. :

COMPOSE a covering letter and resume in the forcign language.

/" $.No 169, 1/A
Opp Elpro
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Semester
3 Credits

Course O
CO#

Subject Core (SC) Courses - Semester |1
Specialization: Marketing Management

1 20SMK'T: Marketing Rescarch
LIP: 2:1:0 Subject Core (SC) Course — Marketing
Management
ulu)nlo\ ()n successful completion of the course the learner will be able to
 COGNITIVE COURSE OUTCOMES
ABILITIES

CO20SMKT.1 | REMEMBERING IDENTIFY and DESCRIBE the key steps involved in the marketing

research process.

CO20SMKT.2 | UNDERSTANDING| COMPARE and CONTRAST various rescarch designs, data source

data collection instruments, sampling methods and analytical toc
SUMMARI/I their strengths & weaknesses.

CO205MKT.3 | APPLYING ; | DEMONSTRATE an understanding of the ethical framework that

| market research needs to operate within.

CO205MKT.4 | ANALYSING | ANALYSE quantitative data and draw appropriate Inferences to address

| “areal life marketing issue.

CO205MKT.5 | EVALUATING ' DESIGN a market research préposal for a real life marketing rescarch

problem and EVALUATE a market rescarch proposal.

CO205MKT.6 | CREATING | PLAN and UNDERTAKE qualitative or quantitative Market Rescarch

and demonstrate the ability to appropriately analyse data to resolve a
real life marketing issue.

Semester 11 206MKT: Consumer Behavior e
3 Credits LTR: 2:1:1 Subject Core (SC) Course — Marketing
Management LN e
Course Outcomes: On successful completion of the course the learner will be ableto
CO# COGNITIVE COURSE OUTCOMES
ABILITIES

CO206MKT.1] REMEMBERING ENUMERATE social and p%}}d{)li(;g‘ic;lﬁ factors and their influence |

his/her behavior as a consumer.

@C()206MKT.'2‘ UNDERSTANDING| EXPLAIN fundamental conccp1s associated with consumer and

organizational buying behavior.

CO206MKT.3| APPLYING APPLY consumer behavior conccpts to real world strategic

marketing management decision making.

CO206MKT.4] ANALYSING ANALYSE the dynamics of human behavior and the basic factors

that influence the consumer’s decision process.

CO206MKT.5| EVALUATING EXPLAIN the consumer and organizational buying behavior process

for a variety of products (goods/services).

(’U206MK’I'.6 CREATING DISCUSS the use of the Internct, e-commerce & information

technology with respect to the changing consumer marketplace
and ELABORATE on the various aspects of the changing Indian
Consumer.

Subject Core (SC) Courses - Semester Il
Specialization: Financial Management

‘Scrﬁcsl'cr 11 20SFIN: Financial Markets and Banking Operations
B Credits LTP: 2:1:0 Subjeet Core (SC) Course - Financial Management
Course Outcomes: On successtul completion of the course the learner \ull hc able to

‘du( a
\Y llo,’
'b ‘\\‘E‘ Of

Dircctor- [IMS

$ v |
’U
é&opngs';,yg/;\ C‘ %
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Semester 11
3 Credits

Subject Core (SC) Courses - Semester I
Specialization: Marketing Management

LTP: 2011
l

20SMK'T: Marketing Rescarch
Subject Core (SC) Course — Marketing
~ Management

Course Outcomes: On successful completion of the course the learner will be able to

COURSE OUTCOMES

CO# COGNITIVE
ABILITIES . ] - B
CO205SMKT.1 | REMEMBERING IDENTIFY and DESCRIBE the key steps involved in the marketing
rescarch process.
CO205MKT.2 | UNDERSTANDING| COMPARE and CONTRAST various rescarch designs, data sources,
' data collection instruments, sampling methods and analytical tools and
jEe % ' SUMMARIZE their strengths & weaknesscs.
CO20SMKT.3 | APPLYING DEMONSTRATE an understanding of the ethical framework that
market research needs to operate within. |
CO205MKT.4 | ANALYSING | ANALYSE quantitative data and draw appropriate Inferences to address
[naet LRR s : a real life marketing issue.
CO205MKT.5 | EVALUATING | DESIGN a market research proposal for a real life marketing rescarch
P problem and EVALUATE a market rescarch proposal.
CO205MKT.6 | CREATING ' PLAN and UNDERTAKE qualitative or quantitative Market Rescarch

iScmcstcr 11

—

' and demonstrate the ability to appropriately analyse data to resolve a
| real life marketing issuc.

(2()();'\1K'l': Consumer Behavior

\rSubjccl Core (SC) Course — Marketing

ENUMERATE social and psychological factors and their influence |
EXPLAIN fundamental concepts associated with consumer and

APPLY consumer behavior concepts to real world strategic

ANALYSE the dynamics of human behavior and the basic factors

|
1
F

:XPLAIN the consumer and organizational buying behavior process

3 Credits LTP: 2:1:1
B E Management
Course Outcomes: On successful completion of the course the learner will be able to
CO# COGNITIVE COURSE OUTCOMES
e i S UABILITIES o
CO206MKT.1 REMEMBERING
i his/her behavior as a consumer.
CO206MKT.2| UNDERSTANDING
gl : organizational buying behavior.
"O206MKT.3| APPLYING
marketing management decision making.
CO206MKT.4| ANALYSING wumar
7777777 S U that influence the consumer’s decision process.
L‘()206MK'[‘.57 EVALUATING  [E ization
R for a varicty of products (goods/services).
CO206MKT.6| CREATING ternet, e-c

A

DISCUSS the use of the Internet, e-commerce & information
technology with respect to the changing consumer marketplace
and ELABORATE on the various aspects of the changing Indian
Consumer.

=

Subject Core (SC) Courses - Semester ||

Sp

ecialization: Financial Management

LScmcstcf ll &
3 Credits

Course Outcomes: On successful completion of the course the learner will be able to

LTP: 2:1:1

~ [205FIN: P‘inan‘ciéliMérkcts and ii;klng Operations

Subject Core (SC) Course — Financial Management

Corporate Off. : Yashaswi House, Lane No. 15, Prabhat R
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CO# Ke
CO205FIN.1
CO205FIN.2|
CO205FIN.3

CO205FIN.4
CO205FIN.S

CO205FIN.6

OGNITIVE
| ABILITIES
REMEMBERING

UNDERSTANDIN
G
APPLYING
ANALYSING
EVALUATING
CREATING |

Dl

RECALL the structure and components of Indian financial
through banking operations & I'inancial Markets.
UNDERSTAND the concepts of financial markets, their working
importance.
[LLUSTRATE the working and contribution of Banks and NBI'Cs to
Indian Economy.

ANALYZE the linkages in thu Financial Markets.

E-mail m'ur(l)llnn ac.in

COURSE OUTCOMES

system

and

the

EXPLAIN the various bankmg and accounting transactions.

‘VEI OP 11CCCSSd1y compgtcnucs prcctul of a [inancc professional.

:Sclnestcr 11

206FIN: Personal Financial Planning

3 Credits

LTP: 2:1:1

Subject Core (SC) Course — Financial Management

Course Outcomes: On successful completion of the course the learner will be able to

}CO# COGNITIVE COURSE OUTCOMES

ABILITIES |
()”061 IN.1 { REMEMBE RIN(J CUNDERSTAND the need and aspects of personal financial planning
CO206FIN.2 | UNDERSTANDING| Describe the investment options available to an individual ,
CO206FIN.3 | APPLYING IDENTIFY types of risk and means of managing it
CO206FIN.4 | ANALYSING | DETERMINE the ways 0fpcrsonal tax planning
CO206FIN.5 | EVALUATING EXPLAIN retirement and estate planning for an individual and
‘ Ay design a financial plan.
L‘A(_)W27()76FIN.6 CREATING CREA’ r E a financial plan for a varicty of individuals.

