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POL: Apply knowledge of computing fimdamentals. computing specialization, mathematics. and domin
knowledge appropriate for the computing specialization to the abstraction and concepludlization of
computing models from defined problems and requirements.

PO2; Identify, formulate, research literature, and solve complex Computing problems reaching substantiated
conclusions using fundamental principles of Mathematics, Computing sciences, and relevant domain
dhisciplines,

POS: Design and eviluate solutions for complex computing problems. and design and evaluate svsiems.
components, oF processes that meet specified needs with appropriate consideration for public health and
safety, colural, socictal, and environmental considerations

P04z Use rescarch-based knowledge and research methods mcluding design of experiments, analysis and
interpretation of data, and syathesis of information ta provide valid conglusions,

POS: Create, select, adapt and apply appropriate techniques, resources, snd modern computing Loals to
complex computing activities, with an understanding of the limitations,

PO6: Understand and commit to profiessional ethics and cyber regulations, responsibilitics. and norms of
professional computing practice.

POT: Recopnize the need, and have the ability, to engage in independent fearning for continual developmen
5 a Computing peofessional,

PO Demonstrate know ledge and understanding of computing and management principles and apply thesc
W oone’s own work, 25 a3 member and leader in oa team. o manage projects and in multidisciplinary
ernvironments.

POY: Communicate effectively with the computing community, and with society at large. aboyt complex
camputing activities by being able 1o comprehend and write effective reports, design docementation, make
effective presentations, and give and understand clear instructions,

POTG: Understand and assess societal, environ mental, health, safety, legal, and cultural fsstics within lcal
and global contexts, and the consequential responsibilitics relevant 1o protessional compuling practice.
POLL: Function effectively as an individual and a5 a member or leader in diverse teams and in
multidisciplinary environments,

PO Jdentify a timely opportunity and using innovation 1o pursue that opporfuniny Wy ereate value and

wealth Tor the betierment of the individual and society ut larpe.
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The basic objective of the Master of Computer Applications (MCA) is to provide a steady stream of
necessary knowledge, skills and foundation for acquiring a wide range of rewarding carcers into rapidly

expanding world of Information Technology

Programme Educational Objectives: PEOs are defined by institution. Following are the guidclines
for defiming PECs,

o PLEOs should be assessable and realistic within the context of the committed resources.
s The PEOs should be consistent with the mission of the institution.

= All the stakeholders should participate in the process of framing PEOSs,

* The number of PEOs should be munageablc.

# It should be hased on the needs of the stakeholders.

= |1 should be achievable by the programme.

s |1 should be specific to the programme and not oo broad.

o 11 should not be teo narrow and similar to the POCs.
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‘MCA Semester 1

Course Code: TT-11 - Coarse Name: Java Programming

CO1 Understand Basic Concepts of O0Ps, Java, Inheritance, and Package. {Understand)
C02: Understand Exception handling, arrays and Strings and multi-threading in Java {Understand. )
CO5: Understand collection framework [ Understand

CO4: Develop GUI using Abstract Windows Toolkit (AWT) and event handling (Apply)
C0O35; Develop Web application using JSP and Servler, JDBC (Apply)

Course Code: I'T-12 Course Name: Data Structure and Algorithms

L0V demonstrate lincar data structures Tinked list, stack and queue (apply)

CO2Z implement tree, graph, hash table and heap data structures (apply)

CO3: apply brute force and backtracking technigues (apply)

OO demonstrate greedy and divide-conguer approaches (apply)

C05: implement dynamic programming technique (apply)

Course Code: I'T-13 Course Name: Object Orieated Sofiware Engincering

COL: Dustinguish different process model for & software development. {Understand)

CO2: Design soltware requitements specification solution for a given problem definitions of a soliware
system. (Analvze)

CO3: Apply sollware engineering analysis'design knowledge Lo suggest selutions for simulated problems
[Analyze)

CO4: Design wser- interface layoul for different types ol applications (Apply)

COE: Recognize and describe current trends in software engineering (Understand)

Course Code: I'T-14 Course Name: Operating Systems Concepts

O Understand structure of Q8. process management and synchronization. {Understand)

CO2: Understand multicore and multiprocessing 05, {(Understand)

C03: explain Realtime and embedded OS (Understand)
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L0 understand Windows and Linux O85 fupdamentals and administration. (Understand)

L0151 solve shell scripting problems (Apply)

Course Code; I'T-15 Course Name: Network Technologies

CO1: Understand the basic concepis of Computer Network, and principle of leyering (Understand)
CO2: Apply the error detection and correction techniques used in data transmission (Apply)

CO3: Apply |P addressing schemes and sub netting (Apply)

COd: Understand the concept of rouling protocols, Application layer protocols and MNetwork Security
yUnderseand)

CO3: Apply thee sockel programming basics to create a simple chat application {Apply)
Course Code: I'T-11L Course Name: Practical
CO 1z Demonstrate Collection framework (Apply)
02 Develop GUI using awt and swing { Apply)
CO3: Develop Web application using ISP and Servier, JDBC (Apply)
COd: Apply Data Structure to solve problems using JavaScripl (Apply)
Course Code: ITCLI Course Name: Mini Project
CO1: Create working project using tools and techniques learnt in this semester (Create)
| MCA Semester Tl ¢
Course Codet 1T-21 Course Name: Python Programming
CO1: Understand Demonstrate the concepts of python and modular programming. (Understand)
CO2: Apply the concepts of concurrency control in python {Apply)
C03: Salve the real-life problems using object-oriented concepts and python librarics (Apply)
CO4: Demonstrate the concept of 10, Exception Handling, database {Apply)

CO¥5: Analvee the given dataset and apply the data analysis concepts and data visudlization. (Analyzg)

¥, Shfwir T Vundhc
Director- 1S
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Course Code: 1'T-22 Course Name: Software Project Management

COl: Understand the process of Software Project Management Framework and Apply estimation
techniques. (Apply)

CO2: Leamn the philosophy, principles and lifecyele of an agile project. (Understand)

CO3; Demonstrate Agile Teams and Tools and Apply agile project consteaints and trade-ofTs for cstimating
project size and schedule {Apply)

COd: Explain Project Tracking and Interpretation of Progress Report (Understand)

CO3: Analyee Problem statement and evaluate User Stories { Analyze)

Course Code: MT-21 Course Name: Optimization Techniques

CO1: Understand the role and principles of optimization technigues in business world (Understand)
CO2: Demonstrate specific oplimization technique for effective decision making {Apply)

€032 Apply the optimization techniques in business environments (Apply)

CO4: Hlustrate and infer for the business scenario {Analvee)

CO5: Analyze the optimization technigues in strategic planning for optimal gain. (Analvee)
Course Code: I'T-23 Course Name: Advanced Internet Technologios

CO1: Outline the basic concepts of Advance Intermet Technologics {Understand)

CO2: Design appropriate user interfaces and implements webpage based on given problem Statement
(Apply)

CO3: Implement concepts and methods of NadelS {Apply)

COd: Implement concepls and methods of Angular (Apply)

COS: Build Dynamic web pages using server-side PHE programming with Database Connectivitgy (Apply)
Course Code: I'T-24 Course Name: Advanced DBMS

CO1; Describe the core concepis of DBMS and various databases used in real applications {Understand)

CO2; Design relational database wsing E-R model and normalization (Apply)

L0053 Demaonstrate XML database and nonprocedural structural query languages (or data access (Apply)
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CO5: Apply transsetion management, recovery management, backup and security — privacy concepis for
databmase applications | Apply)

Course Code: IT-21L Course Name: Practicals

COT: implement python programming concepts for solving real life problems. {Apply)

CO2: Implement Advanced Internet Technologies (Apply)

Course Code: ITC21 Course Name: Mini Project

CO1: Create working projeet using tools and techitiques leamt in this semester {Creaie)
- MCA Semester HE

Course Code: I'T-31 Course Name: Mohile Application Development

CO1: Understand Various Mobile Application Architectures, (Understand)

CO2: Apply different types of widgets and Layouts. (Apply)

€033 Deseribe Web Services and Web Views in mobile applications. (Understand)

CO4: Implement data storing and retrieval methods in android, {Apply)

CO5: Demonstrate Hybrid Mobile App Framework. { Apply)

Course Code: IT-32 Course Name: Data Warehousing and Data Mining

COH: Understand Data warehouse concepts, architecture and madels (Understand)

CO2: Learn and understand techniques of pre-processing on various kinds of data (Understand)

Cexi: Apply association Mining and Classification Techniques on Data Sels (Apply)

CO4: Apply Clustering Techniques und Web Mining on Data Sets {Apply)

CO5: Understand other approaches of Data mining (Understand)

Course Code: I'T-33 Course Name: Software Testing and Quality Assuranee

COI: Understand the role of software guality assurance in con lributing o the efficient delivery of software
sirlutions, (Understand)

CO2: Demonstrate specifie sofwane tests with well-defined ohjectives and targets. (Apply)
CO3: Apply the software testing techniques in commercial environments. (Apply)

3 f_duﬂar,r%
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CO5: Demonstrate the usage of soffware testing wols for test effectivencss, cficicnoy and coverage
(Apply]

Course Code: 1T-34 Course Name: Knowledze Representation and Artificial Intelligence: ML, DI,

COL: Understand basic building block of Amificial Intelligenwe and Knowledge Represemation
(Understand)

COR: Apply Propositional Logic for knowledie representation. (Apply)

CO3: Design various models based on Machine Learning methodology ( Apply)

CO4: Design various models based on Deep Leaming methodology (Apply)

CO5: Understand various hardware and software aspect used {or Al and its application, (Undorstand)
Couorse Code: 1'T-35 Course Name: Cloud Computing

COH: Deseribe the concepts of Cloud Computing and its Service Models& Deployment Models.
(Understand)

CO2: Clussify the types of Yinualizations. {Understand)

CO2: Describe the Cloud Management and relate Clowd 10 SOA, (Understand)

CO4: Interpret Architecture and Phareell Programming of Cloud Computing. (Apply)

CO5: Demonstrate practical implementation of Cloud computing. (Apply)

Course Code: IT-31L Course Name: P'racticals

CON: Develop mobile apphcation. {Apply)

CO2: Develop ML, DL models using Python (Apply)

Course Code: ITC31 Course Name: Mini Projeet

COI: Create working project using tools and technigues leamt in this semester (Create)
{ MOA Semgstcr i

Course Code: I'T-41 Course Name: DevOps

CO1: describe the evolution of technology & timeline (Understand)

€02 explain Introduction 10 various Devops platforms (Remember)

C03: demonstrate the building components / blocks of Devops and_gai
Architecture, (Understand)

Corporata Off. : Yashaswi House, Lana Mo, 15, Prabhal
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O apply the knowledge gain about Devops approach across various domains (Apply)

COS: huild DevOps application { Apply)

Course Code: BM-41 Course Name: PPM and OB

CON: Descnbe and analyze the interactions between multiple aspects of management, (Understand)
CO2: Analyee the rale of planning and decision making in Organization {Analyvee)

CO3; Justify the role of leadership qualities. Motivation and 'I'eam Building. [ Analyvzc)

COd) Analyze stress management and conflict management { Analvec)

Cio A I}ESL:ri_l:rc Personality and Individual Behaviour (Understand)

Course Code: ITC41 Course Name: Project

COH: Create working project using tools and techniques learnt in the programme (Creste)

ULy O
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Programme Curriculum ( Sem. | & 1)

(2020-2022)

Preamble:

1. The name of the programme shall be Masters of Computer Applications (M.C.A)

2. The revised MCA Curriculum 2020 builds on the implementation of the Choice Based Credit System
[CBCS) and Grading System inltiated in the AY 2015. The curriculum takes the MCA programme to
the next level in terms of implementing Outcome Based Education along with the Choice Based
Credit System [CBCS) and Grading System.

3. The Institutes should organize placement programme for b, C.A. students by interacting with
Industries and software consultancy.

4, At the end of each semester, appearing for various certifications is possible far each student
enabling them to make their resume rich,

5. With the rapicly changing scenario industry and academia should identify passible areas of
collaboration and work together. Institute's placement cell should focus on identifying industrial
expectations and institutional preparation for meeting industrial needs.

Introduction:

1. Definition: Outcome Based Education:

1.1 Qutcome Based Education (OBE) Approach: Outcomes are about perfarmance, and this implies:

1.1.1 There must be a performer - the student (learner), not only the teacher
1.1.2 There must be something performable {thus demenstrable or assessable) to perform
1.1.3 The focus is on the performance, not the activity or task to be performed

1.2 Programme Educational Objectives [PEOs): Programme educational objectives are brozd
statements that describe the career and professional accomplishments that the programme is
preparing graduates to achieve. Programme Educational Objectives are a set of broad future
tocused learner's performance outcomes that explicitly identify what learners will be able to do
with what they have learned, and what they will be like after they leave institution and are livirg
full and productive lives: Thus, PEOs are what the programme is preparing graduates for in their-
career and professional life (to attaln within a few years after graduation).




1.3 Propramme Outcomes (PDs): Programme Outcomes are a set of narrow statements that describes
what students {learners) of the programme are expected to know and be able to perform or attain
by the time of graduation.

1.4 Course Qutcomes |(COs): Course Outcomes are narrower statements that describe what students
are expected to know and be able to do at the end of each caurse. These relate to the skills,
knowledge, and behavior that students acquire in thelr matriculation throsgh the course.

1.5 Learming Outcomes: A learning outcome is what a student CAN DD because of a learning
experience. It describes a specific task that hefshe can perform at a2 given level of competence
under @ certain situation, The three broad types of learning outcomes are: a) Disciplinary
knowledge znd skills b) Generic skills ¢} Attitudes and values

1.6 Teaching and Learning Activities (TLAs): The set of pedagogical tools and technigues or the
teaching and learning activities that aim to help students 1o attain the intended fearning outcomes
and engage them in these learning activities through the teaching process.

1.7 Assessment and Evaluation: Assossment IS one or more processes, carried oot by the institution,
that identify, collect, and prepare data to evaluate the achievement of programme educational
objectives and programme outcomes. Evaluation is one aor more processes, done by the evaluation
team, for interpreting the data and evidence accumulated through assessment practices,
Evaluation

1.8 determines the extent to which programme educationzl gbjectives or programme gutcomes are
being achieved, and results in decisions and actions ta improve the programme.

2. MCA Programme Focus:
The basic ohjective of the Master of Computer Applications (MCA] is to provide a steady stream of
necessary knowledge, skills and foundation for acquiring a wide range of rewarding careers into rapidly

expanding world of Information Technology

E;ECI'S are defined by institution, Following are the guidelines

1.1 PEDs should be assessable and reallstic within the context of the committed resources.
2.1.2 Tha PEQs should be consistent with the mission of the institutian

213 All the stakeholders should participate in the process of framing PEQs.

2.14 The number of PEOs should be manageable,

2.15 It should be based on the needs of the stakeholders.

2.1.6 It should be achievable by the programme,

2.1.7 It should be specific to the programme and ot oo broad.

2.1.8 It thould not Be koo narrow and similar to the POs,

281 the end of the MCA programme the learner will possess the

PO1: Appdy knowledge of computing fundamentals, computing specialization, mathomatics, and
domain knowledge appropriate for the computing specialization to the abstraction and
conceptualization of computing medels fram defined problems and requirements




PO2: [dentify, formulate, research fiterature, and solve complex Computing problems reaching
substantiated conclusions using furdamental principles of Mathematics, Computing sciences, and
refevant domain disciplines.

PO3: Design and evaluate solutions for comakex computing problems, and design and cvaluate
systems, companents, or processes that meet specified needs with appropriate consideration for
public health and safety, cultural_societal, and envircnmental considerations.

PO4: Use research-based knowledge and research methods including design of experiments,
analysiz and interpretation of data, and synthesis of information to provide valid conclusions.

PO5: Create, select, adapt and apply appropriate technigues, resaurces, and madern computing
toods o complex computing activities, with an understanding of the limitations,

POE; Understand and commit to professional ethics and oyber regulations, responsibilitées, and
norms of professional computing practice,

POT: Recopnize the need, and have the abllity, to engage in independent learming Tor continual
development as a Computing professional.

PO8: Demonstrate knowledge and understanding of computing and management principles and
apply these to one’s own work, as a member and leader in a team, to manage prejects and in
multidisciplinary environrents,

POS:; Communicate effectively with the computing community, and with society at large, about
complex computing activities by being able to comprehend and write effective reports, desipgn
documentation, make effective presentations, and give and understand clear instructions.

PO10: Understand and assess societal, environmantal, kealth, safety, legal, and cultural issues
within focal and global contexts, and the conseguential responsibilities relevant to professional
computing practice,

PO11: Function effectively as an individual and as @ member or leader in diverse teams and in
multidisciplinary environments.