Subject Core (SC) Courses - Semester Il

Specialization: Operations & Supply Chain Management

Semester I1

2050SCM: Service ()pg_ratlons Management — [

3 Credits
i

R 2z 11

Subject Core (SC) Course — Operations & Supply Chain
Management

Course Outcomes:

On successful completion of the course the learner will Belalv)rlc to

CO# COGNITIVE COURSE OUTCOMES
ABILITIES
CO2050SCM.1 | REMEMBERING

DESCRIBE the nature and CHARACTERISTICS of services
and the services economy.

DESRCIBE the service design clements of varicty of services.
USE service blueprinting for mapping varicty of real life sery ice |

ANALYSE alternative locations and sites for varicty of service |

CO20508CM .2 | UNDERSTANDING
CO2050SCM .3 | APPLYING
| : Processcs.
CO2050SCM .4 | ANALYSING

) 1 N i iaolities,
CO2050SCM .5 | EVALUATING

CO20508CM .6

Semester 11

CREATING

JUDGE and EXPLAIN the service orientation at var icty of
service facilities / organizations.

CREATE flow process layouts for varicty of services.

7 206()§CM Supply Cham Management

3 Credits LTP: 2:1:1 Subject Core (SC) Course — Operations & Supply Chain
Management
( ourse Outcomes: On successful u)mplclmn of the course the learner \nll be able to

Corporate Off. : Yashaswi House, Lane No. 15, Prabhat
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CO# COGNITIVE COURSE OUTCOMIS
ABILITIES
CO20008CM. “ REMEMBERING DESCRIBE the key concepts of Supply Chain Management and
| the — driving forces in contemporary Supply Chain
‘ ‘ Management.
CO20008CM.2 | UNDERSTANDIN | EXPLAIN the structure of modern day supply chains
G
CO2060SCM.3 | APPLYING IDENTIFY the various flows in real world supply chains.
CO2060SCM.4 | ANALYSING COMPARE and CONTRAS'T push and pull strategics in Supp
77777 71 e R Chain Management.
CO2060SCM.5 EVALUATING EXPLAIN the key ()pcmll()ndl Aspccts in Supply Chain
e Management. Lol e -
CO2060SCM.6 | CREATING DISCUSS the relationship between Customer Value and Supply
pobss Chain Management. y

Subject Core (SC) Courses - Semester Il
Specialization: Business Analytics

{Scmcstcr 11 205BA: Basic Business AnalLtlcs usmg R

3 Credits LTP: 2:1:1 Subject Core (SC) Course — Business Analytics
Course Outcomes: On successful completion of the course the learner will be able to

CO# COGNITIVE COURSE OUTCOMES

| ABILITIES

CO205BA.1 | REMEMBERING IDENTIFY opportunities for creating value using business analytics
and DESCRIBE the basic concepts in Business Analytics, DATA

3 i | iy Science and Business Intelligence. |
C()7ODBA 2 | UNDERSTANDING EXPLAIN the dppllcallons of Business Analyms in multiple business
domains and scenarios.

[
\
|
!

CO205BA.3 | APPLYING DEVELOP a thought process to think like a data scientist/business
analyst. RS i f b 1
CO205BA.4 | ANALYSING ANALYZE data graphically by creating a variety of plots using the

appropriate visualization tools of R. odigse iy |
CO205BA.5 | EVALUATING SELECT the right functions of R for the given ana]vllcs task.

‘CA(‘)205BA.6 CREATING COMBINE various tools and functions of R programming language

and use them in live analytical projects in multiple business domains
and scenarios.

Scmestcr 11 206BA: Data MmmgL rrrrr
3 Credits LTP: 2:1:1 Subject Core (SCLCourse — Busmcss Analytics
Course ()utcomcs On successful completion of the course the learner will be able to
CO# COGNITIVE COURSE OUTCOMES
ABILITIES

CO206BA.1 | REMEMBERING | DEFINE the key terms associated with Data Mining

CO206BA.2 | UNDERSTANDING/EXPLAIN the various aspects of Data

CO206BA.3 l APPLYING APPLY classification models

CO206BA.4 | ANALYSING ANALYSE using clustering models

CO206BA.5 | EVALUATING SELECT appropriate association analysis and anomaly detection
tools.

| ‘
CO206BA.6 | CREATING COMBINL various data mining tools and use them in live an N

projects in business séenarios.

Corporate Off. : Yashaswi House, Lane No. 15, Prabhat
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Semester 111
3 Credits

1
LTP: 2:1:1 -

Generic Core (GC) Courses - Semester lil

~ 301- Strategic Management
_|Compulsory Generic Core Course

Course Outcomes: On successful completion of the course the learner will be able to

COURSE OUTCOMES

DESCRIBE the basic terms and conccpls in Strategic Management.

EXPLAIN the various facets of Strategic Management in a real world

DESCRIBE the trade-offs within and across strategy formulation,
INTEGRATE the aspects of various functional arcas of management 1o

EXPLAIN the nature of the problems and challenges confronted by
the top management team and the approaches required to function

DEVELOP the capability to view the firm in its totality in the context

CO# COGNITIVE
| ABILITIES
CO301.1 | REMEMBERING
. CO301.2 | UNDERSTANDING
i s context.
CO301.3 | UNDERSTANDING
implementation, appraisal.
C0O301.4 | APPLYING
TRy W e, develop a strategic perspective.
C0O301.5 | ANALYSING
; effectively as strategists.
C0301.6 | CREATING
of its environment.

Semester 111

02— Decision Science
Compulsory Generic Core Course

C0302.3

3 Credits LTP: 2:1:1 i
CO# COGNITIVE COURSE OUTCOMES }
ABILITIES
C0302.1 | REMEMBERING
C0302.2 | UNDERSTANDING

UNDERSTANDING

DESCRIBE the concepts and models associated with Decision
Science. 3
UNDERSTAND the different decision-making tools required to
achieve optimisation in business processes.

APPLY appropriate decision-making approach and tools to be
used in business environment.

ANALYSE real life situation with constraints and examine the

r
|
EVALUATE the various facets of a business problem and develop 1

problem solving ability \

- C0302.6

1C0302.4 | APPLYING
% problems using different decision-making tools
C0302.5 | ANALYSING
CREATING

DISCUSS & propose the various applirciaili(i)'ns of decision tools in the|

present business scenario.

Y Generic Core (GC) Courses - Semester IV

_Scmcéier v 7
3 Credits

401 — Enterprise Performance Management

. }l ;Tl’;r 2:1:1

Compulsory Generic Core Course

Course Outcomes: On successful completion of the course the learner will be able to

CO#

COGNITIVE
ABILITIES

FOURSPI OUTCOMES
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CO401.1 § REMEMBERING
{

CO401.2 |

CO401.3

UNDERSTANDING

| UNDERSTANDING

CO401.4 | APPLYING

CO401.5

Semester I\

i

ANALYSING

——

3 Credits

LTP: 2:1:1

R |
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I'numerate the different parameters & facet

ol an enterprise.

5 of management control

[ustrate the various techniques of enterprise performance
management for varied scctors.

Determine the applicability of various tools and metrics as 4
_per formance evaluation & management tools.

Andlyse the key financial & non-financial attributes to cvaluat

~enterprise performance.

Formulate the various pa1 ameters (o evaluate enterprise performance
effectively through implementation of strategy.

|8 402 — Indian Ethos & Business Ethics
Compulsory Generic Core Course

Course Outcomes: On successful completion of the course the learner will be able to

CO# COGNITIVE COURSE OUTCOMES
ABILITIES S
C0402.1 | REMEMBERING DESCRIBE major theories, concepts, terms, models and framework
of Indian ethos and business ethics. DISCOVER the contemporary
| Issues in Business Ethics S v |
| CO402.2 | UNDERSTANDING| CLASSIFY and RECOGNIZE Karma, Karma Yoga and discover its
relevance in business sctting, ILLUSTRATE the business cthical
' ek B 7 “decision rationale derived from Indian Heritage Scriptures.
. CO402.3 | UNDERSTANDING| APPLY Principles, Theories, Models and Framework of Indian cthos|
\ and business ethics in order to incorporate value system in work ‘
| culture and work place. L. B
| CO402.4 | APPLYING DEVELOP and EXHIBIT analytical, problem solving skills, and
i work ethos by COMPREHENSION and PRACTICE of Indian cthos
Patets and value system honiatnee .
| C0O402.5 | ANALYSING IMPLEMENT, EVALUATEL, and FACILITATE cthical business
} behavior and promote sustainable business ccology, improve
iL profitability, foster business relation and employee productivity.
| C0402.6 | CREATING ELABORATE Ethical dilemmas in different business arcas of

marketing, HRM and Finance and ADAPT
interventions by referring to
certain norms, theories and models of I} astern Mana%mcm

dilemma resolution

Generic Courses (Electives) — University Level —

Semester Tll T

2 Credits

Semester & Iv

L [TP: 2:0:0

306 — lmernatlonal Business Economics
Generic Elective — University Level

Course Outcomes: On successful completion of the course the learner will be able to

CO#

CO 306 .1

CO306 2

CO 306 .3

COGNITIVE

| ABILITIES

Remembering

Understanding

Applying

COURSE OUTCOMES

RECALL and ENUMERATE the cconomic aspects of international
business.

DESCRIBE the outcomes of globalising and liberalising trade
environment, trade policy (rameworks and macroeconomic linkages
of the open economy, |
DISCUSS the mulmmsms and working of the foreign exchange”™ ™\

markets.,

Wnndhe
1tMS
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CO 3006 4

CO 06 .5

Semester 11

2 Credits

\nalysing

Lvaluating

LTP: 2:0:0
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i 1EXAMINE how a protectionist trade policy improv
'~ the prospects of survival / growth of business
| APPRAISE the implications of trade related policic

|

| Lilfoop
‘ . .

| levels of product market concentration?”

s Lnader «

307— International Business Environment
Generic Elective — University Level

Course Outcomes: On successful completion of the course the learner will be able to

CO#
CO 307 .1

CO 307 .2

| COGNITIVE
| ABILITIES
Remembering

U ndcrrrsiaﬁding

COURSE OUTCOMES

Recall and Describe the key concepts of international Business
Environment

Understand the relevance of Multinational Corporations (MNCs) in
global trade

Demonstrate the s%mﬁcdncc ¢ of FDI and FPI in respect of

Analyze the issues related to Labor, Environmental and Global

CO307.3 | Applying
developing economy
ICO 307 .4 Analysing
[t Value chain
0O 307 .5 Evaluating

Formulate and discuss the case related to various Agreements
under WTO and contemporary global business environment.

Sémestcr 111

308 — l’rojccl' M'arnagcmcnti |

2 Credits LTP: 2:0:0 Generic Elective — University Level

Course Qutcomes: On successful completion of the course the learner will be able to

CO# COGNITIVE COURSE OUTCOMES

ABILITIES R b L

CO 308 .1 Remembering DEFINE the key terms and concepts in project management.

ICO 308 .2 Understanding EXPLAIN the Importance of project management methodologics and
tools at the distinct stages in the Project’s life cycle

CO 308 .3 Applying ILLUSTRATE the importance of PM in most industries and
businesses

CO 308 4 Analysing EXAMINE the importance of Leadership specifically in heterogenous
and virtual teams as well as governance and approaches to conflict

, B8 R e, SR € S

CO 308 .5 Lvaluating DESIGN dashboard, status erml and index for Key Performance
Indicators of project for the Management

Semester 111

2 Credits

‘l TP: 2:0:0

309 — Knowledge Management

Generic Elective — University Level

Course ()utu;mu On successful completion of the course the learner will be able to

CO#H

CO 309 .1

 COGNITIVE
CABILITIES

|
|

ICO 309 .2
CO 309 .3
CO 309 4

lKemembering
lJnd(:xslzmdimf
Applying
Analysing

COURSE OUTCOMES

DEFINE the key terms and concepts in Knowledge Management
DESCRIBE the Knowledge Management eyele
DISCUSS the types of Knowledge and its implications.

OUTLINE the importance of capturing knowledge elements mdn\
structures

Corporate Off. : Yashaswi House, Lane No. 15, Prabhat Ro
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s
: application as a competitive advantage to business
CO 309 .5 I'valuating 1XPLAIN the human and business aspects of knowledpe 1

Semester 11 310 Corporate (GGovernance
2 Credits LTP: 2:0:0

Course Outcomes: On successful completion of the course the learner will be able to

CO# COGNITIVE COURSE OUTCOMES

ABILITIES
REMEMBERING

Generic Elective — University Level

RECOGNIZE and REMEMBER the scope of Corporate
Governance.
UNDERSTAND the role of Board of Dircctors and Committees i

- CO310.1

CO310.2 UNDERSTANDIN

Fan G Good Corporate Governance and key mechanism.
C0O310.3 APPLYING ~ APPLICATION of empirical methods of Corporate Governance
and its impact on the Firms. S 7
1 C0O310.4 ANALYSING Analyze the legal framework of Corporate Governance and
formulate Internal control policies.
CO310.5 | EVALUATING Evaluate the legal framework and global perspective of Corporate
Governance.
C0310.6 | CREATING ~ FORMULATE and DISCUSS Cases related to CG (Models), their

SUCCESS & FAILURES.

Semester 111 31 ii—nglrlrlagémenit of Norn-profit organizations
2 Credits LTP: 2:0:0 Generic Elective — University Level
Course Outcomes: On successful completion of the course the learner will be able to

CO# COGNITIVE COURSE OUTCOMES

: ABILITIES R R

' CO311.1 REMEMBERING DESCRIBE the basic concepts and frameworks in the field of

| Non-Profit Sector & Non-Profit Organization.

CO311.2 UNDERSTANDIN | EXPLAIN the characteristics of Non-Profit organizations,

‘ G summarizing the factors affecting development of Non-Profit

C organization.

" CO311.3 | APPLYING MAKE use of theoretical concepts, frameworks while registration

process of Non-Profit Organization.

EXAMINE the role of any public policies which helps NPO in
decision making,.

EVALUATE the performance of Non- Profit organizations, the
critical financial considerations of the Non - Profit organization

" CO311.4 | ANALYSING

CO311.5 | EVALUATING

;Scmcslcr v : 45 g 405—7(;i7(77)i7)a_|$7ﬁ7j;|tcgic Managcmcnl
2 Credits LTP: 2:0:0 Generic Elective — University Level

Course Outcomes: On successful completion of the course the learner will be able to

CO# COGNITIVE COURSE OUTCOMES
| ABILITIES
CO405.1 | Remembering Define the concept and key terms associated with the global strategic

management.

- COA05.2 | Understanding Describe in detail global strategic alliance, merger and ;lcqnisillwk'\

]
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CO405.3

CO405 4

CO405.5

CO405.6

Semester 1V

2 Credits

No 1(}\1/1/»’\ Opp Fipm Intemational Ching hwnd une
Walbinite

\pplying
\nalyzing
I'valuating

Creating

, \LTP= 2:0:0

ATIONDN Ph (O020) 27308 30/3Z133/3A, Var (020273547

WWW e e In Foommall  infodblineg o in

Demonstrate vartous

plobal organisation models in global strategic

management context.
Lixamine various entry and business-level
strategic management prospective,

strategies from globa
lixplain globalization, innovation, and sustainability and
challenges to strategic management.

Design global strategics and understand their relative merits and
demerits.