PO12: Identify a timely opportunity and using innovation to pursue that opportunily Lo create
value and wealth for the betterment of the individual and society at large

3. Admission Details:

3.1 Eligibility for Admission: The eligibility criteria for admission for the MCA course will be as decided
by thie All Indian Councll of Technical Education [AICTE), Mew Delhi and Directorate of Technical
Education (DTE}, Government of Maharashtra. It will be published on their respective websites time to
Lime.

3.2 Reservation of Seat: The percentage of seat reserved for candidates belonging to backward classes
only from Maharashtra State in all the Government Aided, Un-aided Institutions/Colleges and
University Departments is as per the norms given by Government of Maharashtra, time to
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Programme Outcomes (POs) of MBA

Savitribai Phule Pune University
2020 Pattern Syllabus

Frogramme Educational Objectives (PEOs):

[. PEO1: Graduates of the MBA program will successfully integrate core. cross-fnctional and inter-
disciplinary aspects of management theories, models and framewaorks with the real world practices and the
sector specific nuances to provide solutions to real world business, policy and social ssues in a dynamic and
complex world,

2. PEOZ: Graduates of the MBA programy will possess excellemt communication skills, excel 'in cross-
functional, multi-disciplinary, multi-cultural teams, and have an appreciation for local, domestic and global
coniexls 5085 Lo manage continuity, change, sk, ambiguity and complexity,

3. PEO3: Graduates of the MBA program will be appreciative of the significance of Indian ¢thos and values
in managerial decision making and exhibit value centred leadership.

4. PECH: Gradustes of the MBA program will be ready fo engege in suceessful carcor pursuils covering o
broad spectrum of arcas in corporate, non-profit organizations, public policy, entreprencurial venfures and
engage in life-long learning.

3. PROG: Graduates of the MBA program will be recopnized in thetr chosen fields for their manaporinl
competence, creativity & mnovation. integrity & sensitivity to local and global issecs of social relovance and
carm the trust & respect of others as nspiring, effective and ethical leaders, managers, crlreproncurs:
cotreproncurs and change agents.

Programme Qutcomes (POs):
Al the end of the MBA programme the learner will possess the

|. Ceeneric and Domain Knowledge - Ability to articulate, illusteate, analyze, synthesize and apply the
know ledge of principles and frameworks of management and allied domains to the soluticns of real-world
complex business issues,
2. Probiem Solving & Inpovation - Ability to Identily, formulate and provide innovative solution frameworks
L real world complex business and social problems by systematically applying modern quantitative and

gualitative problem solving tools and technigues.

3, Crtical Thinking - Ability 1o conduct investigation of multidimensional business problems using research
based knowledge and rescarch methods o arrive at data driven decisions
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4. Effective Communication - Ability 1o effectively communicate in cross-cultural settings, in technalogy
mediated environments, especially in the business context and with sociely at large

5. Legdershipand Team Work - Ability to collaborate in an organizational context and scross organizational
boundaries and lead themselves and athers in the achievement of organizational goals and optimive outcomis

for afl stakcholders.

fi. Crlobal Orientation and Cross-Cultural A ppreciation: Ability to approach any relevant business issucs from
i global perspective and exhibit an appreciation of Cross Cultural aspects of business and management.

1. Entrepreneurship - Ability 1o identify entreprencurisl opportunitics and leverage managerial & leadership
skills for founding, leading & managing startups as well as professionalizing and growing family businesses,

8. Environment and Susteinebility - Ability o demonstrate knowledge of and necd for sustainable
development and assess the impact of managerial decisions and business prioritics on the societal, cconomic
andl environmental aspects.

9, Social Responsiveness and Ethics - Ability to exhibit a4 beoad appreciation of the ethical and value
underpinnings of managerial choices in a political, cross-cultural, globalived, digitized, socio-cconomic
environment und distinguish between ethical and unethical behaviors & act with integrity,

N Life Long Learning — Ability 10 operate independently in new envirenment, acquire new knowledee and
skills and assimilate them into the intemalized knowlcdge and skills.

Programme Specific Outcomes (PSOs): As per specializations:
MARKETING MANAGEMENT
|, The students will be able o learn marketing skills, strategies and give inputs to business [or their growth,

2, 'T'he studenis will be able to able to showcase communication skills ineluding verbal, written sudio-visusl
and digital markeling.

5. Students will be able to develop and apply consumer behavior concepis with the help of live case siudies.
FINANCIAL MANAGEMENT
l. Students will be able to leamn and apply Financial Management concepts and skills.

2, Students will be able analyze the financial statement and their inferences in the business,

3. Students will be able w actually learn different Taxes and liabilitics.
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HUMAN RESOURCE MANAGEMENT

1. Stadenis will understand the importance of human resources and activities performed under human
PESOUFCE.

2. Students will be able understand the administering capabilities of TIR and key factors for employees like
training, motivation, compensation, appraisal, career planning,

A, Students will be able to develop and apply training sieategies.

4, Students will able to understand sources of conflict and devise the different stratepies used in the resolution
il conilict.

OPERATIONS MANAGEMENT

|, Itis the function of planning, coordinating, and controlling of various resources,

=]

- Students will understand and apply the capacity planning of the resources

3. Btudents will be able to understand workers and their expectations, which will help them to increase their
efficiency.

4. Students will be nbie to learn SCM
BUSINESS ANALYTICS

|, The Business Analytics specialization gives the opportunities Tor creating value using business snalytics
and describe the basic concepts in Business Analylics, Data Science and Business Intelligence

2. Students learns the applications of Business Amalytics in multiple business domaing and scenarios 3. To
develop a thought process to think like a data scientist/business analyst,

4. Stedent to analyze data graphically by creating a variety of plots using the appropriate visualization tools,
which will help for business decisions,

Director- 1M 5
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2 year, 4 Eemuter Full time Programme
Choice Based Credit System |CBCS) and Grading System
Outcome Based Education Pagam

tia | pifective from &Y 200%-20
BIAA I effective fom AY 2020-21

1.0 Preambla: The revised MBA Curriculum 2019 bullgs on the Implementation of the Chaics Based Cradil Systam
|CBCS) and Erading System initiated in the AY B3, The curriculum takes the MES programmo to the next lnvel in
terms of implementing Sutcome Based Education alang with the Chose Based Credit System (CACS) and Srading
Systen.

2.0 Definitions:
11 Outcome Based Education:

2.1.1

i

213

1.4

£1.5

216

213

21.8

11.%

I

Outcoma Based Education (OBE) Approach: Outcomes are about perfarmance, and this implies:

gl  There rrust be & perforrmier —the student (learner], not onby the teacher
b}  Thers must be something performabée (thus demonstrable or assessable) to perform
ci  The focus is on the pedformances, nob the acthity of task to be performed

Programme Educational Dbjectives (PEDsh Programme Educational Obpectives are a set of broad future-focused
student performance outtomes that explicitly identily what students will be able to do with what they have
learned, and what they will be like after they leave schoot and are lhving full and productive lives. Thus PEDs aro
winal the pregramme is preparing gradoanas for in thair cirssd and FI‘HHI-IDnll lile ILo otlain within a few years
ofter graduation?).
Graduate Attributes (GAsk: Graduate Attributes {GAs] are the gualities, knowledpe and capabliities that students
ara encouraged to take responsibility for doveloping throughout their studios and are the defining characteristics
of the students passing out of the MBA program. These attributes include, but go beyond, the disciplinary
expertisa or technical inowledge.
Programme Qutcomes {(POs]: Programme Outcomes are a set of narrow statements that descrbes whial studants
lfearmers) of the programme are expectad to knaw and b2 ableto perform or attain by the time of graduastion
Programme Specific Outcomes [PS0s): Programme Cutoomies are a sob of narrow statemants that descoibes what
students (learners) of @ parthcular speclalization of the propramme are sxpected 10 know and be able to perlarm
i atkain by the Gme of graduation, F505 are alse a fupction of the variows course comilinations ofered by the
instituse,
Learning Qutcomes: 4 learming outcome is what a student CAN DO as a result of o fearning experience. |t descrilbes
n specific task that befshe s able to pedorm at a given level of competence under a certaln situation. The three
broad types af learning outcomes ars:

o] Diselplinary knowledps and skills

bl Generle shills

£y Attitudes and values
Course Outcomes ([COs]: A set of speafic staterments that desenbes the complex perfarmances o sludent showld
ko capabla of as a rosult of learning experlences within 8 course,
Tam:hlng and laarnln: Acthvties I'['l..ﬁsl.‘ The sot af -p-edag_nglul taols and tzl;hniqw:: or the teaching and leam ng
activitios that aim to help students to atkaln the intended leaming outéarmes and engage them in these lcaming
activitics through the teaching process.
Oufcame Bated Assestment [08A): An assessmant systomn that ashs course teachers to first identify what it s that
wid gxpect Students to be able to do once they have completad a course or program, 1t then asks course teachers
1o provide swvdances that thay are able to do se. In other words, how will each laarming outcoma ba assossod P What
ovidence of student learning is most relevant for each leardng outeome and what standicd of eriteria will bo
used ta avaluate that evidence? Assessment |5 therefore 3 key part of outcome-hasad education ond usied Lo
datarmine whather ar rot 2 guaklication has been achieved,

Credit: (4 termms of credits, for a perad of one semvester af 15 weeks:
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|:||I ey ONE hatre session per week -DIFL omourts s 1 credit pr.'r semester

bl o ovmmdm af TWAO hours per woek of T amownts to 1 creait per semester,

¢} o mdrira of THAD Bowes pev week of P omounts 1o 1 cradit per senrasier,
Each crodit is a combination of 3 components wiz. lecture (L} = Tutorlals (T) + Practice [Fractical / Propct Work [ 5alf
Study] (P) Le, LYP Fattern. [ndicative LTP, for each course, is docurnented in the sylfabus.

The coasrse teachar may modify tha LYP of the course inview ¢f the course requiremaents, mature of the coorsg, the fovel
ol learners and the type of pedagogy and assessment tools proposed. The madified LTP shall have to be aparoeed by the
rector ¢ Head of the Deparbment / Deskgnated academic authorty of the Institute,

23 Session: Each tedchingJearning, svaluation session shall be of B0 minutes. Howeyer, institubes shall have the
Naxiniity to define thedir tree slots n & manmer a5 1 ase their faculty and indrastructune resources [n the bast
possible way and ensure effective learming,

2.4 Course Anmouncements The institute shall announce the elective courses and specializations it proposes to offer
the students out of the wider course basket, Itls ot mandatory to offer all the specializations and all the clectives
The decision of the Director shall be final in this case. Howeser, in the spirit of Chaice Based Credit System,
instiutes should affer choices ta the students for the alective courses and not offer only the minimum number of
alactives,

2.5 Cowrse Repistrathon: It s mandatory for every stedent, to register every semester, for the courses opted for that
sermester, Fach stadent, on admission shall be assigned to a Faculty Advesor who shall advise herfhim sbout the
acpdprmic grograms snd counsel on the choice of courses corsicdering the student's profibe, carces goals and
courses taken in the earfier sermesters. With the advioe and consent of the Faculty Adwisar, the wtodant shall
riglstor for a sot of courses ho/she plans to take up for the Somestoer. Students shafl have 1o registor far tha courses
for the semeiter within frst weoek of Semester | and immediately after conclusien af the preceding term far
susequent Semesters |, 11 and IV,

3.0 MBA Programime Focus:

; pram will successfully integrate core, crass-functionn and inter-aisciplingry
aspects «f ma n-ag;emeul ireartes, models and framawarks with the feol workd prociices and the ssctor specific
murces 1 srevide salutlons (o real world business, policy ond socal issees In a dynemic and comples word,

. PEDZ; Graduates of the MBA progrim will possess excefient cormmunication skills, excel in cross-functionn, muoft-
dizciplinmry, multi-culturol tearms, and have an appreciation for lpcal, domestic ond globol condexts 5o as to manags
cartinuity, chonge, risk, ombigwty ond complesity.

3. PED: Graduates of the ML& ProgriEn will be apprecative of the significance of fndian ethos ord walues in
managerial declsion rmaking and exhiblt value contered lradership.

4. PEDA: Graduates of the MBA program will be ready to engoge in sudcessful coreer pursuits coveting o beood
spoctrum of araas in carporate, non-grofit onganizetions, pullic pelicy, entregreneurial venfuvres and engage in life-
tong learming,

5 PEDS: Graduates of the MBA prograrm will be recagrdzed in thesr chasen flelds for thelr moncganl compelanss,
creatinty & nnowrtion, integrity & sensitivity to local and global fssues of social relovance and carn the trust &
resgect of others as inspinng, effective and ethical feaders. managers, entrepreneurs, infropresews and chango
agents

e end of the MBA programme the learner will possess the

diper = Ahility (0 articulate, illustrabe, anifyee, synthesizo and apply the thewlodpe of
principles and fmmmn-rkj. af management and allied domaing 1o tho solutikens of real-warkd comples busidess
[sEimg

F-, Problem Solving & Inmowation - Ability to Bentfy, formalate and prosvide innovative solutlon frameworks 9 real
world complex business and social problems by systematically applying modemn guanidative and gualitative
prohbem seiving tools and techrigues,

Pape 2 al T3
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Critical Thinking - Abikity to conduct investigation of multidimensional bisingss peoblems using ressarch based
krnowledge snd research methods o arrve ot data deiven decidiong

Effective Communication - Ability ta effocthely communicate in cross-cultural setlirgs, in lechnalagy mediated
envlronmants, especally in the business contast and with scciety at large

Lradership and Team Work - ability to collaborats in an organizational contexl and scross orgadaizational
boandares and lead themselvas and others in the achievement of organizational goals and optimize outcomes for
ull stakeholders.

Global Orientation and Cress-Cultural Appredation: Ability toapproach any tofowant busanass issues from a global
perspective and exhibit an appreciatian of Cross Culteral aspeets of business and managament.
Entreprencurship - Ahility to identify ertregrencsurial opportunities and leverage managerial & leadership skills
for founding, leading & manaping starfups as well as professlonalizing and growing famify businesses,
Environmient and Sustainability - Abdlity 1o demonstrate Encwbedge of and naed for dusidinable ﬁEuElﬂpl'r'll_*l'n'[ e
#s5e5s the impact of manaparial decisions and business prigrities an the secietal, sconomic and emvironmendal
Epechs:

Socll fesponsivenass and Ethics - Ability to exhibit a broad appreciation of the ethical and value underpinnings
af managerial choices in a political, cross-cultural, globalieed, digitized, socio-eoomamilc emvironment and
distinguigh botworn athical and unethical behaviors & act with integrity.

Lifelong Learnlng — Abllity o operate Independently In new environment, scqubre pew Enesdedpe and skills ard
assimilate them into the internalized knowledge and skills.

el iU s expected that Institutes define the PS0s for each speclalization /
5o vary based wpon the customized comblnation of Generic Core, Generc

Fh:i:'lrl.'e Suhpm:t qun: 5u|:|]|:|:t E|E"t|'i'E| Foundation, Enrchment & Alterrative Study Credil Courses that they aller,

3.4 Graduate Attributes (GAs): At the end af the MEA programme the learmes shall exhilit:

A1
GA
GAd:
G
SR
Gfh:
G
(A8
GAT:

Managorial compatence

Froficiency In Commumication, Coellaboration, Tearmwork and Loadarship
Competency in Croafivity & Innosation

Rescarch Aptitude, Scholarship & Enguiry

Global Orientation

Froficientsy in IET & Digital Literacy

Enteegreneurship & Intraprensarship Orentation

Cross-functional & inter-disciplinary Onentation

Results Qricntation

GhR10: Professionalism, Ethical, waluaes Oriented & Socially Responsible behaviowr
34115 Life-Long Learing Orientation

4.0 MBA Programme Course Types & Evaluation Pattern:

ar.ha, | Course Type Crodits | Maturs Camprehensive | End Total
Caneusrent Somesier Barks
Evaluation Evaluation
= — ey | fesehManks.
— BASIC COURSE TYPES e
| Generic Core (GC) i Compulsory | 50 50 100
2 sukject Core [SC) 3 Compulsory  (Speclalieation | 50 50 104
spaclfic) i )
3 | Generic Elective (GE-UL| | 2 Elective o 50 1]
4 | Generic Elective (GE-1L} | 2 Bloctive | 5 a 50
] Subject Elective (3E-IL} | 2 Elective (Specialization | 50 ] | &0
specific) |
& SUMTES Intefnship | 6 Project [Compulsary} 501 | 50 100
Progect {51P) =) RO —| 1 |
ADDIMONAL COURSE TYFES X : =
1 Enrichment Courses | 1 Elective - 23
1 [EMR) ——

Fape 30d 273
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Course Outcomes (CO's) of MBA

2020 Pattern Syllabus

Lremerie Core Courses {Compulsory) - Semester | & 11

Semestor | _I!_l]l — Managerial Aceounting
3 Credits LTP: 2:1:1 _Lompulsory Generic Core Course |
Course Dutcomes: On suecessful completion of the course the learmer will be able o
o | COGNITIVE COURSE OUTCOMES
f ABILITIES | )
CONelL1 | REMEMBERING  [DESCRIBE the bazic concepts related 1o Accoonting, Fingncial
staterneils, Cost Accounting, Marginal Costing, Budgetary Control and
A tindird Costing S ares
COM01.2 | UNDERSTANDING EXPLAIN in detail, all the theoretical concepls twught throwugh the
fsyllabus,
COHMOL.3 | APPLY NG PERFORM all the necessary calculations through the relevant numerical
eblems,
| COINL4 | ANALYSING MALYSE the situstion and decide the key financial as well @ non-

| COIDES | EVALUATING

_fmancial elements involved in the situation,
EVALUATE the financial impact of the decision,

Semester | __i o 1102 - Organizational Behavior
BCredis JLTP: 2:1:1 Compulsory Generic Core Course
Course Outcomes: On successful completion of the cgurse the kearner will be able to
[co# | COGNITIVE Jcmm:m OUTCOMES |
_ABILITIES | B :
| COI0Z,| | REMEMBERING IJFEE:-AL‘HEH-E the major theories, concepts, terms, models, rumoewarks
I o fnd research findings in the feld of organizational behavior,
CON22 [ UNDERSTANDING EXPLAIN the implications of crganimtions] bohavior rom the
perspectives of employees, managers, leaders and the CTER <zl g
| €Oz | APPLYING [MAKE UISE OF the Theorics, Models, Principles and Framewieks of
Sty — . prganiztional behaviar in specifie organizations] setiings.
COTEA | AMALYSING DECOMSTRUCT the role of individual, proups, managers and leacders
1 influencing how people behave and in influcncing crpanizationdl
culture af large, S _
CONZ5 | EVALLUATING FORMULATE approaches to reorient individual, team. rmanazerial
O - pnd leadership behavior in order (o schicve organizalional goals,
CO02.6 | CREATING ELABORATE UPON the challeriges in shaping crpanistional
| | behavior, arganieational colture and organi ational chinze,
Semester | L —== 103 — Economie Analysis for Business Decisions
& Crudits TP: 2:1:1 . ompulsory Generic Core Course |
Course Guteomes: On successful completion of the course the learner will be able 1o
oW COGNITIVE COURSE OUTCOMES |
ABILITIES i
CO103.1 | REMEMBERING [DEFINE the key terms in micro-ceonomics. |
COI03.2 | UNDUERSTANDIN EXPLAIN the Kicy Werms in micro-coonamics, from A anagerial
el perspective. . |
CON033 | APPLYING IBENTITY the various issues in an economics context and
DEMONSTRATE their signilicance from the perspective of busin
- J decision making.

tilhe
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Wahslte. | wwe imeasin  Eomed  mieEirsocin

I'EUH:'.i;"- _h’i"-h{]:"r'ﬂlh{: | EXAMINE the |nt¢r—reiu11muﬂm|pu baalwren 1..',|'r||'||_|'-. |||i;-l,.|"‘\. of micro-

CON03.5 | EVALUATING | DEVELOP eritical thinking based on principles of micro-cconomics for

cconomics from the perspective of & consumer, fion, industry,
market, competition and business cveles.

informed business decision making,

COI0%.6| CREATING | ANTICIPATE how other rms in & Industry and corsumers will

respond o economic decisions made by a business, and bsow 1o
ncorporate these responses into their own docisions.

COIMLS LHI ATING FORMULATE alternztive research designs, sumpling designs, dits

Semester | 1 - Business Research Methods

3 Crodits LTP: 25180  Compulsory Generie Core Course
Conrse Outcomes: On successful eompletion of the course the learmer will be able (o

COH COGNITIVE COURSE OUTCOMES

B ABILITIES - -

CO O, | REMEMBERING PEFINE various v:unn:pls & terms associated with sciemific husingss
I nesearch. S

COMAT UNDERSTANINNG  [EXPLAIN the torms and concepts used in all sspects of scientific business
e ——— - mml]_

CONd. 3 APPLYING MAKE USE OF scientific principles of reseurch o SOLVE comtemporary
R A o business rescarch problems, . e
CONd 4 AMALYSING EXAMIME the various ficets of a research problem end TLLUSTRATE

the refevant aspecty of the research process from o duta driven decision
= - _ jperspective.
COHF EVALUATING HUDGE the suitability of alternative rescarch designy, sampling designs,

wdats colicction instruments and data analyses oplions in the context ol o
siven real-life business reseurch problem [vom a data driven decision
FEpeCiive,

oHection instruments, Estable hypotheses, date analysis siralegics and
! _jresearch reports (o address real-life business research problems,

Semester | L ], |‘ 105 — Hasics of Marketing
Credits TPe2elel B Compulsery Generic Core Course

c".llll-"'i". ﬂulmmrﬁ. I'.In sucn:sx»l'uf completion of the course the learner will beablew

CO# COGNITIVE, COURSE OUTCOMES

| ABILITIES

CO105:1 REMEMBERING RECALL and REPRODUCE the various concepts, principles, [mmeworks

pand terins related o the lunction and role of marketing.

COM053 WPPLYING APPLY marketing principles and theories 10 the demands of marketing

CEOI0ES AMALYSIMNG EXAMINE and LIST marketing issues pertaining to scgmentation,

i COI05.2 [UNDERSTANDING  [DEMONSTRATE the relevance of marketing I'I1.-r|.l'|:3|=LITl-L"-I-'l'I-. u:lnv.;pls anid

Trameworks (oo new or existing business across wide varely of sectors aisl
ILLUSTRATE the role that marketing plays in the “tool kit® of gvery
prpunizations| leader und manager.

funetion and peactice in contemponsry real world scenarios.

carpeting and positioning, mnrl-:uting environmental forces, consume

eying behavior, murkmng mix and Product Lifc {_1.-v;:l|: im the eontext
ol el workd
_arketing offering {commodities, earte

Iirecior- 1TV S
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- COIDES EVALUATING EXPLAIN the |Trt|:*.rrn:h1t|n:-ruih|p‘-'. betwoen segmentation, Largeting s
| positioneng, marketing environment, consumer buving behivior, marketing
imix and Procuet Life Cycle with real world examples.

COMSA CREATING DISCUSS altemative approaches to segmentation, frgeting and
ipositioning. the marketing environment, consumer buying bohivior
marketing mix and Product Life Cvele in the conext of real workl
mirketing offering

_ {eommoditics, poods, services, o-products’ e-servicos. ).
Semester | | 106 — Digital Business _ .
3 Credits ILTP: 21120 Compulsory Generic Core Course |
Course Dutcomes: On soccessful completion of the course the learner will be able to o
O COGNITIVE COURSE OUTCOMES
|| ABILITIES R - e :
L"‘l._H':;‘ﬁ | I{I MEMBL: Rl N':_r DESCRIBE the conceptual framework of ¢ commerce, mobile
! S | commerce und social commerea.
| COM06.2 | UNDERSTANDING | SUMMARIZE the |1'|:'||:::1|:1. |:}|'||'|f|;:-r|11,|ﬁ||.:-|1 mibdle, sociad, digital,
| ; 10T and refated technodogios an socioty, markets & commeroe
[ CO1063 | APPLYING ILLUSTRATE value creation & competitive advantage in a digital
Business eavironment

CHO64 | ANALYSING EXAMINE the l;himglng rele of intermediaries. changing nuture of

supply chain and payment systems. in the online and offline world.

CO065 | EVALLIATING ELABORATE upon the various types of digital busines models and

l OUTLINE their _|:-_r:n..||1-. and limitations.

CON 006 | CREATENG INSCUSS the various upplications of Digitel Business in ihe

| present day world,

Digital Business Applications - 1; Electronic Retailing: B2C Eleotronic Rewiling, Characueristics;
Advantages,

“"rl:mll'sh.r n |“_

I!ﬂl = Marketing Managemoni

3 Cradits ILTP: 2:1:1 Compulsory Generie Core Conrse
Course Outenmes: On specessful completion of the course the learner will be able o
L0 COGNITIVFE COURSE OUTCOMES
ABILITIES
| C0201.1 | REMEMBERING DESCRIBE the k-:_',' terms a.qqn:ml-:d with the 4 Pa.of mar keting
C0201,2 | UNDERSTANDING CGMF.-"'. RE and CONTRAST various approaches o pricing (o a
| real world m:lrincv::luu;_1 offering {commodities, goods, services, o-
|_ — 3 — produgts’ e-services. ) -
CO201.3 | APPLY NG DEMONSTRATE an l.l.lll,ll,r:dl;i-ll'u.hl'lb_ af varfous channel il
Mor & real world marketing Gﬂ'l::nnf__. {eommuditics, goods,
[ s services, e=products!’ ¢- services.)
| CO201.4 | ANALYSING EXAMINE the product Jine of & real warld marketing offering
(commodities, goods. services, e-products’ e-steviees, )
COZ0LS | EVALUATING EXPLAIN the role of various communication mix elements o 3 real
world marketing offering {commuodities, poods, services, e-prodisets!
| e-services.) -

Corporate Off. ; Yashaswi House, Lane No. 15, Prabhat Roa




fmﬁiu ‘rﬂ_'th:lﬂw" Ei‘uﬂ:l‘.iﬂ-lh E':";Icl_yrs Hieg Fdiz Bnhum. - 41 T TS inm
'EE;:-E'{; INTERNATIONAL INSTITUTE OF MANAGEMENT SCIENMCE

IHMs An 1S5S0 9001 Certifled Institute
[(Appraved by AICTE Minlstry of HED Sout, of india, Racagnlsaed by Govi. of Maharoahiss

mnd AfTiatoc fo Savitribnl Phiule Pune Liakveraliy)

Campisi. | I8 Bidg. 5. Mo, 382010 Do Bloro diidmabshinl, Shinchwed, Panms - 9010335, Pl (0200 2TAEDT IIATO0M, Fac - (D30 ZP5847704
Winkmlbs, : v lime ac,in Eampll o il acin

| CO201.6 | CREATING PESIGN -2 marketing plan for u real world marketing olfering
| {commaodities, goods, services, e-products! e-services.)

Semester 11 | [202 - Financial Management

3 Credits [LTF: 2:1:1 _Compulsory Generic Core Course
Course Ouicomes: On successful completion of the conrse the learner will be able to
i COGNITIVE COURSE OUTCOMES

' ABILITIES

CO202,| | REMEMBERING  [PESCRIBE the basic cuncepts related 1o Financial Manugement,
Various wohnigues of Financial Stalement Analvsis. Working Capital.
Capital Structure, Leverapes wnd Capital Budgeting.

CO202.2 | UNDERSTANDING EXPLAIN in detail afl theoretical concepts throughout the syliabus

COZ023 | APPLYING PERFORM all the required caleulations through relevant numerical
o oblems,
CO202.4 | ANALYSING AMALY AR the stivation and

o cormment on fnancial position of the fimm

| o gutimate working capilal reguired

o decide ideal capital struciure

= = eviluate various prject proposals

02025 | EVALUATING EVALUATE nmpact of business decisions on Fingncial Statemenis,
Warking Capital, Capital Structure and Capital Budgeting of the firnm

203 — Human Resource Management
_Compulsory Generie Core Course

Semester 11|
3 Credifs _

Course Outcomes: On successtul completion of the course the learner will be able to

OO COGNITIVE COURSE OUTCOMES

| ABRILITIES
CO203,1 | REMEMBERING | DESCRIBE the rale of Human Resouree Function s an

[ | Chrganization.

002032 | REMEMBERING | ENUMERATE the emerging trends and pructices in [TRM.
CO205.3 | UNDERSTANDIM | TLEUSTRATE the different methods of 1 Acquisition and

LE | refention.
CO203 4 | APPLYING DEMONSTRATE the use of different appraisal and training methods
in an Crganization.
C0203.5 | ANALYSING OUTLINE the compensation strategics of n erganization
COZ05.6 | EVALUATING INTERPRET the sample job descriptions and job specilications for
contemparary entry level roles in real world organizations,

'I‘.‘_E_mms.lﬂr n___ | | 24— Operations & Supply Chain Munairement
SCredits  WTP:2:t | Compulsory Generie Core Course
Conrse Outcomes: On successful completion of the course the learner will be able o
im# l COGNITIVE COURSE OUTCOMES '"
ABILITIES | = - — .
| 0204, 1 l REMEMBERING DEFIME basic terms and concepis refated o Production, Oporations,
| services, Supply Chain and Cuality Managemeni.

b

-
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CO204.2 | UNDERSTANDING | EXPLAIN the process charsctesistics and their linkages with process-
praduct matrix in a real workd context
CO0204.3 [ APPLYING DESCRIBE the varows dimenstons of production planning and
. L control and their inter-linkages with forecasting.
0204.4 | ANALYSING CALCULATE inventory levels and order quantitics and MAKL USE
SYRRPRITIT| | PP OF various inventory classification methods,
©0204.5 | EVALUATING OUTLINE & typical Supply Chain Moded fora product / serviee and
ILLUSTRATE the linkages with Customer Issues, Logistic and
D | Business [s5ues in @ real world context,
COZM.6 | CREATING ELABORATE upon different operational issucs in manuf: etiisi g
amd services organizations where the decision-making element is
= — emphisized. St
Semester | 107 — Management Fundamentals
| Generic Courses |Electives) - University Laval - Spmester | & 1
2 Credits LTF: 2:4k0 F_-imum' Elective — University Level
Course Cutcomes: On successful completion of the course the learner will be .H"I'tl,. o
s COGMITIVE | COURSE DUTCOMES
; ABILITIES _!
COIF, REMUMBERING. | ENUMERATE various managerial competencios and approaches 1o
e | fmimagement.
CORET LNDERS TANDING I XPLAIN the role and need of Pls I‘Iamung Organixing, Decision Making
e . ot and Controlling.
CO07, APPLY ING MAKE USE QF the principles of poal setting and planning Tor simple s
T ~ wellas complex tasks and small projects.
COWT. [ANALYSING COMPARE and CONTRAST various orgimizational sirscturcs of variely
4 T of business and not-for-pralit entilies in o rcal world contesd,.
COLI. EVALUATING BULLE & II!l l.'d ﬂ'H:dI::..!IEIﬂH making eriterig wsed h:,- |'|r..1|,||r_|r|g_ |'||"|n.._|.|r||.,;'=.I
5 leaders and entreprencurs in routing and nonsroutine decrsion making
e e, S e _ mitoations and EYALUATE and EXPLAIN the same.
COLOT7. CREATING FORMULATE and DISCUSS a basic controdlirg model ina real like
2 - S business. start- up and nol-far-profit arganizationil contest.
Ermgtcr I | - TS — Imilian Feomomy
2 Credits |I__.Tl" I:0:00 Cieneric Elective — University Level
Cuur«_u. Outeomes: On suecessful completion of the coarse the learner will he able to
COd COGNTTIVE COURSE OUTCOMES [
= ABILITIES _ |
081 REMEMBERING | DESCRIBE the present state of [ndian E-"u..um::-l-tw and LIS fiLjcr '

eeonmic pelicy issues in the current comext.

UNDERSTANDING | EXPLAIN the econormic dcvclupmun: slmhug:r singe Independence
T and DISCUSS the privritics in the current contest. |
COMES . | APPLYING ILLUSTRATE the cconomic impct ufMum:iur'.- policy and Fiscal
Policy, Econcmic Beforms, Demographic Transition in India,
Changing profile of GDP. Growth and [noguality and Teade Policy in |
the [ndian coutext. -

COL0E2

-J_

'|
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COT084 | ANALYSING EXAMINE the changing peofile of human capital, employmen,
productivity and ILLUSTRATE the linkages with Seh
Infrastruciure, growth of Staf-ups,

GDP composition of Tndia,

COI0ES | EVALUATING DETERMINE the key priority mres, suross various dimenstons, for
the Indian Economy in the eomlesl of current ceonamic eiviranment,
COI08E | CREATING BUILD acase for co-existence of MMNCs, Indizn Public Sector, Indim

Private Bector, SMEs, BMSMEs and Starl Ups in I_[r_h_u_Eg_l:I_I_:in lgonoemy.