406 — Technology Competition and Strategy
Generic Elective — University Level

Course Outcomes: On successful completion of the course the learner will be able to

CO# W COGNITIVE COURSE OUTCOMES
‘ | ABILITIES Ein
CO406.1 T Remembering DEFINE the key terms and concepts.
- C0O406.2 Understanding EXPLAIN how technology affects strategic interactions among firms
and consumers
- C0406.3 Applying ¥ DETERMINE the llnkagcs Technology & Business Slralu_lu
C0O406.4 Analyzing EXAMINE the technology environment ofa firm. 7
CO406.5 Evaluating APPRAISE the risks pertaining to technology and competmon
Semester IV AN o 407 — Cyber Laws
2 Credits LTP: 2:0:0 Generic Elective — University Level
Course Outcomes: On successful completion of the course the learner will be able to
Cco# COGNITIVE COURSE OUTCOMES
| ABILITIES Ll
CO407.1 Remembering DEFINE the key terms and concepts pertaining to Lybcr laws.
COo407.2 | 7U;1aiérstandir<1§ DESCRIBE the relevant legal provisions in detail.
' C0407.3 Applying DETERMINE the applicability of the legal provisions in a specific
scenario.
CO407.4 }\Ezﬁy/mg ~ IOUTLINE the course of action in case of violation of the legal
_ provisions.
C0O407.5 Evaluating EXPLAIN the various lcgal social and international issues and the

Semester IV

2 Credits

|

various remedies available under the Information Technology Act for

the breach and commission of offence in cyber space

*l JP:2:0:0

408 :vCorp;)ratc;;)CIal Responsibility &
Sustainability
Generic Elective — University Level

Course ()uluunu On successful completion of the course the learner will be able to

COff

- COA08.1

| COGNITIVE
ABILITIES
| REMEMBERING

COURSE OUTCOMES

Enumerate the different concepts, legislative provisions,
environmental aspects, best practices, complexity, scope, reports,

social framework ete. related to CSR, business ethics & sustainability
development.

“Mundhe
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CO405.3
CO405.4

‘ CO405.5

CO405.0

:Scmcslcr v
2 Credits

JL'”* :0:

Applying
Analyzing
Iivaluating

Creating

2:0:0

www e ic in Fomail - infodhlims nc.in

Demonstrate various global organisation models in global strategic

management context,

lixamine various entry and business-level strategics from global

strategic management prospective.

Iixplain globalization, innovation, and sustainability and

challenges to strategic management.

Design global strategics and understand their relative merits and

demerits.

: 1406 — Technology Competition and Strategy
Generic Elective — University Level

Course Outcomes: On successful completion of the course the learner will be able to

CO# COGNITIVE COURSE OUTCOMES
ABILITIES

- CO406.1 Rcmcmbc.rmg, : DEFINE the key terms and conccpts
| CO406.2 Understanding EXPLAIN how technology affects strategic interactions among firms
% 7 e | and consumers
| CO406.3 Applying DETERMINE the ]lﬂkdé(}S lechno]og,v & Busmcss Sttdt%lcs

CO406.4 Analyzing EXAMINE the technology environment ofa ﬁmL 0 s
E C0O406.5 Evaluating | APPRAISE the risks pertaining to technology and C()mpcutlon
Semester IV 407 — Cyber Laws

2 Credits ~ILTP: 2:0:0 Generic Elective — University Level
Course Outcomes: On successful completion of the course the learner will be able to
.CO# COGNITIVE COURSE OUTCOMES
1 ABILITIES
| CO407.1 Remembering DEFINE the key terms and concepts pertaining to cyber laws.
, C0407.2 Understanding DESCRIBE the relevant legal provisions in detail.
- CO407.3 Applying , DETERMINE the applicability of the legal provisions in a specific
[ scenario.

C0407.4 Analyzing OUTLINE the course of action in case of violation of the legal

ol R provisions.
| C0407.5 | Evaluating EXPLAIN the various lcgal social and international issues and the
1 various remedies available under the Information Technology Act for
! | [hebreach and commission of offence in cyber space
Semester IV 408 — Corporate Social Responsibility &
; R Sustainability

2 Credits LTP: 2:0:0 Generic E lective — Unlvcrsltv Level
Course Outcomes: On successful u)mpl(,uon ()f the course the learner will be able to
CO# COGNITIVE COURSE OUTCOMES
| ABILITIES 7 &bl

CO408.1 | REMEMBERING | Enumerate the different concepts, legislative provisions,

cnvnronmmldl dspwb bcsl pldLIILLS wmplull\ \kOpa npml\

dwulopm«,nl.
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CO408.2
CO408.3
|
|
4
|

CO408.4

- C0408.5

NDERSTANDING

L APPLYING

| ANALYSING

EVALUATING

CO408.6

R |

| CREATING

Fog Mo Maha, @ 417/2007/Pune
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ainability

( ’\Al’,

Compare different CSR theories, casces, dimensions of Sust
and demonstrate a multi stake holder perspective in viewing
Business cthics & Sustainability issucs ctc.

Apply the different models, theorics, approaches, cascs
implementation & monitoring of CSR activitics & Sust
and its impact on corporate culture & socicty at large.
Analyze the different reports, cases, various legal issucs relating 1o
CSR, different sustainability reports and various national and global
initiatives related to CSR, Business cthics & Sustainability.
Evaluate the level of commitment of different organizations to CSE.
Business ethics in attaining Sustainability development & show its
competitive advantages.

Create & Implement a C SR pollcy in dttammg> Sustainability
development and its impact on various stakcholders.

for
ainability

ctc

|

Subject Core (SC) Courses - Semester Il

Specialization: Marketing Management

Semester 111

SC - MKT- 03

304 MKT : Services Marketing

3 Credits

[CIR: 2051

Subject Core (SC) Ci(r)agc;‘ Markctmg Mandgcmcm

Course Outcomes: On successful completion of the course, the learner will be able to

[

cO COGNITIVE COURSLE
‘ # ABILITIES OUTCOMES
C0O304 MKT.1 | REMEMBERING RECALL the key concepts in services mdrkctm;D )
CO304 MKT.2| UNDERSTANDING | EXPLAIN the role of Extended Marketing Mix in Scwlccs
CO304 MKT.3 | APPLYING DEMONSTRATE the new Paradigm and Perspectives in

Marketing of Services ity

CO304 MKT.4| ANALYSING ANALYSE the significance of services marketing in the Indian
1 e O AT and global economy
CO304 MKT.5 | EVALUATING EVALUATE chmcntdlmn Targeting & Positioning of Services
{ | in dynamic marketing environment
[C()3947Mj§;11.6 ( REATING | DEVELOP marketing mix for various scrvices offering

ISC- MKT-04

Semester 111 305 MKT : Sales & l)lstrlbutlon Management
3 Credits IERE 2l Subject Core (SC) Course Mqlkdmg, Management
Coursc Outcomes: On successful completion of the course, the learner will be able to
co# COGNITIVE COURSE OUTCOMES
ABILITIES

CO305MKT. 1
CO305MKT.2

CO305MK'T.3
CO305MK'T 4

CO305MKT 51

CO305MKT.6

REMEMBERING

UNDERSTANDING

APPLYING
ANALYSING

NALUATING

CREATING

DESCRIBE the thcorctira;irli&;lv{cnépls related to Sales Management
and Distribution Management Domain

UNDERSTAND the coneepts, techniques and approaches required
for cffccllvc dcuslon mdkmg, in the arcas of Sales and Distribution
APPLY thL conccpls related to sales and distribution man: \eement.
ANALYZL the real life scenarios of sales and distribution
management,

EVALUATE the existing sales and distribution stratcgics and
approaches.

DEVELOP generate and evaluate sales and distribution ,\'lr;n\;{jcs,
" \,dunlri(;‘

\
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Subject Core (5C) Courses - Semestor 1V

Specialization: Marketing Management
Semester 1\ NG MK T- 05 ;1”,\ MKT: Marketing 4.0
3 Credits LIPL &l Subject Core (SC) Course — Marketing Management
(‘nnrsc Outcomes: On successful completion of the course, the learner will be able to
CO# K‘()(-‘Nl I'VE COURSE OUTCOMES

ABILITIES
CO403MKTL 1 “RI-".T\II-‘.T\‘IBI",RIN(; DESCRIBE the various concepts associated with Marketing 4.0
CO403MKT.2 :l'Nl)I{RS’l"ANI)ING EXPLAIN the importance of 5A’s in Marketing 4.0.
CO403MKT.3 f..z\l‘l‘l,\'lT\"(; DEMONSTRATE the application of concepts of digital market

“ new productivity metrics, Human centric marketing. Omni cha
marketing to the real world of digital cconomy

CO403MKT.4 ANALYSING DISTINGUISH between traditional and digital marketing practice
given real world context to be the effective marketers.

CO403MKT.5 [EVALUATING ASSESS how Technology & connectivity has changed human life a
business in the context of real-world commoditics. products &
services. s E i Hapts§ 7

CO403MKT.6 ICREATING | DEVELOP strategics to create WOW! Moments with customer

K RIEN smasemeny .

Semester IV ' SC - MKT-06 404 MKT: Marketing Strategy

3 Credits M hﬁh_li,'il’}’: 21z Subject Core (SC) Course - Marketing Management

Course Outcomes: On successful completion of the course, the learner will be able to

CO# COGNITIVE COURSE OUTCOMES

ABILITIES
CO404MKT.1 | REMEMBERING |DISCOVER perspectives of market strategy.
CO404MKT.2 | UNDERSTANDIN | UNDERSTAND the intricacies of competitive marketing
G situations and ways to handle cach situation.

' APPLYING BUILD a market strategy through integrating concepts like
‘ product life cycle, adoption, and segmentation, branding,

; SR pricing, distribution, and market communication.
CO404MKT.4 | ANALYSING ANALYSE a company’s current situation through applying
internal and external analyses.

CO404MKT.

(98

CO404MKT.5 | EVALUATING EXPLAIN alternative ways to measure the outcome of market

: i e SRR T

CO404MKT.6 | CREATING CREATE Corporate Advantage by exploring how the scope of firms
| is influenced by resources that are shared across products.

Subject Core (SC) Courses - Semester Il
Specialization: Financial Management

Semester 111 304 FIN- Advanced Financial

Management
Subject Core - SC - FIN - 03
Course Outcomes: On successful completion of the course the learner will be able to

CO#H COGNITIVE COURSE OUTCOMES
ABILITIES

CO 30 . , e
) 304.1 i(l MEMBERIN | DESCRIBE the basic coneepts in hinancing, investing and profit \“\H)MYN in a
: ,

3 Credits LTP: 2:1:1

1

% ducat k,.‘,‘
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Dr. Shivaji D, ndt
Director- LHIMS
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CO 3042 | UNDERSTANDI

; { NG {irn
CO 304 .3 | APPLYING

CO 3044 | ANALYSING

CO 3045 | EVALUATING

CO304.6

Scmcstcf 111

3 Credit

" CREATING

LTP:2:1:1

A11033, Ph (D20) 2736537 30/32133/34,

www lima e in I omadl - infodilimes ac in

1

dividend decisions in the financial management of a firm
ANALYZE the options for making the right financial decisions of a firm
ASSESS the role of financial planning, risk analysis in investments , liquidity and
credit management policy of the firm on sharcholder value
DESIGN an appropriate financial strategy using any onc or multiple concep

techniques learned in this course.

305 FIN — International Finance

Flog Mo Maha

A417/2007/Pune

Far (020)27354731

EXPLAIN theoretical concepts related 1o raising and use of funds and valuc of

CALCULATE values for making capital structure, investment, liguidity and

—

SuibrjccliCo”re (SC) Coursc = Intcrnatironal Finance

\CO# Cogmtlve Ability | Course Outcomes
CO305FIN.1 | Remembering  |Enumerate the key terms associated with International I inance.
CO305FIN.2 | Understanding Summarize the various the concepts related to regulators, financial
1 markets, Financial Instruments, tax structures at international level.
CO305FIN.3 Applying [1lustrate the role of inter national monitory systems & intermediarics
| in Global financial market.

O305FIN.4 | Analyzing Inspect the various parameters of global ‘financial market and
F interpret best possible international investment _opportunities.
24 Determine the various strategies to start investment or business at the
CO305FIN.5 Evaluating international level by considering various factors of international

finance. & T g

‘COSOSF]N.6 Creating Formulate the investment plan or business plan by adapting
‘ | international finance environment.

Subject Core (SC) Courses - Semester IV
Specialization: Financial Management

.
‘Semester v

403 FIN: Financial Laws

3 Credit

LTP:2:1:1

SUBJECT CORE (SC) COURSE: SpeCIallzatlon - Fmancnal
Management (FIN)

()utcomes On successful completlon of the course the learner will be able to:

“Course

‘ CO# Cognitive Course
; Ability Outcomes
1CO403 .1 Remembering Define and Describe the basic concepts related to Financial
3 Laws
C0O403. 2 Understanding [llustrate the implications of \Er’i'oilsilaws, 7liir>7<pluin concepts and '
B | details of various financial laws.
C0O403. 3 /\pplymg> Make use of contextual financial laws apblicublc {o
, s organisations.
CO403.4 | Analyzing Infer the application of financial laws to organisations
CO403. 5 Fvaluating nd pe

|

"Scmcstcr v
3 Credits

L'TP: 2:1:1

organisations.

/\]')])ldlSL and perceive the benefits of applicable laws to the

404 FIN Current Trends & Cases in Finance

Subject Core (SC) Course — Financial
Management

ernational,

s&"FWJé‘%

V)
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ndhe
- THVES



'\‘A‘%h ™ Yashaswi Education Society's Reg No. Mahs. : 417/2007/Pune

: -
£ \2\\\' INTERNATIONAL INSTITUTE OF MANAGENMENT SCIENCE
l\lTWS An ISO 9001 Certified Institute
(Approvad by AICTE Ministry of HRD Govt, of Indin, Recognisod by Govt, of Maharashtra
i@k and Amllntn(i to Savitribonl Phule Pune Unlvoralty)
campus. : IMS BNg, S5 No 1697174, Opp. Elpro Intarmational. Chinchwind, Fun A0, Pl (020) 27368730/32/33/3A, F ar  (020) 273547739
Wabmnalte,  www lims ne in Foommdl dnfoalirns oo in
I

Course Qutcomes: On successtul completion of the course the learner will be able to

CO#H CCOGNITIVE COURSE OUTCOMES

| CABILITIES
CO404FIN. 1| REMEMBERING | DESCRIBE the concepts related to emerging arcas of Microfinance

Small finance banks, Payment Banks, Start-Ups, SHG and

| Digitization and analytics

COA04FIN.2 | UNDERSTANDIN| EXPLAIN in detail, all the theoretical concepts taught through the

1 G syllabus

CO404FIN.3| APPLYING APPLY the various theories and models of financial management i
| : the case.

CO404FIN.4| ANALYSING | ANALYSE the situation and decide the key financial as well as non

financial clements involved in the situation.

" CO404FIN.5| EVALUATING | EVALUATE the financial impact of the alternative on the given casc.