Semester | | 1 — Entrepreneurship Developuend

2 Credits LTP: 2:0:0 all Generic Flegtive — University |evel

If TS ﬂmmmﬁ. {]'n 'ilr['-l:i.‘!-!'iﬁll completion o I'I-F1.|1L epurse the learner will be able to

Co# COGNITIVE [COURSE OUTCOMES

| ABILITIES I = S
COoinel REMEMBERING DEFINE the key terms, LIST the Amributes wd Chasaclesistics of

| Entrepreneurs features and ENUMERATE the Faciors influencing
Entrepreneurship Growth,

COI09.2 [UNDERSTANDING | DISCUSS vanious theories of entrepreneurship and the

| entrepreneursup develogiment ceisysien in indidn comtext,

COI09:3 [APPLYING APPLY the theorics of entreprencurship amd calreprencarship
development framework to analyze and idendily enireprencurial
SN [ R | opportumities,
COI09.4 [ARMNALYSIMNG DHE]UM]N.& I'E 'bul'l.l.L'l_r'l |1|:|-||‘_'|‘|1.|.:1] 1’l|'I[|r|rL~\. aviilable for entreprencr
R (1 for embarking on establishing a Stan Up
| COLES [EVALUATING EVALUATE the start up ecosystem and the entreprencurial
. T oppartunities in light of requirements of a business plan,

CON0.6 CREATING CREATE a business plan that capiures entreprencurs and varicty of
cntreprencur motivations, entreprencur culture and sectarl
oppariunities and Gnancing options.

Scnmeesier | |] L_IIP Essentinls of Psychology for Managers
hEl'-r:d:Lm ) TP: 2:0:0 FERErIC Hmtnl: University Level
Course Ounteomes: Un a-ucn:sal'ul completion of the course the learner will be able (o
O COGNITIVE COURSE QOUTCOMES
ABILITIES

COTI, [REMEMBERING  PEFINE the basic comcepts of psychology.

|

O, (UNDERSTANDING EXPLADN the sensing and perceiving procosses,

COV10, | APPLYENG APPLY principles of Tearming aod conditioning o huaman behavior,

)

COm | ANALYSING ILLUSTRATE the linkages between bearning, memary und information
| 4 OS5I,

COR0 | EVALUATIMNG L XPLAIN the basic intrapersonal processes that influence sl p-.r:.l:-plh:-n

5 I

Semeater | 111 -« Legal Aspects of Business
2 er::]lls JF: 2l _[Kseneric Elective - IiJul'ur.uly Lovel

cos | E@E.r!l_T..rfE

p——
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ABILITIES
Lﬂl 1.1 ] H.L.MLMBE RlN-l.'_n DESCRIBE the key terms involved inocach A,

_CF__?] 112 UN[)LH‘.h'] ANDING | SUMMARIZE the kew legal provisions of each Act,

COLLLS | APPLYING ILLUSTRATE the use of the Acls in common bl.lﬁll'.llﬁi situmtions,
COLLLE | ANALYSING OUTLINE the various faceis of basic cise laws of cach Acl [rom i

: : legal and monngerial perspective.
CONLS | EVALLIATING DEVELOGP eritical thinking by making jedpments rilated b e ol
various provisions of the Acts in bsiness situghions

Semester | I MES 112 = Bemand Anobysis and ¥ um-hmng
2 L'mditn TP 20 | _ Generic Elective — University Level
l.' e {h!mmﬁ. Om successful EI}T:I'Ipl'E'[Il:II'I of the course the learner will be able to

O E'DGNITIVE COURSE OUTCOMES

ARBILITIES

- CO11Z] | REMEMBERING  [DESCRIBE the key terms associmed with demnmd analysis, demind
Calimation and |:||;:||u||:'|d: r{“ll'l..."'l,.aSLIHE

CO1122 | UNDERSTANDIN [SU MMhRE.-:’I- the use of demand forecasting in varicus functions of

b pusiRsAmen,
_CO1123 [ APPLYING [DENTIFY the pros and cons of various fomecasting methods -
COIIZ4 | ANALYSING  [DECONSTRUCT a forecast into 115 various components
CCON2S | EVALUATING BUILD & forecast for common products and services Using time-scrics
clata, |
L’iunmgr-er n | - I_Ei';—i:nmc-mpnmr}' Framowarks in
o | Managemeni
E_E!Td_lt_s_____ L P 200 Gmenr: F!L'i..".l'r'r — University Leved |
Caurse Outeomes: On successful completion of the course the learner will be able to
CO# COGNITIVE COURSE OUTCOMES I
. _JABIATIES 0 |
o207, 1 REMEMDOERING DEFINE Emotional [otelligence (20, IHMENTIFY the benelfis of

emotionul intelligence and RELATE the 5 Dimcnsions of Trait 1
o L. ) ) Model fo the practice of emoticonal intelligence.

CO207.2 UNDERS FANDING DESCRIBE how companics achicve transition from heing gisd
companics o greal companics, and [MSCUSS why and how most
companics fail to make the transition, =
CO207.3 APPLYING APPLY the 21 laws that make leadership work swecessiully 1o
inlpn:m: your leadership ah]I[L_\-' and ILLLUSETRATE its positive

|
| CO207.A [(ANALYSING EXAMINE the fundumental couses uI'-::rLanu,mnﬂal politics and |
. P team Gulure.

CO207.5 EVALTUATING EXPLAIN the appm.uh il I'.u.m_g, effective in allaining gomds hy

abigmng onesell o the *true north” principles based on o
universal and timeless character ethic.

Semester 11 | 208 - Geopolitics & World Economic Systems
2 Creilits LTP: 2:0:0 Generic Elective — University Levnl
l"nu ree Difcomes: Af the end of this conrse; the lenmer shall be able io

COH  [COGNITIVE | COURSE OUTCOMES
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ABILITIES __:
COZ0E.1 | REMEMBERING ENUMERATE the various elements of global economic systom.

ICO208.2 | UNDERSTANDING | EXPLAIN the role of key trade organizations in the global cconomic

fos system.
02085 | APPLYING INDENTIFY the erucial elements of |||:l::r|:u|[|"ln.al Il [
L_‘:L_JEf!IIH_.-t ;‘k"'q.l'h] YEING ANALYSE the forces that work for .mcl gains bhuk:uln-.glmn
CO208.5 EVALUATING ABSESS the impact of the clemeniy of the Glbal eonamic Sastom oy
% the India Economy. 3 =
"H:mcsl-n:r n 209 - Start Up and Mew Yenture Management
2 Credits TP: 2:00 Generic Elective — University Level
Course ﬂnh:nmm 'l'.lh suceessful completion of the course the learner will be able to -
T COGNITIVE COURSE OUTCOMES
ABILITIES

~ CO209.1 | REMEMBERING _|[DESCRIBE the strategic decisions involved in establishing a stirtup. |
CO209.2 | UNDERSTANDIN [EXPLAIN the decision maki ng mattix ofentreprencar in establishing o

[} <iariup.
COZ03 | APPLYIMG [DENTIFY the fszoes in developing o team 1o esiablish and grow s
| slariup
COZ0%.4 | ANALYSING FORMULATE & go to markes strategy Tnl B -.-!mw_p
| OO209.5 EVALUAT NG |DESIGN a workable funding model fora prupuas::,d stariup
CO209.6 | CREATING I"H VELOP 3 COTVINEITE business rri.m descriplion i commumcate
_'r e of the new venire o customers, ivestors amd o her stakeholdors,
Semester 11 S 210 - Qualitative Research Methaosds
2 Credits LTF: 2:0:0 Generic Elective — University Level
Course Outcomes: On successful mm]glel:l of the course the h::! roce will be able to :
COu COGNITIVE | COURSE OUTCOME
ABILITIES
COZI0.0 [REMEMBERING | ENUMERATE the key terms associnted with ﬂllulllldll'ﬂ'k research
S | tpproach,
CO210.2 [UNDERSTANDING | COMPARE and CONTRAST Qualitative rescarch approach with the
L : Lhmntitative approach,

CO2 103 APPLY NG CONSTRUCT appropriate research and sampling desions for
Crualitative research work in real world business and non-business
contexls

CO210.4 | ANALYSING ALLUSTRATE the use o ni’appmpr'lam |;|1LH]-II.R'I|'.-‘¢ rescarch methods in

Ly o real world business and non-business contexts,
COZ 105 EVALUATING EVALUATE the quaiity of Qualitative Research work
CCRHLE T CREATING COMBINE Qualitative and Quantitutive research approaches inoa real
1 | oworld research projedt,
Semester 11 o [ 211 — Business, Government & Sociely
2 Credifs LTP: Z:00:0 [Generic Elective — Unwcmt_}' Lu-'cl
Cownrse Dutcomes: On successTul cnmp]u:ﬂnu of the course the lesrner will be able lu =
O COGNITIVE COURSE OUTCOME
_ ABILITIES

COZILT | REMEMBERING | DESCRIBE the econamic roles of government in the lndian oo
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CO211.2 | UNDERS ANDING| EXPLAIN the macrosconomic crises rowmd the '.».-_::-_rh:l.

COZLLG | APPLYING ILLUSTRATE the intér linksges belween coconomic growih, poverty
and inequality. . U R
COR1 1A IANALY STMG EXAMIME the rifionale, success and failures of Public Privale

e [ Partnerships in the Indian context. -
CORL LS| EVALUATING ASBESS fhe forces for and against Globalization and the socg.
coonomic impuct of Globalization.

CO211.6| CREATING | IMSCLISS the interplay between I%hnt:-lm,g. bm-lnw- and socecty.
Semesier 11 o 212 - Business Process H:H.ng:lminﬂng
2 Crediis LTF: 2:41:0 _ Generic Elective — University 1Level
Course Ouicomes: Cn aurwﬁﬁfm completion of the course the lenmer will be able to
OO COLGNITIVE COURSE OUTCOMES

ABILITIES

COZ12.| | REMEMBERING _[DEFINE the key terms associated with Business Process Reenginecring,
COZIZZ | UNDERSTANDIN [EXPLAIM the various supporiing sl opposing forces 1o Business

O Process Reengineering in simple business situalions,
CO2123 | APPLYING  |APPLY modeling tools for simple busingess proccsses.
CO212.4 | ANALYSING FORMULATE 2 working plan to cstablish a Business Process

PR || S __ |Reenginecring leam.

CO2125 | EVALUATING EVALUATE the suceess of n BPR initistive in relation two the | imipact on
e arpanizationn KPs.

CO212.6 | CREATING IMAGINE ways o o mel'-::m: husm.::qq o Ao bm-.lu'u:-.s-: [TOCCASES,

| Ganaric Courses [Electives) = Instifule Level — Semester | & 11

cmester | | 113 - Verbal Communication Lﬂh
B Credils TP 0:3:1 h]mnric Elective — Institute l.¢'|. el
Coarse Oubeomes: (n wtmul‘lll COm [:dl:llna ul’lllr. COu e thr Imm:r will be able to
IR !{_U'L-h IMIYE | COURSE OUTCOMES
 ABILITIES - |
13, | REMEMBERING RECOOMNEZL the wartous elements of commmunicatlion channels of
l | communication and barrers 1o effective communication.
CO113. | UNDERSTANDIN EXPRESS themselves effectively in routing and special neal world
~a 3 husiness interactions.
01130 APPLYING DEMONSTRATE approprimle use of body languspe.
1
CO113. | ANALYSING FAKE PART N professional meetings, group discussions, telephonic
4 calls, clementary interviews and public speaking activities.
| 00113, | EVALUATING M’I’H.."LIEJ the pros and cons of sample recorded verbal
|- & COMMUNICAtions in a business contexl.
| CON13. | CREATING CREATE and DELIVER cffective business presentations, using
fi | approprate teohnology tools, for common bnsLm,_'-.s -aﬂuahm 1%
Semester 1 ! 114 - Enterprise .*.nul;".us - llﬂilr. Hmu r:h
2 Credits LTF: 0:3:10 Generie Flective - Institute Levid
l..'uum. Chatcomes: {Jlu_s_qgcr_isrul cumpletlm of Illc Cibia PR the I-urm, rwill be able to
COw COGNITIVE COURSE []l.]'l l.'_'“ﬂl'hl I-,._'-. =

| ABILITIES
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116- MS Exeel |

Gencric Elective — Institute Level

COm 14, REMEMBLERING DESCRIBE the key historical, organizational, marked related, |'rn:,l|r-||;:i:|J.,
I governance, leadership and social responsibility dimensicos of & real
. | world business organization.
COLE, | DNDERSTAMDIN | SUMMAREEE the mg_'il,mrl rlicnil wnd gll;ltﬂl Inmp-lrin[ ol a real 1.\.'-;1rl|:i
S 1. S | business organizstion. :
COELL | APPLY NG IMONSTRATE the use of sccondary — offline and onling resources 1o
i profile a real world busingss organization, _
COA, ANALYRING AMNALYSE. using tables and charts, the trends in marker standing and
4 | financinl performance of a real world business oeganization over the [nst S
| years.
CO g, | EVALUATIMNG COMPOSE & succinet sumimary of future plans of # real w-m Ty e
k| organization the company website, shavcholders reporis and ol
e | information available in the public domain.
COR 14, | CREATING | IMAGINE the key challenges and opportunitics for a real world business
6 organizstion in the immedie future (1 w 3 years).
Semester | (115 - Selling & Negotiations Skills Labh ;
2 Credits LTP: Be3:1 ‘Generie Elective — Institute Level
Conrse Outcomes: On successful completion of the course the learner will be uble 1o
CO#  [COGNITIVE COURSE OUTCOMES
_ABILITIES | e
COLLE | REMEMBERENG DESCRIBE the vorrous selling situmions and solling tvpses.
|
COE15. | UNDERSTANDING | OUTLINE the pre-sales work 1o be uuﬂﬁml[ by w professionul
: salesperson. |
COITS | APPLYIMNG IDENTIFY the key individunls involved in a reaf world sales process
3 it = fior & real world product service [ e-product | e-service. =t
CO1S | ANALYSIMNG FORMULATE a anles seript for a real world sabes call Tor & prodoet/
L i service | ¢ product fe-service. S |
COI5 EVALUATING DECOMNSTRUCT the pros and cons of sample real weorld sales calls ford
5 a product! service | e-product £ eservice,
COLS, CREATING DEVELE a-sales proposal (or a real world product! servece £ o
I = product | ¢- service und fora real world selling situation.
Semester |
2 Credits LT 0:3:1 -
Course Outeomes: On swccessful completion of the course the learner will be abile to
Cod COGNITIVE | COURSE OUTCOMES ' - |
ABILITIES | - =
CO G REMEMBERING SELECT appropriatc menus and functions of M5 Excel o Créang,
I Format, Import, Merge, Save, Print Spreadshects & Charis using
SRR | business data, o
COL6. UNDERSTANDING | SHOW how to do basic trosbleshooting and fix mistakes most people |
23 matke when working with spreadsheers.
COlle | APPLYTNG | USE various functions of MS Excel, Exceute pivot table analysis,
3 comman {and powerful functionsd, and diflerent tvpes ol Tookugs
{vlookup, hlookugp, and indeximatch), o
COL 16, | ANALYSING ILLUSTRATE the use of the mést comimonly used dain-moenipilgd

Corporata Off. ; Yashaswi House, Lane No. 15, Prabhat
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I Commands in MS Excel. |

CO116, EVALUATING DERIVE imsights fromm multipie data sources in M5 EXCEL and wiork '
=5 ) with i1 wocanswer relevant business questions,
COT e, CREATING CREATE standard Excel Templates for routine business duta
6 management and anulysis solivities,
Semester | — in7- BI:IEHIEE ‘iyntms and Procedures
2 Croedirs LTF: 0:3:1 - l}n.‘.-uem: Eleciive - [l'lzilliﬂh.' Lm‘i
le rae Outcomes: On saceessul l.1rmr.|l:l!u-rl urlhr course the learner will be able tu
0w COLNITIVE COURSE OUTCOMES
- ABILITIES

U_I'_'I-l g el | HFMEM BERING TABULATE the key clements of 4 typical business ‘-:_',.'HEI,':IH_H.I;]: rkated
wiork flow procedures,
CONT2 | UNDERSTANDIN EXPEAN a business svatem and relufed procedures

G
COLIT3 | APPLYING PREDICT the faif points / bottie nocks in & typical busincss proocss.
COLI74 | ANALYSING BREAK DIWM a business system into sirnpler componerns asl explain

S the inter- relaticnships,
| COLI7.5 EVALUATING DEVELOPE & process based thinking approach. I

COM 76| CREATING CREATE standard operating procedures and fow charts / other visual
represemations for typical business systems and procosses,

Semester! | 118 - Managing Innpovation
E Crodlifx L.TY: [:3:1 {.cncne Elective — Instituic Level
Cowrse Outcomes: On suecesstul complition of the course the 'E':"”'“ will e able b

it COGNITIVE COURSE OUTCOMES

AEBILITIES
CO11E| | REMEMBERING | DESCRIBE the kry ideas relevant to innovation, intelloctual preperty,
business mindcls - _ _
COlTEZ | UNDERSTANDING| INTERPRRET the vartous theones of innovation and EXPLATN with
examples the types of innovation.