Subject Core (SC) Courses - Semester III
Specialization: Human Resource Management

Semester-T1T | | 304HRM- Strategic Human Resource Vldndgtmcm
3 Credits LTP: Subject Core (SC) Course- Human Resource
‘ 2:1:1 Management o LN

Course Outcome: On successful completion of the course the learner will be able to

: CO# COGNITIVE COURSE

3 ABILITIES Rk OUTCOMES , |
: CO304HRM. REMEMBERING REMEMBERthe  strategies adopted by R and their
‘i 1 implementation issues and challenges faced by the

organization in national and international context. 1
' CO304HRM. [UNDERSTANDING | Ability to UNDERSTAND and ARTICULATE the basic 1

? concepts of SHRM and link the HR strategies to the \
organizational business strategics. 1
CO304HRM. APPLYING AND Ability to ANALYZE HR as an investment to the company.
3 NALYZING
' CO304HRM. [EVALUATING Ability to INTERPRET and EVALUATE the implementation of
4 the HR strategices.
CO304HRM. |[CREATING FORMULATE and provide realistic solutions to the industry by |
5 | | designing innovative strategics and logical dccision makingf —
Semester 111 30SHRM : HR Operations
3 Credits LTP: 2:1:1 [Subject Core (SC) Course — Human Resource Management

Course Outcomes: On successful completion of the course the learner will be able to:

CO# COGNITIVE COURSE OBJECTIVES (CO'S)
ABILITIES
CO3ISHRM.1 | REMEMBERING  [DESCRIBE structure of personnel department, its policics
e and maintenance of employee files & records ‘
CO3ISHRM.2Z | UNDERSTANDING [LEARN drafting of communications for disciplinary actions

8.No 169/1/A,
Opp Elpro
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CO31SHRM.3
CO3TSHRM A

CO31SHRM.S

ICO3SHRM.6

!
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APPLYING DEMONSTRATE the knowledge and caleulations of bonus
pratuity, I EST el

ANAL YSING EXPERIMEMT to calculate the computation of Workmen
compensation, Bonus and Gratuity as per relevant acts

EVALUATING CALCULATE computation of Workmen compensation
Bonus and Gratuity

CREATING FILE returns under various labour laws and prepare salary
structure

Subject Core (SC) Courses - Semester IV
Speuallzatlon Human Resource Management

Semester lV l 4()3 llRM ()rgamlatlonal Diagnosis & I)cvclopmcnt

Credits: 3 LTP: 2:1:1 Subject Core — Human Resource Management — 05

Course ()utcomcs On successful completion of the course the learner will be able to

CO# W COGNITIVE ] COURSE OUTCOMES

ABILITIES i DR e i 0

CO404.1 - | REMEMBERING DESCRIBE the major theories, concepts, terms, models
tools and frameworks in the ficld of Organizational
Diagnosis & Development.

CO404.2 UNDERSTANDING | UNDERSTAND concept of OD and 1ntcrvumon ’

CO404.3 APPLYING "MAKE USE of the Theories, Models, Principles and
Frameworks of Organizational Diagnosis & Development in

‘ specific organizational settings.

CO404.4  ANALYSING | ANALYZE the external and internal environment with righ
tool of diagnosis and review the role of consultant in OD.

C0O404.5 EVALUATING IDENTIFY AND MAP an intervention to or Odnlsatlondl

3 need

CO404.6 CREATING DESIGN the role of the consultant for an organisational 4
issue

' Scmcslcr A\
3 Credits

B 404 HRM: Current Trends & Cases mrlIuman Resource Management

LTP: Subject Core (SC) Course —Human Resource Management
2:1:1

(louisc'()urtic;)mcs: On successful completion of the course the learner will be able to

CO## COGNITIVE COURSE OUTCOMES

ABILITIES
COADAHIRM. | REME MBERING

CO4041 II(M.?_l,‘M)I;I(S'l"/\N[)lN

(@

ICO404HRM 3APPLY ING
CO404] H(M./I{;/\N/\LYSIN(;'

'|‘(1()4(J4l IRM.SIEVALUATING

DESCRIBE the conceptual framework of Digital Distuptions and its impact
on the current HR Trends.

SUMMARIZE the impact of Current 1R trends on HR Functions

ILLUSTRATE value creation & competitive advantage of Technology on
current HR ‘T'rends

EXAMINE the changing role of TR Prioritics

ELABORATE upon the various types of current IR Trends

S No 169/1/a,

Opp. Elpr
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1[(‘()‘1041lRl\l.(\k‘Rl“;\ I'ING APPLY the existing Tech tools to real time HIZM Challenges and offer
‘ [ Solutions,

~ Subject Core (SC) Courses - Semester Il
| Specialization: Operations & Supply Chain Management

Semester 111 304 OSCM- Services Operations Management I ‘

3 Credits LTP: 2:1:1 Subject Core (SC) Course — Operations & Supply Chain
Management

Course Outcomes: ()n succcssiul completion of the course, _the learner will be able to

Co# ICOGNITIVE COURSE OUTCOMES

ABILITIES . /
CO3040SCM .1 REMEMBERING | DEFINE the key concepts in Services Operations Management.

CO3040SCM 2 UNDERSTANDIN [DIFFERENRTIATE between various service strategics. scrvice
G quality dimensions, and customer relationships based on life time

value. o >

' CO3040SCM 3 |APPLYING IDENTIFY the sources of value in a service supplv relationship

“ & three factors that drive profitability for a professional service

\ Al e gk gl A ‘ ‘

'CO3040SCM .4 |ANALYSING CATEGORIZE a service firm according to its stage of
compct1t1venc€s

' CO3040SCM 5 \LVAiljUAlliNG MODIFY the Service strategies of an organization for
‘ ‘1 achieving the strategic service vision.
'CO3040SCM .6 |CREA'I‘ING SOLVE the relevant IlLlInCl‘lCdl in the scopc ot the SUbJCCI

‘Se;nest;r T T T s OSCM Loglstlcs Managcment ne
BCrcdits LTP: 2:1:1 Subject Core (SC) Course — Operations & Supply Chain
Management i
Course Outcomes: On successful completion of the course, the lcarncr will be able to
cot ICOGNITIVE  [COURSE OUTCOMES
ABILITIES

|C()305()S(,M 1 REMEMBERING| DEFINE basic terms and concepts related to Logistics management.
CO3050SCM.2  [UNDERSTANDI EXPLAIN the infrastructure of logistics, its linkage with various

NG types of communication modes.

CO3050SCM.3  |APPLYING DESCRIBE the various dimensions of logjlsllu mdndoumm and

transport, their inter-linkages with different types of freights.

CO3050SCM.4 ANALYSING  [CALCULATE logistic costs and various classification methods of
reducing the cost. Involving the information technology and its
impacts.

OUTLINE dlyplml loglslm framework and services. [LLUSTRATE
the linkages with its dynamic storage system / Customer lssues,
Logistic and Business Issues in a real world context.

DISCUSS modern real world logistical systems using the various
concepts in the syllabus.

CO30508CM.5 [EVALUATING

CO3050SCM.6  ICREATING

Subject Core (SC) Courses - Semester IV
Specialization: Operations & Supply Chain Management

J }4()5 OSCM- E Supply Chains s and Logisties

';'}‘\p,
N /SNo 169/1/A,
e ; Opp_E| r

:Scmcslcr v




Yashaswi Education Society’s

.}a“""'“’{i 2
K})' INTERNATIONAL INS 9 Mo Maha. © 417/2007/Pune

~2= TITUTE
o An ISO 9001 Certifi OF MANAGEMENT sc|
1IMS (Approved by AICTE Mlnl.?,.s(!n?tltuto ENCE

e Unlvmnlly)
prm IMS BMg, S. No. 169/1/A, Opp. Elpra Inmmnllnnnl, Chi ad,

Chwad, Pune - 411033 Ph . (0908 99 amm e ——————————
Wabsite, : wawn ' 133 Ph.i (020) 27353730/32/33/34, Fax - (020 27354 7+
-~ FWwwilims Bein  Eamail  info@iims, nc.in )) 27354731

3 Credits LTP: 2:1: T——— : - -
l ekl Subject Core (SC ) Course — Operations & Supply Chain
Management )
,(("(();’;S" Outcomes: f’n ;\‘llt‘f‘cs.\'('ul completion of the course, the learner will be able to
‘( OGNITIVE COURSE OUTCOMES
ABILITIES
CO40308C l\.’ll REMEMBERING DESCRIBE the structure of modern days Logistics.
CO4030SCM  [UNDERSTANDING [EXPLAIN the key concepts of Supply Chain Management and
2 the — driving forces in contemporary Supply Chain
e e TINES e e —
CO4030SCM  |APPLYING IDENTIFY the various flows in real world supply chains and
| 3 Logistics.
oo IDSCRIBE the importance of documentations.
. | CO4030SCM | ANALYSING COMPARE and CONTRAST push and pull strategics in Supply
\ 4 Chain

Management. ANALYSE the impact of tracking system linkage
in Logistics.

| CO4030SCM  [EVALUATING  [EXPLAIN the key Operational Aspects of I Procurement.

g

| CO4030SCM  [CREATING DEVELOP a framework for c-logistics

x 6 A b
Semester IV 404 OSCM- Industry 4.0
3 Credits LTP: 2:1:1 Subject Core (SC) Course — Operations & Supply Chain
\ Pl 1 Management
Course Outcomes: On successful completion of the course, the learner will be able to

CO# COGNITIVE COURSE OUTCOMES

A ABILITIES 8 ok ,

| CO4040SCM [REMEMBERING DEFINE industrial revolutions and its different aspects.

\ Al

‘1P760404OSCM UNDERSTANDING EXPLAIN the role of technology pillars of Industry 4.0.

‘, )

) | CO4040SCM  |APPLYING DEMONSTRATE the use of data in effective decision making.
‘ 3
' CO4040SCM  |ANALYSING ILLUSTRATE the need of cyber physical system for sustainablc
4 ___ [lcompefitiveadvantage.
' CO4040SCM  [EVALUATING IEXPLAIN the challenges faced by various industrics in full fledge
P e implementation of Industry 4.0
- CO4040SCM  [CREATING DEVELOP a framework for any organization using basc of Smart
6 Industry Readiness Index Proposed by Singapore EDB

Subject Core (SC) Courses - Semester |lI
it et Specialization: Business Analytics

Semester 11 ki 3074773-/{?;&:17\/;{n7éé(l7§la‘l'i.s"(iczll Methods using R

B Credits LTP: 2:1:1 Subject Core (SC) Course — Business Analytics ~
R )
Course Outcomes: On successful completion of the course, the learner will be able to J
~<educs
ql\ "‘ - 1"0,7 e
& (\ Py av
4 Dr. Shigaji D Mundthe
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CO# COGNITIVE
| ABILITIES
CO304BA .1 REMEMBERING

COURSE OUTCOMES

RECALL all basic statistical concepts and associated value
formulae.

EXPLAIN the statistical tools and DESCRIBI their applicatio
in multiple business domains and scenarios

- CO304BA 2 UNDERSTANDING

" CO304BA .

I

PPLYING APPLY time scrics analysis in prediction of various trends.
- CO 304BA 4 /\NAIYSTN(] DISCRIMINATE between various types of probability and
probability distributions.

CO304BA .5 LEVALUATING FORMULATE and TEST hypothesis using tools of R

(()30413/\ 6 Télil/{lINC ~ |COMBINE various tools and functions of R programming
language and use them in live analytical projects in multiple
business domains and scenarios.

llScmicster m 5 [305 BA - Machine Learning & Cognitive mtdllgencc using Python
’ i3 Credits LTP: 2:1:1 Subject Core (SC) Course — Business Analytics

Course Outcomes: On successful completion of the course, the learner will be able to

co# COGNITIVE  |COURSE OUTCOMES

‘ ABILITIES AP ; S
ICO305BA.1 REMEMBERING DEFINE the key terms in Python, Machine Learning and Cognitive

| Intelligence L ‘
CO305BA.2 UNDERSTANDI [EXPLAIN the applications of Machine L carnmg in mu]llplL business
| NG domains and scenarios Lt R

E()SOSBAS APPLYING DEVELOP a thought process to think like data scientist/business

‘ Analyst A .
CO305BA.4 ANALYSING  JANALYSE data using supervised and unsupervised Icarning

‘ ___ [Techniques

CO305BA.5 EVALUATING SELECT the right functions, arrays of Python for Machinc | carning

‘ algorithms. S | 2

\CTOSOSBA.6 CREATING COMBINE various tools and functions of Python language in

1 developing |
Machine Learning algorithms and use them in live analytical projects

J in multiple business domain and scenarios.

Subject Core (SC) Courses - Semester IV
Specialization: Business AnaIytlcs

'Sc'mcslc”r“l_v‘ 7 { 403 BA- Lconomus of thwork lndustrlc

3C redits LT P: 2: 1 l 1Sub_|cct Core (SC) Course — Busmcss Analytics

Course Outcomes: On successful completion of the course, the learner will be able to

CO# ’C()(.N[ IVE COURSE OUTCOMES

, ABILITIES e b 2 NG

CO403BA .1 REMEMBERING — APPRECIATE the differences in the nature of information goods
as opposed to traditional goods and services.

CO403BA 2 UNDERSTANDING [DESCRIBE the characteristics of the markets tor network
products.

CO403BA 3 APPLYING ILLUSRTRATE the characteristics of the cost structure of

‘ information goods and its implications for pricing of /7~
information poods w.r.(. price discrimination, versioning

lmenr (|onl,
gU'J‘c#MAme

une-411033
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| imformation goods, and bundling

CCO403BA 4 | ANALYSING COMPARL and CONTRAS'T the pros and cons of keeping
products compatible, and strategic aspects of the decision
reparding compatibility.

L CO403BA .5 1l’\'.v\l UATING EVALUATE the role of complementary products, compatibility
| and standards, switching costs and lock-in in network industric
DISCUSS the economics of Internct advertising, and the bu

|
CO403BA .6 | CREATING

1 model of zero pricing.
Semester 1V 404 BA- Artificial Intelligence in Business Applications
3 Credits il T P: 2:1:1 lSubjut Core (SC) Course — Business Analytics
Course Outcomes: On successf hl»c.omplmon of the course, 1hc Icarncr will be ablc to
CO# - |COGNITIVE COURSE OUTCOMES
ABILITIES i
CO404BA .1 m MEMBERING IDENTIFY KNOWLEDGE associated and represent it by

logical sequence and plan a strategy to solve given problem
CO404BA 2 l NDERSTANDING [UNDERSTAND Al’s fundamental concepts and methods.
3

CO404BA . | APPLYING APPLY various machine learning algorithms on structured data to
develop machine learning models.
CO404BA .4 | ANALYSING ACQUIRE advanced Data ANALYSIS SKILLS through
algorithm and search processes. et
CO404BA 5 EVALUATING SELECT logical and functional proccss to dcvc.lop the model
CO404BA .6 CREATING CREATE SOLUTIONS for various business problems using Al
. aechmidues, o 0
[ Syllabus for Rural & Agri Business Management (MINOR ONLY SPECIALIZATION)
| Semester 111 ] SC—RABM - 01 Agricrulturc and Indian Ecnnomi

[ 3 Credits i,,l;”,)i 2:1:1 Rural & Agri Business Management

Course Outcomes: On successful completion of the course the learner will be able to

CO# COGNITIVE COURSE OUTCOMES
ABILITIES
‘ ] RABMOT.1 | REMEMBERIN [DEFINE the key terms in Indian Agriculture/Land Reforms/ economic
G holding.
RABMOI1.2 | UNDERSTANDI|E

EXPLAIN the key terms in The place of agriculture in the national
economy/ The present position of Indian Agriculture with an advanced
management perspective.

' RABMO1.3 | APPLYING  |IDE NTIFY the various issues in the /\gnculluu Industry in India.

DEMONSTRATE their significance from the perspective of Indian
farmer & Indian Economy & business dLLl\lOI\ making.

1 NG
1

i
\
|
1
1
|

RABMOL4 | ANALYSING  [EXAMINE the inter-relationships between various facets of {

Agriculture & economy from the perspective of a farmer, Labour, {irm,
industry, market, competition and business cyceles. ’
RABMI( \ ;
MOLS | EVALUATING [DEVELOP critical thinking based on changing pattern of ownership
and operational holdings in India, Farms size, Productivi 1y
Profitability and farm cHiciency

‘du ‘“/o
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RABMOT.0 | CREATING ANTICIPATE how other firms i an industry and consumers will
respond to cconomic decisions made by a business, and how to
imcorporate these responses into their own decisions

G , ' .
\ Semester IV | SC -~ RABM — 04 Rural Marketing |

2 Credits ‘\ LTP:1:1:1 Rural & Agri Business Management

Course Outcomes: On successful completion of the course the learner will be able to

L CO# \ COGNITIVE COURSE OUTCOMES

| ABILITIES N—

RABMO4.1 | REMEMBERIN [RECALL and REPRODUCE the various u)ncupls prmuplu

G frameworks, and terms related to the function and role of marketing

Rural areas.