COLLES | APPLYING EXPERIMENT WITH inngvation us & systematic peocess and gencrale
tnnowative ideas for new products and services.

COLERA | ANALYSING DISSECT conlemporary starl-up businesses [or their business madels,
extent of iInnovation, success and l'mlum

COLIES | EVALUATING CREATE an invertory of produet amd process inmovations Lor daily use
consumer products and routine business processes m g epacal

e arganization
COLES | CREATIMNG CEEATE a potential list of innovation needs for India in the focal,

regional and national context and ASSESS the likelihood of
constructing & business wodel arcund these needs in the currem local,
| regional und national contest,

'__'t;m_lr-_&_l-gr I 119 - Foreign Lanpuage |
Credits LTP: :3:1 'L'-'-l.‘:nl.m.l |.-|.!:t'|ﬂ. Imstitute Level

Course Outcomes: On suecessful comphetion of the course the learner will be able to

Cow COGNITIVE | COURSE OUTCOMES

Nirecior- DS
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ABILITIES _ _
CO11%.1 | REMEMBERING | RE CALL and SPELL simple words in the forcign l:-l_.nhua_qy_
CO119.2 | UNDERST AND]N TRAMSLATE simple senténces from English to the foreign uq..uagn.

L | fimd wice- versi
COTIE | APPLY MG COMNSTRUCT & dialogue, inthe forgign fonguage, lor basic human
interactions in_a social context.
COTT9.a AMALYSIMG PAKE PART IN an interaction in o non-business setting using the
= ) Tonzign language.
OS5 EVALUATING INTERPRET a shon write up written in 111r: f-.':rc-lg_n language,

Semester 11 L 213 - Written ﬂnul'_mri and anmumﬂllun Lah
2 Credits TP: e3:1 Generic Elective - I'nqtl:'iutu ].mlu,l
Course Outcomest On successfol completion of the course the learner will be able (o

L0LE ) COGNITIVE COURSE OUTCOMES

ARILITIES
CO213, [ BREMEMBERING DESCRIBE stages in a typical communication eveke amd the bartens 1o
I eilective communication. =
CO213. | UNDERSTANDIN | SUMMARIZE Ir:mg EEEANE e reporis iy Fm.’:.:i.!-: and execnlivge

2 (3 _summaries.
0213, | APPLY NG USE Dictionary and Thesaurus to drafi snd edit o varicty of business
3 wWrithen communicution,
. [iﬁ'l}- '_ﬁhﬁ.i’éﬁm—__ _!-i-ﬂ_h'{fNT-EjﬁIﬁl-ﬂE_lEé;u] 1’.‘|.HI'|!'I:||.'||1E|’.'.HI-||:H'I-.'=. 'm il H-Llri.ilu..':u 1.'11l.-ir-.:l1|.|1|.-:n1
|5 { S Tor potential refinements.
CO2 13, EVALUATING COMPOSE vartedy of [etlers, notices, memes and circelars,
&
'f'a-ulll::ﬂer m | 214 - Industry Analysis - Desk Rescarch
;_E['Ell_l_i:a_- ILTP: 0:3:1 Gencric Elective — Institute Lovel
Course Outcomes: On successful completion of the course the learmer will be able to
Ok LCOGNTTIVE COURSE OUTCOMES
| ABILITIES S
| CO214, | REMEMBERING | DESCRIBE the kew characteristics of the players inan mdustry,
|
| CO214. | UNDERSTANDIN | SUMMARIZE the mansgement ethos and philasophy of the players in
= G the industey. ———
| CO214. | APPLY NG DEMONSTRATE en understanding of the regulatory foroes acting
3 on the industry,
CO2 14, ANALYSING COMPARE and CONTRAST, using tables and charts, the market and
i _— iinancial performance of ihe players in an industry.
CO214, | EVALLIATING ASSESS the impssct of recent developmenis o the industry and its ’r.m
B players.
L0214, CREATIMNG PREDICT the future Imjcmnw of the evolution of the Inclustry in the
fi . | immedinte future (1 to'3 vears),
Semester 11 215 - Latreprencurship Lah
EEFHII'F TP ;3010 Cencric Elective — Institute Lovel
Course Outcomes: On successful completion of the conrse the lr.".nmrr will be uhlr.* 0
CO# L"l'..H..NI Ir'vEe ] COURSE UTCOMES

Corporata Off. : Yashaswi House, Lane No. 15, Prabhat



P

1HMS

Yashaswi Education Socicty’s

Fog Mo, e - &1 TEE T

INTERNATIONAL INSTITUTE OF MANAGEMENT SCIENCE

An IS0 5001 Certifled Instltute
{Approved by AICTE Minlstry of HRD SGoavi. of Indin, Recognised by Govt, of Maharashira

mrvcl AT nTed to Saviiribpl Phoale Puns Unilvarslby)

Campil. 1 IIME BAda, 5. Mo 1A, Opp. Elon Inbsmastions], Chircbweid, Puns - 491033 Ph.: {0200 2FR83 7300005734, Fax : (D000 27384731

Wabmite. : weans brns s in

F-mad - nfaflimn. me i

IDENTIFY a basket of |:-|:nlu111:||. business ppportunities in the local,

COMPARE and CONTREAST the q|'|||r1|]'-.I|.:~:] |'|l|=\.||'|n..'\'-. -.!-|'||'||||1|.I|||I,|l._.-: T8
SELECT the most suidable / promising opporiunity,

| DEVELGQP a business model wround the shortlisted business Lwnnumlg.

FORMULATE the L'lrgani:-r.ul'lun ‘sructure for the propased sturt up

EVALUATE the murket potential and ESTIMATE the nancig
reguirements for the initial 1 to 3 yewrs after launch.

== ;'LBIL[T[FE
6215, | RE MEMBERIMNG
=== roghonal or national confext,
CO2151 |N|3E'f115'l'ﬂhll'}ll‘-";{:
¥
COZ15. | APPLYING
3
CON2 15 | ANALYSING
4
COXE | EVALUATIMNG
5
COZIS CREATING CREATE a proposal for funding the start up,
£

2 Credits
{-ﬂurﬂ. ﬂ“mml.‘ﬁ-. Un suceessTul completion of the course the learner will be ahin to

Semesier 11

216 - SPSS o

,LTI" 31

Gieneric Flective — Institute Level

IDENTIFY the key merus of SPSS and DESCRIBE their fmeticnality.

MAKE USE OF vanious tools to manape date, describe data and display

DESIGN, DEVELOP and TEST advanced multiviriate models ising

IRANSLATT 5implrz'li.*rr¢r:- I English o the foreign langusge and vice

TAKE PART IN an interaction in & busingss setting using the foreign

i OGNITIVFE COURSE OUTCOMES
WBILITIES
CO216. E&ﬁm:mnnmm
I
CO6, |INDERSTANDING | EXPLAIN the main features of SPSS
COZ16: | APPLYING | M
3 _graphical cutpul using SPSS. '
CO2 e, | ANALYSING ANALYSE data using various statistical tosts of SPSS
4
COTI6. EVALUATING | INTERPRET and EXPLAIN the outputs from SPSS
5
CO216; | CREATE
6 | | sess,
hr:mut-:-r || R e = —R17 - Forcign l..nngnm,t 1
II l"rm'.lim LTP: 0:3:1 eneric Elective — Institute l...-|‘."ll1.|
Course Dulmm&a. On successfnl completion of the course the learner will be al alile o
rEﬂﬂNIT]'\’E COURSE OUTCOMES
 AmLmmEs S
| CO2TT IREMEMBERING LASTEN 1o simple audico-visual recordings in the foreign language
|
COZ1T, IUNDERSTANDING
;IS ISR 1 ... SR
CO217. WPPLYING CONS I RUCT a business email. in the forsign language.
i
COZ17. | ANALYSING
R laraunge, -
OO217 | EVAELUATIMG COMPOSE a covering letter and resume in the forcign language,
3 :

Corporate Off. : Yashaswi House, Lane No. 15, Prabhat
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Su

blect Core ($C] Coursas - Semester |l

Spedalization: Marketing Management

— e

20SMKT: Marketing Research

E!‘.mtﬁlur 1]
Credits

LTP: 2:1:1

Subject Core (SC) Course — Marketing
Muanagement

Course Outeomes: On successful completion of the course the Ii;arrlnr will be ahln [Ty

COURSE OUTCOMES

E{,'i.'ﬂflj.‘;MH'r',E

COZOSMET.S

A COGNITIVE
ARILITIES
COMSMET.D | REMEMBERIMNG

UNDERSTANDING

IDENTIFY and DESCRIBE the key steps involved in the marketing
reseirch progess,

L".’.‘.'MF."LR.L. and CONTRAST various rescurch |'Jn.'-:l|._al 15, dali sources,

| duia collection instruments, sampling methods s anilytical woods and

SUMMARIZE their strengths & weaknesses.

APPLYING

DEMONSTRATE an ul:derﬂamlmg of the ethical framework that
markel research necds o aperate within,

OO0 MECT:A

R0 MET.G

COZ0SMET.S

ANALYSING

T EVALUATING

CREATING

-"'L"'-’)"n.l,":"'rf' qua:ﬂilali'ﬂ. data nnad drw appropriste Infereaces o address

DESIGN a market rescarch ]:-r::npnhal for a real Tife markeding rescarch
_problem ind EVALUATE o market rescarch proposal.

| PLANK and UNDERTAKE gualitative or guantitative Market Kescarch

and demonstrate the ability o appropriately analyse data o resclve a
reul lific markcting i=soue.

Semester 11
3 Credits

ROGMEKT: Consumer I-Eﬂmun:ur

f-'“" 2:1:1

Eqr::ljﬂl Core (SC) Course — Marketing
nagement

Course ﬂnll’:l:'lm: Cin suecessful completion of the course the learner will be able to

iLL'I#

CO206MRT, 1|

CO206MEKT.2

COZ0GMET.3

| REMEMBERING

COGNITIVE
ABILITIES

COURSE OUTCOMES

UNDERSTAKDIMNG

APPLYING

CO206MET .4

ANALYSING

_organtzational buying behavios

ENUMERATTE social and i;::i}'c.l.mlngiu:u] factors and their inlTuence
hisher behavior as & consuiner,
EXPLAIM lundamental concepts associated with consumer and

APPLY vconsumer bebavior concepts 1o real world stcntcpic
marketing management decision making.

AMNALYSE the dynamics of human behavior and the hasie Fciors
that influence the consumer's decision progess,

COZ0aMKT.S

EVALUATING

EXPLAIN the consumer and organi zational hu_l..lng hehanior procoss
fow & varicey of products (goods/services),

COZIGMET. 6| CREATING DISCUSS the use of the Intemet, e<commerce & information
techmology with respect o the changing consumer markciplacs
and ELABORATE on the various aspecty of ihe ehanzing Indian
ComsLmer. - -

;mim:t Core (SC) Courses - Sernester |

Speclalization: Finandal Management
’m:mmtr =¥ = MFIN: Firmm:ial Murkuﬁ aiil H»au!:.lnL [}pl.nllilrrl;i
.!-Lml:!s g ) il 14 B

Course Outcomes: On successful eompletion of m: ciurse lhq. l-onnm m!l b uble to

Corporata Off.

: Yashaswi House, Lane No. 15, Prabhat Rox
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COd COGNITIVE COURSE OUTCOMES
. JABILITIES |
COZ05FIN. || REMEMBERING RECALL El1r: structiune aru:l mmpnnn_nu. c:nt'lndum fimascind swstem

COZOSFIN2| UNDERSTANDIN UNDERSTANI the concepts of financial msrkﬂ-;., their working and

- G _ fimporiance.

COZ05FIMG ] APPLYTHG ILLLSTRATE the '-'-'u-rkang and contribution of Banks and NBFCS 1o the
Inlism Feonamy.

OOZ05FIMNA ANALYSING ANALYZE the linkages in the Finencial Markeis,
CO20SFINS EVALUATING [EXPLAIN the various banking daml duuaunllng tranaetions.
CO2SFIMNG] CREATIMG DEVELOP recessary compelengics u.::n.,peun:d af & finance prn'i'ﬁﬁ-iﬁn:-tl.
Scemester 11 IIIIII’rFIN Personal Financial Planning
3 Credits LTP: 2:1:1 Buhbject Core (5C) Course — Financial Managemenl
Course Outcomes: On suecessful completion of the course the learner will h_u aﬂt o

L COGNITIVE COURSE OUTCOMES

ARBILITIES
LR2O6ETM: 1 REMEMIBE HINLu UNDERSTAND the need and aspects of personal (inuneml planning
[t}'-'tu'l-l"-l 2 __lJMI}I-R‘i I .-‘;h.lL‘!INh Describe the investment options available to an individuzl

O2eFING | APPLYING IDENTIEY fypes of sk and means of mamging i1
II‘E}?MHN 4 | ANALYSING DETERMINE the ways of personal wx plunning
OR06FTN.S | EVALUATING EXPLAIN retirement and estate planning for an individual ind
- | designa financial plan.
I.’]lllllﬁFT"-I 6 | CREATING CREATE n Fn-am:l.a_flnn Tar i \-arlui:._- u!lfll'll’]!\"ll’] THEL .

Subject Core [SC] Courses - Semester 1|
Specialimtion; Dparations & Supply Chain Management

| | e S~ S PRt e S i S

I"'.-_l!'m;t_'i_tl!r m o 20S0SCHM: Service Operations Management — [

3 Crodits LT 2:3:1 lblh;ﬁ'l Core (8C) Course — Operutions & Supply Chain
Manapemeni

Course Outcomes: On successful eompletion of the course the Imrui.r“iu be able io

(L COGNITIVE COURSE OUTCOMES

o ewrems |

L0505, | REMEMBERING DESCRIBE the nature and CHARACTERIETICS of services

and the services eeonomy

CO20505CM 2 | UNDERSTANDING [DESRCIBE the servies design clements of varicty of services

C0205080CM 2 APPLYING LUSE service |J|I.H.|:l]'lrl.l1|'l“" foar mapping varicy ol real 1l service |
| _|processes. i
?EEI.FEUSE}SCM 4 | ANALYSING |‘"|.T'~|"'|.| YSE alternative locitions and sites for wHricly ol sgrvice |
CO20505CM 5 | EVALUATING TUDGE and EXPLAIN the service orientation i wariety of

i ) 1 ) service facilities [ orpanizations.

CO20505CM .6 __'Ff_'[-'lF-.'.-'nﬂHU 'E'Fl'.l-.l'l. I'E fiow process In}rmrt.l. for wru.n' o services.

'*,S:mlﬁ 1] | —EIHE-DEEM SIpEI_'r' Chain M!TII“‘-LI‘I‘IL‘M {
|3Cr-u:t|:lﬁ LTP: 2:1:1 ubjeet Core (SC) Course — Operations & Supply Chin ‘

Course Quteomes: On su :cﬂs-l'ﬁl'éal-upltllmn of the course the learner will be able to

Corporate OFf. ; Yashaswi House, Lane No. 15, Prabhat
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O COLNITIVE COURSE OUTCOMES
. ABILITIES N - _

CO2G0SCM | REMEMBERING | DESCRIBE the key comcepts of Supply Chain Managemen and
the — driving Torces in contemporary Supply Chaun
Management.

CO60SCM2 | UNDERSTANDIN | EXPLAIN the structure of modern dhay suppy chinns,

i
CO206LS0CM.I | APPLY ING IEMENFLIY the various flows in real world supply chains,
COAGOSCMA | AMALYSING COMPARE and CONTRAST |:||.Hs-|: and pull strtepics in Supply
e b POy Mot

CO060SCM.S | EVALUATING | EXPLAIN the key 'i}perullmmi hbpccls in Supply Chain

e - Manageinent.