RABMO4.2 | UNDERSTANDIDISCUSS the Rural versus Urban Marketing cpnccpl and ILLUSTRA
NG the role that marketing plays in the “tool kit” of a Rural Marketer

RABMO04.3 | APPLYING APPLY the models of consumer behavior in the rural market
RABMO4.4 | ANALYSING [EXAMINE and LIST different aspects of s%mcmdllon

targeting and positioning, marketing environmental forces.

consumer buying behavior, in the context of rural marketing
RABMO04.5 | EVALUATING [EVALUATE the challenges of Rural marketing rescarch with

different approaches and tools

RABMO04.6 | CREATING CREATE a new consumer behavior model on the rural consumer with
hhc help of cases with rural marketing experiences

T Syllama & Health Care Management (MINOR ONLY SPEMTION)

e —

Semester 111 g [ SC-PHCM- 01 Fundamental of Pharma and Healtheare
~ |Management
3 Credits ClLTe:2:1:1 i Pharma and Healthcare Manaflcmcnt Sl
Course Outcomes: On successful completion of the course the learner will be able to
,comO(,NlTWE COURSE OUTCOMES
e
PIHICMO1.1 | REMEMBE RING [DESCRIBE concept of Pharma and healthcare management and FIND
out the different role and responsibilities of managers.
PHCMOT. 2 UNDERSTANDING UNDERSTAND the different managerial functions of managers
PHCMO1.3 ‘ | APPLYING IDENTIFY right the motivation for right stakcholder in the
| healthcare sector for effective delivery of service.
PHCMO1 .4 :/\NAI,YSIN(} ANALYZE modcrn Pharma and IHealthcare models
PHCMOL.5 | EVALUATING EXPLAIN g,ovgrnmcnt initiatives to provide healthcare facilities
in cach part of country
PHCMO1.6 | CREATING CONSTRUCT model to provide cffective service in healtheare
management
Semester 1V { SC-PHCM- 02 Pharma and Hecaltheare regulatory
1 environment in
, India
3 Credits \ LP: 2:0:1 Pharma and Healthcare Management

Course ()ulu;mu On successful completion of the course the learner will be able to
COf »( OGNITIVE ‘(()IJRSI OUTCOMES

\ € duc ,(,L;
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PHCMO2. | REMEMBERING

PHCMO02.2 UNDERSTANDING

ABILITIES

Wabsite, | www e ne in Eomnil infoddiims ae in

IDENTIFY various environmental factors

affecting on Pharma and
Healtheare industry

UNDERSTAND various laws applicable to Pharma and fealthea

. A industry
PHCMO2.3 | APPLYING Understand the situation and identity right legal way 1o solve th
. i problem.
PHCMO02.4 | ANALYSING /\N/\I.YSI‘I steps involved in Intellectual Property Rights
| registrations. i ) o
PHCMO2.5 | EVALUATING “CHOOSE the right type of IPR as per the content and work available
ik Oproteet, : -
Pl 1CM62‘.67(TRTAWQ(T“7_~ﬁﬁflaboralc the different laws developed by constitutions to support and
; bR T l RN __| protect Pharma and Healthcare sector
- Syllabus for Tourism & Hospitality Management (MINOR ONLY SPECIALIZATION)
emester 1

3 Credits

SC-THM-01 Fundamentals of Hospitality Management

Tourism and Hospitality Management

Course Outcomes: On successful completion of the course the learner will be able to

CO# COGNITIVE COURSE OUTCOMES

ABILITIES

:THMOI 5 REMEMBERING | DESCRIBE different types of hotels & travel agents

THMO1.2 - UNDERSTANDIN | UNDERSTAND the basic functioning of star hotcls, major

| G operational, Departments, government rules & regulations ,
THMO1.3 APPLYING USE of flow charts & diagrams of various Hospitality Sectors to

| know the hierarchy of the organization bl 7
THMO1.4 |[ANALYSING EXAMINE current changes taking place in the Hotel & Tourism

‘ Industry

TIIMOT S EVALUATING EVALUATE the changes required to improve traditional 1

ditional mric;trhi)ds to
suit the current market trends.

T

Lo S R N

IMO01.6 CREATING DEVELOP Smart tcchniqucs?acﬁgl;k;iét‘or{ﬁé pf&cnl mart

Ket
scenario for better customer satisfaction

e B N Wl TR

Se

___Course Outcomes: On successful completion of the course t

mester [V : SC-THM-02 Tourism and Travel Management
3 Credits AP 2:060 o Tourisnlwllospita!iity Management

he learner will be able to

CO# COGNITIVE COURSE OUTCOMES
L | ABILITIES A, S M A
THMO02.1 | REMEMBERING DEFINE the various components of the Tourism Industry & Types of
3 [Toyiem - "
THMO02.2 UNDERSTANDING UNDERSTAND basic operations of a Travel Ageney & tour
| conduction .

THM02.3 J/\PI’LYIN(}

1
TH

TH

EXECUTE theoretical knowledge to design v
\ work on costing for the packages
Analyze changing trends in Travel

arious tour packages &
1
M02.4 | SING " ; :

| ANALYSING & Transport mdustry- Domestic &

International
M02.5 EVALUATING INTERPRET the impacts of Tourism Industry globally & practicing
‘ of Lico- Tourism.

’) Al ' ’ Y
MO02.6 } CREATING BUILD new concepts of Heo-"Tourism
requirements

according o customer /’”'W

bro
Internation |

CHehwad 11

Pune-411033
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i Syllabus for International Business Management (MINOR ONLY SPECIALIZATION)
Semester; Course Code: 304 1B: Import Export Documentation
; 11 SC-1B- and
1 01 Procedures
‘ 3 Credits LTP: 2:1:1 Generic Core Course
Course Outcomes: On successful completion of the course the learner will be able to
CO | COGNITIVE COURSE
iz B ABILITIES Lo OUTCOMES ,
CO3041B.1 l{l'lMléMliliI{lN(} Describe The Process Of Import And Fxport In The
| Context Of Business _
\("()3’041‘13.’2 | UNDERSTANDING | Explain The Import And Ixport Transactions,
Classification And Various Payment Terms
\C6¥3—04IB.3_ APPLYING Td(:l?lf}TV;riou;lprs Of Documents Required For
The Procedures Involved In Import And 1‘1Xp<’1"}_
CO3041B.4 ANALYSING Examine Various Documentation Formats For The
Import And Export Processes ‘
C@OTB.?W/(LUAT[NG Explain Pre And Post Activitics Of Import And Export
\ Process h : .
BT W e LT e ‘Discuss On Various Aspects Of ‘Irades, Documentation
CO3041B.6 CREATING And Procedures For Import And
Export et R S i &
Semester: Course Code: SC- | 404 IB: Global Trade and Logistics
10 1B-02 Management
3 Credits LTP:2:1:1 | Generic Core Course
Course Outcomes: On successful com )letion of the course the learner will beableto
ﬁW‘J e
(0] ABILITIES OUTCON@\ PO RS R
CO4041B.1 ’ REMEMBERING Describe The Economic Significance Of Trade Along
~_With The Logistics Processes
CO4041B2 "UNDERS' TANDING Explain International Trade Theories And
i Applications In Business x
CO4041B 3 APPLYING Identify Various Environmental Factors Associated
Cliag o ’ LS e S T PNATE __|With International Business
CO404IB.4 | ANALYSING Examine Various Modes And Practices Of
(%5 : J _|International Logistics
CO40418B.5 EVALUATING lixplain The Activities Involved In Entire | oglstics
—t——____ Process In International Business
CO4041B.6 CREATING Develop The Appropriate Strategy Of Operations
i —[For Global Trade And Logistics
P \E‘!UFTQI/OQ
et &
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ln(emdlmnal,
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