CO2MGSCMA | CREATIMG CISCUSS the reluticnship Between Customer Value und Supply
Chiin Mimiagement.

| Subject Core {5C) Courses - Semester 1i
L Specialieation: Business Analytics
-F_l:l,!ﬂ‘l_lﬂtﬂl-_l | e S— _ECIEB.-H.. Basic Business .ﬁnal}'nu using R
f Credits LR 2151 ulbrject Core {'-nt“’;l Cr ‘merse — Bosiness Anulyics
Conrse Cuteomes: On successful completion of the eourse the learmer will be able (o
R COLGNITIVE CIOMIRSE OUTCOMES
| ABILITIES iy =

L[}II::'EH-."I. 1| EEMEMBERING [BENTIFY oppontunifics for creating value wsing business analylics
and DESCRIBE the basic concepts in Business Anilytics, DATA
Science and Business Intelligence.
CO5HA2 | LU MRS T ANDINGEXPLATM the u.]'.nplu:nlmm of Business Analytics in multiple business
_Mamuins and scenarios,

CO205BA3 g_h'lii'?'l'.'ﬁi:ﬁ DEVELOP a thought process 1o think like o dat seientist/business

o | analyst

CO05EA M | AMALYSING ANALY ZE datu graphically by c:n:ulmj_:-, a varicty of plots using the
apprapriste visoalization tools of R,

CORSBAS | EVALUATING | SELECT the right functions of R for the given analytics task.
COA0SEAG | | CREATING COMBINE various toels and liunctions of R programming languape
| antd wse them in live anabviical projects in multiple business domains
. and seenirios.

rs_;r_m:atrr 1l l  206BA: Dats Mining
3 Credifs LTF: 2:1:1 Sulyject 'D:ln: (8C) Course — Ilumm.'ﬂ .ﬂmah'l.ln
Coorse Cutcomes: On suceessful completion :rf the course the Ir_rurnnr ulll hn nhlp 0
COGNITIVE COURSE OUTCOMES
Fo« ABILITIES
SO20GEEA] | REMEMBERTNG Dl FIMIE ih:, kew terms Hsgfs_r._!_._l.'ml with J)nl:n ".-1|r||m__

ICOMARA.2 | LINDERSTANDING EXPLAIN the various aspeets of Pt

(CO206AS | APPLYING APPLY classilication models
r_l.']r'h.':lE-H-.-'n A ANALYSING | ANALYSE using clustering models
O20aBAS | EVALUATING SELECT appropriate associatton analvsis and anomaly detection

"ONGBAG | CREATING
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| Generfc Core {GC] Courses - Samester | — |
Semester 11| Eﬁm Strategle Management
3 Credits LTP: 2:1:1 ampulsory Generic Core {‘uurﬂ:
Course (]ulrlg_rj_qg:__ﬂl_l__!-_![l_:gqgifl:l| eompletion of the course the learner will be able o
Cod COGNITIVE l[ﬂ'” HSE OUTCOMES
ABILITIES

COWI.| | REMEMBERING 'i't':i:"scmma:he Basic terms and concepts in Strategic Managermen|

- CO3012 | UNBERSTANDING | EXPLAIN the various facets of Strategic Management in & real world |
—— e wme e - T gmtc:{t. - — -— -
CO301 3 | UNDERSTANDING | DESCRIBE the trade-offs within and scross stratcgy Tormulation,
implementation, apprisl.

COM0LA | APPLYING INTEGRATE the aspects of various functional arcas of management |
: 1 : develop i strategic perspective,
CO3 S | ANALYSING EXPLAIN the nature of the problems and challenges confronted by

the top management team and the approaches required Lo fmclion
effectively as siratepists,

CO301.6 | CREATING DEVELOP the capability to view the firm i its totality in the context
- | efits environment.
Semester 11 | = - 02— Decision Scienee
i {g.:lﬁ _ LaP E 1: S I:II'I'I]:I’I.Il'iI:Ii"}' Generic Core Course
O COGNITIVE COURSE OUTCOMES -

ABILITIES
CO302. ] | REMEMBERING DESCRIBE the convepts and models associated with Decision
Soionee,

COM2.2 [ UNDERSTANDING | UNDERETAND the different decision-making tools requizsed 1o
achicve oplimisation in business processcs.

CO302.5 | UNINERS TANDING | APPLY appropriate decision-making appreach and toels o be
used in basiness envircrmens.

 COI024 | APPLYING ANALYSE real life siuation with constraints and examine the
_probiems using different decision-making tools
CO3N2S [ ANALYEING EVALUATE the various facets of a business problem and develop
|:|rr_1|:|l-r:m solving ab||11'_l.-
COIN2.0 | CREATING " DISCUSS & propase the various applications of decision wols in the

present bassineess scenario.

Generic Cora [GC] Courses - Semester IV ,

Semester IV | ) - 401 - Enterprise Performance Management
3 Credits [IJ I 200 rll-ml'lu!'mr_'r Generic Core Course
Course Outcomes: On suecessiul wmplﬂmn of the course the learner will be able (o
co COGNITIVE ~ COURSE OUTCOMES
ABILITIES

Corporate Off. : Yashaswi House, Lane No. 15, Prabhat
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Enumerate the diTTl:rml?ﬁIt-?lm:lcrs & facets of manngement control

T ostrate the various n:r:hmu wes af eprlerprise perfirmanc:

etermane ﬂwupprltEhLlll}' of various tools and motrics asa
performance eviluation & managemen tools,

Analyse the kev financial & non-linancial attributes 10 evaluse

Formulate the various parameiers 1o evaluate eater |'!l|'1'-.E performsance
il ::.llw.J}r through implementation of strategy.

402 = Indinn FEihos & Business Ethics

| Compulsory Gonerie Core Course

DESCRIBE MiAjar thearies, mnn::p{b. terms, models and frumework
of Indian ethas and business ethics, DISCOVER the contemporury. |

E|.-"';"r"1[| 1Ir H.'I'.lﬂ FH mf‘ N]J"E Bz aimmia, Koaringn "r T il dlvscete 1I:-|
relevimies in business setting, ILLUSTRATLE the business cthical
decision rtionale derived from Indian Heritage Scriptuscs.

APPLY FII-I1I'-“I[&|& Thearics, Models and Framewerk of ldian cthos|
and business ethics in order 10 ncorporate value sy=tem in work

DEYELOP and EXHIBIT analvtical, problem solving skills, and
work cthos by COMPREHENSION and PRACTICE of Indisn cthas |
IMPLEMENT, EVALUATE, and FACILITATE vihical business
behavior and promote sustainable business coology, improse
profitability, fostes Puminess relution and emploves I,H'vl'u,‘ll,ll.:li\'il::.:_

COdl. 1 | REMEMBERING
) _ _ of an entorprise,
CO01.2 | UNDERSTANDIMNG
et mansgement for vasized SRS,
COENT S | TINDERSTARNDGING
CO401.4 | APPLYING
h-l'lil'-‘mﬂ"\r ]}l."i'l'f'i.'ll'l'l"llllr'll:t.-
NS | ANALYSING
Si:m:.srcr v | i i
3 Credits ILTP: 2:1:1
Eunm 'Dl.llmmu.. O sucecssful completion of the course the learner will b alile Lo
0 COGNITIVE COTRSLE ﬂUTmMLb
.. |ABILITIES
COEn2 | | REMEMBERIMNG
Issues in Business Ethics
| COMN2T | UNDERSTANDING
I:JUH'IJI:'.E.S LWNDERSTANDING
culiure and work place.
COA02.4 | APPLYING
et and value system
COME02 5 | ANALYSING
COM2.6 | CREATING

ELABORATE Ethical dilemmas in different business arcas of
marketing, HRM and Finance and ADAPT dilemma resolution
interventions by relerring to

certiin norms, theories and models of Fasiern Managemant,

Generic Courses (Elactives) ~ Llnhmlﬁl-wal = Samastar il & A

Semester 111 .

|

;illfi- - ln ternutivnnl Business Foonomics
. {Gu-nurh. Eleetive — Umiversity Level |

RECALL and ENUMERATE the cconcmic sspeets of international

DESCRIBE the outeemes of globalising and liberalising trade

emvironment, trade poticy frameworks and macrocconomic linkagpes

2 Cradits ILTP: 2:0:0
Course Outeomes: On suceessful up_l:!'_l“!g_l_y.lﬂ[i:p_g_gp_u_gq the lesrmer will be able to
OO COGNITIVE COURSE OUTCOMES
ABILITIES
0 306 L] Femembering
husiness.
CO306 .2 | Understanding
_ af the open ceonomy,
0 306 L3 Applying

DISCUSS the mm:hs—:nnunc. and wnrkmﬂ ol the Inmbn cxchang
markets.

Corporate Off, ; Yashaswi House, Lane No. 15, Prabha
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L0306 .4 Analysing EXAMINE how a profectionist Hrade pelicy improves oe diminishes
[ . the prospects of survival / prowth of business.

0506 .5 Evaluating APPRAISE the mmplications of trade related policies wnder differemt

levels of product market concentration?

ﬁ-L‘II'IET!I' 111§ == a .]-I]'.'l‘— IrltErm:ltll‘mnF Hm:ln:ss Environment

2 Credits LTP: 2:0:0 . Goneric Fh‘n:twc — University Level

Course Outeomes: On successtul mmillelin-ll of the course the hramer - will be able tu

COH COGNITIVE COURSE OUTCOMES

[ ABILITIES )

00T Remembering Recall und Describe the key concepis ol imesmational Bosiness

— ' Environment
0 307 2 Llﬁ:l_r.;rita.nl:lim_.'_ Unclerstand the relevance of Multinotionu Cor porations | MMUs) m
global trade i O A,

CO307.3 | Applying DPemonstrate the significance of FIM and FPE in respect of
B developing economy

oy S0 A ;;h.n_alg.-:iin_g_ Anulyze the {ssucs related to Labar, Environmental and Global

.......... Value chain
CO3TS | E '-“illu’ﬂlng Farmulate and discuss the case related Lo virlous -'"-L-TLL menis
[ under WO and contem porary globul buginess enyironment,

ﬁj.:‘_!‘lﬂl_ﬁr m | 308 — Proj p:l:l Munagement
TOredits  LTF: 2:0:0 . {-Eiltrn: Elective — University Level
C umﬂu_i_m_qy;g Un sm.g«ggtgl_mmfleuml of the course the fearner will be able fo
co | COGNITIVE COURSE OUTCOMES
 lAmmrmes R
O 308 . Remembering I}] FINE the key terms and concepts in project manazement.
0308 2 Understanding EXPLAIN the Imponance of project management methodologics ang
; tools ul the distinet stages in the Project’s life cyele
CO3083 [ Applying ILLUSTRATE the importance of PM in most industries and
e | businesses .
CO 306 4 Analysing EXAMINE the importance of Leadership specifically in héteropenous
ind virtual teams as well os povernanee and approaches to conflict
I SRR resolutions _ .
B 1 Eviluating DESIGN dishbogrd, status report and index for Key Performiance
Indicators of project for the Munagement
bcm:s_tg‘_lll | o o Y~ Knowledpe Management
2 Credits l I'P' 1 0 Generie Elective — University Level
Course Oulcomes: On !-HI:EERBI"I.II completinn of the eourse Ihf,-__l-u,-a rm:rw|ll be able to
O COGNITIVE COURSE OUTCODMES |
ABILITIES _ e
L0 309 (1 Remembering DEFINE the key tesims and concepts in ﬁnu;]mign: Manapomeni, |
T 2 Understanding | DESCRIBE erz - Knowledge Hunngmmnl evale
0 309 3 Applying I)I:":-E. LISS the types of Knowledge and its implicitions,
O 30 A Analysing OUTLINE the i I:I1'I|:II}!'I.I1i'I.E|: l.‘.ll_ll:'.,!r_lll_lrll':L knowledsie elemenis i
[ ) structures —
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| npplication as o competitive advantage to business
O35 | Evaluating EXPLAIN the human and business aspects of knowiedpe management
Semesier 111 J— Corprrate Lovernancy |
2 Credits LTF: 2::0 Generic Elective — University Leved |
Course Outcomes: Un successfal completion of the course the learner will be able 1o E
OO COGNITIVE COURSE OUTCOMES
ABILITIES =
CO310.) REMEMBERING RECOGNLZE and REMEMBER the scope of Corpernte
W BT T
CO3102 | UNDERSTANDIN | UNDERSTAND the role of Board of Directors and Commitices in
L] Good Corporate Governunce and key mechanism,
CO3E03 APPLYING APPLICATION of empirical methods of Corporale Governance
and its impact on the Firms.
O . ANALYRING Analyee the legal framework of Corporate Gowvernamce ancd
formulate Tnternal control policics.
COAI0.5 | EVALUATING Evaluate the legal framework and global peespective of Corporate
Governance
CO310.6 | CREATING | FORMULATE and DISCLSS Cases reluted to ©G (Models), their
RIICCERS & FAILURES
Semester 111 | |3l 1-Management of Non-profit organizations
2 Credits TP 2000 Generic Elective - Unlversity Level
Course Ouicomes: On successful completion of the conrse the learner will be able to
Cow COGNITIVE COURSE OUTCOMES
| |ABILITIES B I _
L0311 REMEMBERING IMSCRIBE the basic concepts and frwmeworks i the Teld of

Mon-Frofit Sector & Non-Profit Organtestion,

(03112 | UNDERSTANDIN | EXPLAIN the characteristics of Non-Profit organizmtions,

i surmmarizing the factors affecting development of Non-Frofl
OFZARNIZATIon;
COLE [ APPLYIMNG MAKE use of theoretical concepts, frameworks while registration
process of MNon-Profit Organization,
CO3NA4 | ANALYSING EXAMINE the role of any public policies which helps NPCin
decision making.
COINLS | ENALLUATING EVALUATE the performance of Mon- Profit organizations, the
critical firmneial congiderations of the Mon - Profit organization
Scmester IV A5 — Global Stratepic Management
2 Credirs LT 2060 o Ciencric Elective - University Level
Course Cateomes: On suecessial completion of the course the learacr will be able (o
L0 COGNITIVE OURSE OUTCOMES
ABILITIES =
0405, Kemembernng Define the concepd and key terms associsted with the global strutegic

mEnagerment.
Deseribe in detail global strategic allisnce, merger and acquisit]

CO405.2 | Understanding

Corporata O, : Yashaswi House, Lane No. 15, Prabhat R
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CO405.3 Applying [demonstrate various ghobal organtsation models in globel strategic
i - - e e
COd05.4 Analyveing Examine various emry and business-level strategies from giobal
) | ) stralegic mamigement prospective.
COd05.5 Fvaluating Explain globalization, inmovation, and sestaimability and
I.,I1'|.II-;.|1=.-.,5 o simdeEic M gemenl.
LA Creating J.'h’_‘*ilhn glc:-h.a] qlraicglnk and undesstand their relitive merits and
demeriis.
Semestor IV [ HO6 ~ Technology Competition and Strategy
2 Criedits [LTP; 2:0:0 Generic Elective — University Level
Course ﬂﬂ::gryu-. O successful completion of the course the lerrner will be able io
COR COGNITIVE COURSE OUTCOMES
ABILITIES -
D[J-tﬂ:ﬁ 1 | Remembering DEFINE the key terms and concepls
CO406.2 Understunding EXPLAIN how technology afTecis’ strategic interactions among Tirmns
: and consumers
LB E Y Applyving DETERMINE the Iurﬂmge'-: 11::hu|q:l¢gg. e !!Lu-'m'u.-a ':':.Ir:ll-;,gu:\
L0400, 4 Analyzang EXAMIME the tn:chm:ulug}r environment of a firm.
CO406.5 | Evaluating APPRAISE the risks pertaining 10 technology and competitien,
Semester TV [ Cyber Laws
2 Creilits AP 2uikD senerie Eleetive — University Level
Course Outcomes; Un 51|Lu.:-i:il:ul completion of the course the learner will be able (o
O COGNITIVE COLRSE OUTCOMES
L | ABILITIES l i " ; s
| COHEGT, Kemembering iDl-'.Fl'NE the key terms and concepts peraining 1o cvber lows

: ———an O — :
C0R07.2 Undersianding | DESCRIBE the refevant legal provisions in dotail,

CrE073 | Applyving | DETERMINE the applicability of the legal provisions in & specific
HCEMArico.
C04074 | Anmalyzing OUTLINE the course of action in case of violation of the legl
| [provisions.
CO407.5 ]wJu.'Jl.mﬂ, H-KP[_..:'W‘J-t'h: mlq:-u,u-; ]E_gul m:lal and intornatscnal issees and 1he

I‘-.'awnus remedies available under the Information Techiology Act for
| the breach and commussion of offence in cyber space

Semester [V — Corporate Social Responsibilily &
— - Sustainability
I Crecis LTP: 2:0:0 seneric Elective — l.lmwnial;-' [Lavel
Coorse Cuteomes: (o sueeessful eompletion of the COrse thr,! Ia-n rner will beable to
O COGNITIVE COURSE DUTCOMES
ARILITIES

CO408.1 | REMEMBERING | Enumerate the different concepts, legishative peovisions,
Enulmnmurrw :uq:eﬂs, best prm.t-.ms mn'np-h.mt'- 9:np-: a'ept'-n;
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COM08.2 | UNDERESTAKDING | Compare different CSR theories, cases, dimensions of Sustainability
| and demonstrate a multi stake holder perspective in viewing CSR,
Business cthics & Sustainability issucs cte.
CO4ES | APPLYING Apply the different models, theomes, approaches, cases cle. for
implementation & monitoring of CSR activitics & Sustainability
NP o | and RS Bnpect on corporate cultuse & socicly at lage,

COd0BA | ANALYSING Analyies the diffenent reports, cases, various legal issecs relaring 1o
CHIL, different sustainability reports and various nationgl amxd glotal
——— | initiatives related 1o CSR, Business ethies & Sustainability.
COdiE.5 | EVALUATING | Evaluste the level of commitment of different orpantzations to CSK,
Business ethics in siaining Sestainability development & show jis
L | competitive advantages.
COARG | CREATING Creute & Implement a CSR policy in attaining Sustainability
development snd its impact on virkous stakeholders,

| Subject Core (€] Courses - Semester I — ]
] Specialization: Marketing Management |
Semester |11 SC - MET-03 304 MKT : Services Marketing
3 Crodits LTP: 2:1:1 Subject Core (34T Course - Markv:t:n.g Manegement
Course Chingomes: Cn successiil completion of the course, the leamer will be able 1o
0 COGNITIVE COLRSE
R ABTLITIES OUTCOMES

l’."{_l :EH h.-'lh’.l: J REMEMBERING RECALL the key |_|'|n|:-|:p'i‘~'. in Services |:'m.1'k|:1|nl.i
TGEM- MET.2| UNDERSTANDING | EXPLAIN the roic of Extended Marketing Mix in Services

A0 MEKT.2 | APPLYING DEMOMSTRATE the mew Parsdizm and I’n:rr..:m:llm i
_____ Marketing of Services N o
0304 MET.4| ANALYSING ANALYSE 1he sipnificince of servicos ITli-l.Tkt.lmg i the Indian
e | and plobal economy
0504 MET.S| EVALUATING EVALLUATE ‘.-.m_.,mmmunn ]-uy:lmg & Positioning of Scrvices |
) “in dynamic markefing coviremmnent
504 MET.6 | CREAT IT'-Lu == I?I 'I.I'I LUI-' ' marketing mix for various services oflering
semester (1] SC - MET-04  [os Mii'.l : Sales & Distribution Management
Crodits LTP=Z0: Sut‘gn:u:: Core {(5C] }Cﬂum M irkcting M‘lmwmnl
['_,uum Chileomes: On successtul complesion of the course, the learner will be able o
O COGNITIVE COURSE OUTCOMES
[‘ (ABILITIES S o : o :
TO30SMEKT. || REMEMBERING | DESCRIBE the theoretical coneepts rebuted o Sales Management

. : ___|and Distribution Management Demain
l'_‘,'[ZGHS-MK'i'.EFI.INI}ERS'I]". MNING) UNDERSTAND the concepds, techniques and approsehes reguoined
o edfective decision making in lI1|.. dreis urhgfn H.I'u.l I.'I|~.r| ihwitani

("{JEG‘rMKi L"'Ll‘FL"r']"-lf_- APPLY the concepts related (o 5.1]:;&. <|n-:l dl'-.-111|:Iulll'.l-lT I'I1J.T'|EI.f=l.-ITLLI'I.l:
COBUSMKT AIANALYSING | ANALYZE the real life sconaries of sales and distribution
e e e o L ITADBEETIVGRT,
L"‘[JEUE—MK'J'.F-IEV.-'& LUATING EVALUATE the existing sales and distribution strategies and
— . | upproaches.,
JOF05MKT.6) CREATING DENELOP Eﬂ':llf]’llll: an-:l evitluate sales und distribution sinteg]

Corporate Off. : Yashaswi House, Lane No. 15, Prabh
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Subject Core (SC) Courses - Sermester 1V =
Spedalization: Marketing Management

Semesier 1Y CSC MKET-05 1403 MKT: Marketing 4.0 |
5 Credits L LTP: 20 Subject Core [SC) Course — Marketing Management
Course OQutecomes: On suecessful completion of the course, the learner will be able to
O L{}L NITIVE COURSE OUTCOMES
ABILITIES

CO405ME .1 REMEMBERING | DESCRIBE the various concepts associated with Marketing 4.0
COMSMET.2 UNDERSTANRING | EXTPLAIN the importance of 5A%s in Marketing 4.0,

COAMETS APPLYING DEMONSTRATE the application of concepts of digitd marketing,
new productivity metries: Homan centric marketing, Omnk channel
markefing o the real world of digitad cconomy

COM0IMET 4 ANALYSING DISTINGUERE hetwean traditional and digitsl marketing ;’.'T.,II;.IH.'J.,.'\- in
given real world context 1o be the effective marketers:

CUOMGMET.S EYALUATING ASSESS how Technology & connectivity has changed human life and

| business in the context of real-world commoditios, produsts &

............ 3 T L | Services.

COMBMET.6 ICREATING | DEVELOF s.ira*lcgn::s. to-create WOW! Moments with customer

e | engagement —

Hemester 1V S0 MET- 06 H04 MET: Marketing Strafopy

3¢ I'l:':-:ilﬁ LR |Subpect Come (5C) Course -~ Marketing Management

1;91;515 Uutmnbl_:g___[!l}_;u_l.guﬂl_gl_ completion of the conrse, the lesrner will bie able 1o

COw COGNITIVE COURSE OUTCOMES

ABILITIES

COMMMKT.| | REMEMBERING _DISCOVER perspectives of market stralegy. !
COAMMET.Z | UNDERSTANDIN | LINDERETANE the intricucies of compelitive markoting
i situations and ways 1o handle each situation.

COMMMET.Y | APPLYTNG I3UILIY & market strategy throush infcerating concepis like
pn}duu life eyele, adoption, and scgmentation, branding,
o | priving, distribution, and market communication.
COAMEMET 4 | ANALYSIMNG AMALYSE 4 conipany’s current situation ||'||1,1|,.|E|'| Hl’l‘”"“"L
[ . imternal and external analyses, B

COMMMET.S | EVALUATING EXPLAIN alternative wiys o measure the utcome of murket
............ e strategics. = e

CO4MMET.6 | CREATING CHEATE Corporale Advantage by exploring how the scope of firms |
15 influenced by resources that are shared scross products. |

Subject Core [3C] Courses - Sermastar Nl
Spacialization: Financizl Managemant

Semester 111 304 FIN- Advanced Financial
e, Mlamiegemeni
Credits LTP: 2:1:1 Subject Core - 5C - FIN - 03
_ Course ﬂulmmui_u_{}n__ﬂumssl'ul clmull-ulhm il Thie corse the learner will bie uble Lo

O COGNITIVE COURSE OUTCOMES
ABILITIES

13041 | REMEMBERIN | DESCRIBE the hasic mﬂﬁ&ﬂh i |"r|.,1|'||..||'|g investing and prodit distg

A& firm

1= O ﬂr o,

SN
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CO3042 | UNDERSTANDIE
03043 | APPLYING
CO 3044 | ANALYSING
CO3045 | EVALUATING
COG046 | CREATING
Semester 111
3 Credit LTP: 2:

L

LEXPLAIN theoretical I:Il.;ﬁl:'l:pti related to raising and use of funds and valse of

|firm

CALCULATE values for making capital structure, investment, licpuiciny andd
dividend decisions in the financial management of a firm
ANALYZE the options for mn-’r:mg the nght linandcial L]LH.IEJLI'I!L'- ol & firm

ASSFESS the roke of financial planning, risk analysis in investments, liquidity snd
credit management policy of the firm on sharcholder value

DESIGN an appropriate Mnancinl strategy esing any oo or multiple concepis)

fochmigues lesrned inthis ciuarge,
305 FIN = International Finance

I:1 buh_‘l:ﬂi!l-rlll"l.ﬁ{} Course — Il‘lh.!rl'lﬂ-l:i.ﬂ:l'm] Finance

Cow Cu'gn itive Ability Course Outcomes

CO30SFIN.1__| Remembering  Exumerate the Key lerms associated with Infernational Finance.

COINSFIN.2 Understanding Summarize the various the concepts related to regulatoss, Anancial

2 murkets, Finencial [nstruments, tax struetures at intermational lovel

ICO30SFIN.G Applying Ulustrate the role of internstiona) monifery syshems & intermedidsics

_____ in Global financial market.

CO3NEFIM. 4 .-"m:-ﬂw.mg inspeet the variows perameters of global financial market and
intetpret best possible internationn investment opporunitics.
Petermine the various strair_hn_u 10 Start investment or busingss al the

COXSFINGG | Evaluating intermational level by considering variows factors of interiabomil

| M. i"rgpm_c_ R

CO3NSFINGG f'lti-l-llﬂj_.. Farmulate the investment |:||u|1 or business plan by adapting
interrstonal Anenee cnvironment.

Subject Core [$C] Courses - Semester IV
Speciaization! Finandial Managemant

Semestertv |

ql'.'IEI- FmM: Flmndaluws

“Coarse

Credit | LTP : 2:1:1 sumsr:r CORE [SC} COURSE: Specialization = Financial
IE' P - Marnagemant [FIN)
Chutenmes: On successlul completion of the course the learner will be able ti:
COs Copnifive Course .
Ability Chatennes o
CO403 .1 Remembering Define and Describe the basic eoncepts related 1o Fmanegial
L
40, 2 Understanding [Mustraje the i|1:|:|iiE:t1i::-nti of various [aws, ]5!{_|'|I-H:.i.1:| comecpts and
details of various financial laws,
COH03. 3 Applying ke use of contextual fimancial laws applicable to
Organisations,
CO403. 4 Analyzing Infer the mppt!:alu:ln of financial laws 1o organisutions
CO403. 5 Evatuating -"'l.[:prmm and perceive the benefits of applicable lows o the
DEEarm Al i,
Semester 1V 4014 FIN Current Frends & Cases in Finanee ’
iJ Credits LTPF: 2:1:1 uhject Core (SO Course — Financinf ‘
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Course Qutesmes: On successful completion of the course the learner will be able to
Ly COGNITIVE COLURSE QOUTCOMES

| ABILITIES :
CO4MFIN.T | REMEMBERING | DESCRIBE the concepts related (o emenging arcas of Microfinance,
Eimall finemce banks, Payment Banks, Start-Ups, SHO and

L Drigitization and analylics

COA0AFIN.Z | UNDERSTANDIN | EXPLAIN in detal, ull the theoretical concopis taught through the

i gyllabus
CO404FIN3 | APPLYING CAPPLY the varics theories and models of financial management in
theoedss .
COAETFING | ANALYSING AMALYSE the situaiion snd decide the key Tinuncizl as well gy non-

Minancial elements involved in the siuation,

COMMFIN.S| EVALUATING EVALUATE the financial impact of the allernutive on e given e,

- — * Subject Care [SC) Courses - Semaster 1l R
I Specialization: Human qun_urpn Managemant
Semester-111 e | M4HRM- Strategic Human Resouree Managemont
3 Credits LTr: Subject Core (5C) Course- Human Resoures
Q201 | Management
Course Outcome: On successful completion of the course the learner will be able to,
O COGMNITIVE COURSE
ABILITIES _  OUTCOMES _
COF0AHREM, REMEMBERING REMEMBERthe strategies’ adopded by IR amad  thei

I implementation issuesand challenges Faced by ihe
erganizition in national and intemational contest.
COROHRM. JUNDERSTAMDING Abality 1o UNDERS TAND and ARTICLLATLE the basic

A concepts of SHEM and Link the HE strategics o the
T I | P organititional business stratogics. .
COFMHREM, APPLYTMNG AND Ability 10 ANALY ZE HE as aninvestment [0 the company:
3 AT ALY ZING
COMMNEM, EVALUATING Ability 1o INTERPRET and EVALUATE the implementation of
| the HRE strategies.
| COMAHRM, CREATING FORMULATE and provide realistic solusions to the industry by
| 3 designing innovative strategies and logical decision making.
|Semester 111 305HEM : HE Operations
IE Credits LTP: 2:1:1  [Subject Core (5C) Course — Human Resource Management

Course Quicomes: On successful eompletion of the course the Tearner will be able to:

O COGNITIVE COURSE OBJECTIVES (C0'S)

|(‘ ABILITIES

CO1EHEM. D | REMEMBERING  DESCRIBE struciure of persormel depariment, its policics
: and maintenance of employec files & records

il.'_‘{.ﬂ I3HEM.Z | UNDERSTANDING [LEARN drafting of communications for disciplinasy aﬂi;ui_\'

Corporate Off. : Yashaswi House, Lane MNo. 15, Prabh
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CO3TSHRM.3

APPLYTHG

DEMONSTRATE the knowledie und calculations of boaus,
[gratuity, T, E51 ale.

COSESHRM.A

ANALYSING

EXPERIMEMT to calculate the compotation of Workmicn
compensation, Bomus and Gratuity as per relevant nois

O ESTIRM.S

EVALUATING

ICALCULATE computation of Workmen coumpenaation,
Bomus and CGrratulty

COEESHRM.G

CREATIMNG

FILE returng under varions labour lows and prepare wlar:,.-
IR‘IIIJI'."‘I.IJI‘I_"'

Subjact Core |SC) Coursas - Semastes IV
Speciadlzation: Human Rescurce Management

' Semester IV | | 403 HRM - Orepanizational Diagnosiz & Development
rfdjis 3 LTI 2:1:1 Suh[u't Cnm— Human Resource Management — (15
Course Outcomes: On successiul completion of the cors: the leamer will be able o
MY COGNITIVE COURSE OUTCOMES
ABILITIES e

o041 REMEMBERING DESCRIBE the major theories, concepts. terms, models
fools and fromeworks in the field of Organizational
Diggrosis & Developnent,

04042 UNDERSTANDING | UNDERSTAND _uznﬂEqu of 0D and ‘intervention’,

[CLM4.3 APPLY NG MAKE USE of the Theorics. Models, Principies and
Frameworks of Crgunizational Diagnosis & Development in

| specific orpanizationsl seilings.

w04 ANALYSING AMALYZE the external and fnteral envivonment with iz

== — s ol ol dizgmosis wnd review the role of consultant in 013,

U S EVALUATING IDENTIFY AND MAP an infervention to organisational
necd

M4 6 CREATING DESIGH the roleof the consultant for an orgamisational

o EEITS
Semester — 1V 04 HRM: Corrent Trends & Cases in Human Resouree Ma nagement |
3 Credits LT ulsjeet Core 1-51:} Course —Human Resource Manapement
P |

Course Outeomes: On suceessful mnpinlim of the cowrse the lerner will be able 1

()

COMRITRM 1

1O

COGNTTIVE
|ARILITIES
EMEMBERING

COURSE QOUTCOMES

DESCRIBE 1he concepiual framework L'li..L}i.gilﬂ[ [isreptions and Ws impact
Ui t_|1!: current HIR Trends.
SUMMARIZE the impact of Cuent 1R trends on 18 Fonclions

ILLUSTRATE value creation & competitive sdvantage of Technology on

UMM HRM 2[UNDERSTANDIN
! G
COA0 IR M 3APRLY NG

carrent HE Trends
COMMHRM_A[ANALYSING EXAMINE the changing role of [R Priorities
COAMHRM SIEVALUATING

Corporate Off. : Yashaswi House, Lane No. 15, Pr:
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CO04HRM GCREATING PPLY the existing Tech tools to real time HRM Challenges and offer
- | olutions,
- Subject Core (SC) Courses - Semesterill
Speciafization: Operations & Supply Chain Mm@yl
Semester 11| _H04 OSCM- Services Operations Management — 11
N Credits |L.'I'F: 2:1:1 Subject Core (SC) Course — Operations & Supply Chain
| | = _|Management
Coorse Cuteomes: On successful completion of the course, the leamer will be able o
0k }EZHGNFI’I\"I'I COLRSE OUTCOMES
ABILITIES _
COR0acscCM 1 [REMEMBERIMG | DEFINE the key concepis in Services Chperations Munagemenl
CO405CM 2 [UNDERSTANDIN [DIFFERENRTIATE between various scrvice siritcgics, scrvice
A5 quality dimensions, and customer relationships based on lific lime
virle,

COI0M05CM 3 APPLYTRG IDENTIFY the souwrces of value in-a service supply relationship
e three factors that drive profitability fora professional scrvice
firm

COMNAAECM 4 [ANALYSING CATEGORIZE a service firm accordimg W 115 stape of

: competitiveness.

COMA0SCM 5 EVALUATING mﬂl}li Y the Service hlrl.l-lﬂEIE-"i of un organization [or

IR [l higving the strategic service vision,

{:i}]:l’l-‘if:lﬂzl:h-j e I{'ng':.-"'.'I'INL'i Fﬂll NE the relevand l||.|:|rn1,|‘||..‘ﬁ| in I|1|. I7:::‘:|:r|‘_:-;.. ol ihe ‘-.I.Il'IPLL"l |

Semester 111 IS OSCM - Logistics Management

i.'l Credits LT 2:0:1 ‘,-'.uhj-cﬂ {‘u}ri, (SC) Covrseé — Operations & Supply Chain
=~ Management

Course []utmmﬂ-‘.. O suecessful completion of the course, the legrner will be alde o

O COGNITIVE  COURSE OUTCOMES

ABILITIES
CO30508CM. ] REMEMBERING| DEFINE basic terms and concepis relted 1o |L.ogisics manogemen
CORSOSCM2 [UINDERSTANI [EXPLAIN the infrastrocture of logistics, its linkage with various
ﬂ'*IG pvpes of commumcation modes:

EUILi'Sﬂ-S-ﬁE:E.j IPPLYIMG DESCRIBE thn wri-::-us dimens.i-:-ru -:-F_I-ngisﬁf:ﬁ malmgcmnm_:pﬂ

COROS0SCMA  IANALYSING CAL E'U[u"'-.Tl logistic cosls .md various classification Tﬂﬁ.-lhl:liE'-: of
reducing the cost. Involving the information technology and its
COIS0SCM.S  [EVALUATING | OUTLINE atypacal logistic framewsrk and services. ILLUSTRATE]
the Iilﬂwy.ﬁ with itz dynamic storage system ( Customer Issucs,

| Lowistic and Business [ssues in a real workd context,

COMSOSCMG  CREATING DISCUSS modern neal world logistical sysiems using the varipus
concepis in the syifabus,

i Subject Core {5C) Courses - Semester IV
Specialization: Operations & Supply Chain Management

403 OSCM- E Supply Chains

gl Lapgistics

=

Semester IV

Corporate Off. ; Yashaswi House, Lane No, 15, Prabhat ‘E,‘ : 04 Ph.: (020) 67492727
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Course Outcomes: On successiul completion of the course, the learner will be able to

O

COLI0SCM
1
CO4030SCM
2

| COMD3OSCM

A

CONZOSCM

A

CO0E050CM

g

| COM03080M
¥

TAPPLYING

[L.Tr: 2:1:1

COGNITIVE
ABILITIES

REMEMBERING

LINDERS TANDING [EXPLAIN the 'kr:_l.- CONCEHES af Supply Chain Management and

K i}jn:l Core {Elﬂ Course —_i.'-‘.I;;'JnratiEu & Su pply Chali
ansgcment

IWRSE OUTCOMES

DESCRIBE the structure of modern duys Lopistics;

—driving lorces in confemporary Supply Chain

Managernend.

AT TG

ANALYSING

EVALLUATIMG

IDENTIFY the various Nows in real world "i|-||i'l'].2'|_'|' chiins and
Lagistics.

JIDSCRIBE the importance of documentations.

OMPARE and CONIRAST push and pull strategies in Supply
Tiarin

Management. ANALYSE the impaict of tracking systam linkage

J{I*LMN IJ'u: ey Operationsl Aspects of B Prooarement,

':|'|:."|"]f| .f,]lF' i |'|'a||l|1.:1.'.-'\':1H?.'..I 1;,‘:|r 1.!--||_1F;i'-ilf|;.‘-

Ibrmr-sh.r v
3 Credits

-14IH QSCM- I|1-|ll|.|a-1.r_'|r 4.0

LTP: 2:9:1

Subject Core (5C) Course - li‘.l-pnratlnnu & Supply Chaln
_Manugement

Course Outcomes: On sucoesslil completion of the counse, the learner will be able

Com COGNITIVE COURSE OUTCOMES |
___|ABILITIES =l L e e T |
COG0O5CM [REMEMBERIMNG PDEFINE industrial revolalions and its difTerent aspests,
A
COAROSCM  UKDERSTARKDING EXPLAIN the role of techmology pillars of Indusiey 4.0
3
CO4MMOSCM (APPLY ENG I EMOMNS TIATE the use of data in effective decision making.
5
COdMOSCM  JANALYSING [LLUSTRATE the need of cyber physical system for sustaimpble
_ ] B - mmputnp.'c 11-:t'.'||.r|.1ag|. |
COOSEM IRV ALLIATING R FE AL the chall.-;.ngn:tl faced by warieas industres in fall Nedge |
R - | implementation of [ndusiey 4.0
CO4MOBCM  ICREATING DY ELOP & framework for any andnlmm:ln using bise of Simurt |
0 Imelustry. Repdiness Index Proposed by Singapors 15133

Subject Core [3C) Courses - Samaster il
Specialization: Busineds Analytics

Semester 111

S Credits

Course Cfeomes: On successful completion of the wur.t::, the leam

3ik BA- Advanced Statistical Methods using R

e 2200

Subject Core (8C) Course - l’-'uslrll.'SH Analyiics

will biz able 1o

Corporate Off. ; Yashaswi House, Lane No. 15, Prabhg
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COR

CO3MBA |

COMMBA 2

COGNITIVE

ABILITIES

ICOURSE OUTCOMES

REMEMBERING |[RECALL all basic statistical concepds snd associnted values,

[ormulne.

UNDERS TANDING [EXPLAIN the staristical tools and DESCRIBE their applications

in muliiple business domains und scenarios

APPLY time scrics anglysis in predict iom of variows trends.

DISCRIMINATE between various types of probebility and

FORMULATE ond TEST h_l.-'pmh-..qlh l.r_=:|nj.i taols of K,

COMBINE variouws tools wnd funetions of K |_I|'\l;_'|jrr|i.'||'|!|||'|i|1'|-|7
language and wse them in live pnalviical projeats inomuliple
business domains und scenarios.

COMSEALL

30s H.l"i. Machine Lﬁmmg -& {,l.rgnilrw. |lil:El'rg:m:1. using P}'Ihun

COMBA 3 APPLYING
COBMMBA 4 | ANALYSING [INA
I probability distribations,

COIEEA 5 EVALUATING

COIMBA 6 | CREATING
Sr:.mulcr ]il ‘Machii
3 Credits LTP: 2:1:1  Subject Con
Course Cutegmes: On nunr:ﬂhl'ul cnmptelh:m of thu,- CAHATSL, [Iu." leprner will be able (o
COH COGNITIVE  COURSE OUTCOMES

ABILITIES |

RIMEMBE HEH’L’:DP FINE the key terms in Pyihon, Maching 1 car ming dnd Cagnitive

inieliigence

CO305BA2

IR

LINDERSTANDE EXPLAIN the ﬂpplu.mlnm': of Maching 1.J..rI..ITI1ﬁ,L. in multiple hl.l'-|1l1l.=r.’-

domains and scenarios

CO305BAS
COMISIEA S

COA05EAS

APPLYING

 [ANALYSING

EVALUATING

DEVELOF o thougly process to think lke data scientsybusiness
L R ;
AMALYSE data using supervised and unsugervised Leaming
lechniques

SELECT the right functions, errays of Python for Machine Learning |
lgorithms,

JOMBINE vurious tools and functions of Python lang uage in

achine Leaming glgorithms and use them i Tive analviical |-,||-.;_-.J|;,|;|5

e [ e = = -

A0S BA- Economics of Network Industries

Subjeet Core (5C) Courge - Ha-s|n¢1¥s .-\nul:rl:l:'.ﬁ

COR0SHEAL CREATING
cweloplng
in multiple business domain a|1|:l sc_naru}s,
Subject Core (5C) Cowrses - Semester IV
Speciafleation: Business Analytics
semester IV |
3 Credits LTP: 2:1: s
Course Outeomes: On successiul completion of the course, lhl: h‘arnu will be able 1o
O COGNITIVE COURSE OUTCOMES
~ |ABILITIES
OB EA L

COM03EA 2

|
COMO05TEA 3

REMEMBERING  |APPRECIATE the differences in the nature of information goods

| UNDERS TANDING [DESCRIBE the characteristics of the murkets for netwoek

APPLYING

s opposed Lo truditionit] goods and services.

Jpreducts.
ILLUSK TRATE the characieristics of the cost structure of
imlrmation goods and it |m;:|||-:u.l|unli {or pricing of

[imlormiaticn g_-::uia w.T.L price discrimination, versionin

Corporate Off. : Yashaswi House, Lane Mo, 15, Pra
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._iflfl[-llh'l'l:liliil.'ﬂ'l goods, and bundling

COMOBARA 4 | ANALYSING COMPARE and CONTRAST the pros i cons of keeping
producis compatible, and sirvegic aspects of the decision
—_ regmarding compatibility o o
CO4038A .5 [EVALUATING EVALUATE the mole of complementary products, compatibifity
mnd standards, switching costs and iock-in in netwoek indusiries.
CCEIEBA 6 CREATIMNG DISCLSS the eeonomics of Tnternet advertising. and the business
00 modelofzeropreing.
Semester IV | HU4 BA- Artificial Intelligence in Business Applications
3 Credits LT 2:1:0 Bubject Core {SC) Course — Business Analytics
Course Outeomes; On sucgessful completion of the course, the learnes will be able to i
L COGNITIVE COURSE OUTCOMES
ﬁHIL]Ir]i:R T e e ¢ e e
COSMBA L REMEMBLERING [JDENTIFY KNOWLEDGE associated and represent it by
——— . fogcal sequence and plan a stratepy Lo solve given problem
M AN, 2 LINDHERS TANDING LINDERSTAND Al's fimidamentsl concepts and methods,
AR 5 APPLY NG APPLY various machine learning algorithms o strectured datn (o
| . develop machine fearning models,
i{"[}-ﬂlﬂ-lﬂﬂ 4 ANALYSBING ACOUIRE advanced Dain AMALYSIS SKILLS through
— - plgorithm und sesrch processes. .
CO4EA 5 EVALLIATING ELECT logical and funciional process to develop the model
OA04BA & [CREATING REATE SOLUTIONS for various business peoblems using Al
hiniques.
Syllabus for Rural & Agri Busingss Management [MINOR DNLY SPECIALIZATION] =

Semester 11

| SC - RAEM — 1 Agriculture and Indisn Ecomoml

ICredits | UTRERT Rural & Agri Business Mansgement |
Course Outeomes: On suceessful completion of the course the learner will be able to
Lo COGNITIVE | COURSE OUTCOMES
ABILITIES

FLATBMID

ILABMOLL

BARMOLZ

(PR

REMEMBERIN [DEFINE the key tesms in Indian Agricullure/Land Reforms' cooneanic
Li Feol ding.

LUNDERSTANIY

MG eeonomy! The present position of [ndian Agriculture with an advanced
MANAZEMENT perspective.

EXPLAIN the J-'.L} terms in The place of agricufture in the nagicn|

APPLYING

I:I':lrm-:r & Indian Economy & business decision making

DENTIFY the various issues in the Agricultuse Industry in India,
EMONSTRATE their significance from the perspective of [ndian

FABMOL .4

ABALYSIMG

Agricultore & ccomomy from the perspective of & Termer, Labcar, Do,
industry, markel, competition and business eyeles.

T AMINE the inter-relstionships between various Geels of

HAIMOL.S

EVALUATING [IDEVELCHE critical thinking based on changing pattem of ownership

und operationn] holdings in India, Farms stee, Productivity!
Profitability and Tarm eficiency

Corporate Off. ; Yashaswi House, Lane No. 15, Prabha
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RABMOLS | CREATING ANTICIPATE how other firms in an industry and consemers will
capond 1o coonomic decisions made by a business, snd how o
neorporate these sesponses into their own decisions,

Semester |V S0 — RABM — 04 Rural f';'l-Hi.'l.-Eél'illu —1
2 Credits LTP:h:1:1 [Rural & Agri Business Management
Course Oulcimes: On suceesshul t‘uln|:|l|:lmu of the course the learner ﬁ[!_l_!:_;;_ql_:_l_p Lis

O COGNITIVE COURSE OUTCOMES
ARILITIES

RABMO4,| | REMEMBERIN RECALL and REPRODUCE the various ¢oncepts, principles,
i dramewarks, and terms related to the function and mle of mardoeting in

| e ural areas.

HARMOL 2 UNDERHT-'\N”]P[SE'USE- the Rural versus Urban Marketing concept and [LLUESTRATE
NG the rote that marketing plays in the ool kKit® of & Rural Marketer

RABMOLS | APPLYING  APPLY the models of consumer belavice in the rusul marke
RABMO4A | ANALYSING  EXAMINE and LIST different aspects of segmentation,

urgeting and positioning, marketing eaviroamental forees,
wonsumer buying behavior: in the contest of sural marketing
RABMOMS | EVALUATING BVALUATE the chal lenges of Rural marketing research with
N different approaches and wols
BARMOMG | CREATING ;t_‘ltl-'..-‘L'I'E a pew consurber behaviar model on the raral consumer with
the help of cases with rureal marketing expericnces

e e e e et g e P 8 L T B e e e — s

Hemester 11 SCPHCM- 01 Fundamental of Pharma and Healiheare
| . . anagement
8 Crodits | LTP 21 |_I1!gr£u and Healtheare Management
Course Outcomes: On suceessful completion of the course the learner will be able to
CO# COGNITIVE COURSE OUTCOMES
ABILITIES

'PHCMI ] | REMEMBERING  |DESCRIBE concepl of Phiaarma and healtheare mamagement and FEKND
| N et the different role and responsihilities of managers,
PHCMI1.2 | UNDERSTANDING [LINDE F.E-I hl"-l]'.‘l the different m: anagerial Mnetions: of managers

PHCMOLE | APPLYIMNG IDENTIFY rlah.l the motivation for right stakeholder in the
R | healtheare sector for effective delivery of scrvice.
PHCMOT A AMALYSING ANALYZE modem Phirma and Healthcare models
PHECAMOLS | EVALUATING EXPLAIN oy ernment initiglives to pml.-'l-:']r: heltheare facilitios
— meachpartofcountry
PLICMO LG | CREATIMG CONS TRUCT model te provide l..ll'-::nw-: service in healtheare
munagement
Semesier 1V SC-PHCM- 02 Pharma and Healtheare regulatory
mvirnnment in
| TR - Indl:
3 Credits LTP: 2:1:1 [Pharma and HE:I_!_I;!E.‘?_PP_&'!:EEHEEEHEH[ l
Course L'luh:nmr_-u, On suceesslul completion of the course the learner will b able tu
‘Co# COGNITIVE [COURSE OUTCOMES
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ABILITIES
PHCMO02,| | REMEMBERING  [[DENTIFY various environmental factors affecting an Pharma and
= _[Heakthcare indusiry
PHCMO2.2 | UNDERSTANDING [UNDERS TANID various laws applicable to Pharma snd Healtheare
e — insdustry N
PHCMOZ2.3 | APPLYING Understand the situmtion and idestity rght legal way to salve the
= _proklerm,
PHCMO2.4 | ANALYSING AMALYSE steps involved fn Intellectual I-‘:rupl. rl}' Rights
] S — Tegisiralcns. o
PHCMO2.5 [ EVALUATING CHOOSE the right type of [PR as per the content and work: avaslable
B 1o PHOLEC], i
PHCMD2.6 CREATIMNG Elaborute the different laws developed by constitutions 1o sup:r.-nrl and
profect Pharme and Tealthcare secior
| Syliabus for Tourism & Hospitality Management [MINOR ONLY SPECIALIZATION)
emester 11 T Ff'-'l HM-011 Fandamentals of Hospitality Managemen
# Credits LTP: 2:1:1 Fourism and Hoespitality Mauagnml.nl
l:ull!‘!d-l.'- I_'.Iul:mr_ljl_b_s__ Ui suecessful completion ¢ uﬁhe esurse the lenrmer will be nble to
COow COGNITIVE | COURSE OUTCOMES
| ARBILITIES
[THMDT. 1 REMEMBERING | DESCRIBE different types of hatels & trave] ajents
TEIMT .2 UNDERSTANDIN | UNDERSTAMND the basic ﬁlml.!urnng, ol sar hotels. ma]-:_‘ur
A i - operational, Departinents, government rules & ropolations
TIMG13 APPLYING USE of MNow charts & dingrams of various Hospitaliny Scctors 1o
e e know the hicrurchy of the organization
THMO1 .4 ANALYSING EXAMINE current changes taking place in the Hoted & Tourism
| indwiry
THMO].5 EVALUATING EVALUATE the changes required o improve traditional methods to
. suit the eurrent market trends.
I'HRBAG 6 CREATING

DEVELOP St techmigues adaptuble to the present market
seenario for beiter cusiomer satisfaction

3 Crodits

Semester 1V |

II'I'III

F:' =THM-02 Tourism and Travel Management
ourism and Hospitality Managemeni

l:r.:-urac Uurmmr.:h {In succoss

ful completion -l:lflhc gourse the fcamer will l:-:: ahle 10
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