NI

L Zee/eeieL
m WV LEDL 9N3

Pows 3,57 By

JIWIRPIS(] | "PAALITT SIGSU [y “ANSIBATH) duNg AN RGLIIARS T707 @ 1qBHLdo)

<] - o
H=h 1 SnOTARIG s3I 1 J0 [ 03 | Smmoys
oot T STHOTNQINSHT suonefddy
Apnp woxy panunuodsiq - A[nf 01 60T - 2unf woxy VN TF9E-TL60 PUE STOREINGI 21N PUE SUI[2POJY INSEYI0IS 1

SIEBA
ADEIFA0D THY DD

aJI] [ELImoef

1 - S[EWof [EI0L, °\, TFOE-TL60, JOF PAU2Jeas 0oL

ST FIVI-DDI0

WITHAVO-DD( =

I1sijyieas yge4as | sddyuroesundiunaie:

W g o

e

M
=]

1syueas 5 ® suoeIgnd M sipd-payagoudpabiaw sg-| % G0 A0y 1aded yueasay gy

Upieas o} auay adf] o

% LU203pUs - (7] x0qu| kg

mess O

J0 QO

JMWOL]

ALISHININN SNND
FTINHG IVEIHLIAYS

9] -

x u3geabaenans(z) €y 0 0@


Highlight

Highlight

Highlight

Highlight

Highlight


Stochastic Modeling & Applications ISSN: 0972-3641
Vol. 26 No. 3 (January-June, Special Issue 2022 Part 5) UGC CARE APPROVED

Received: 10" January 2022 Revised: 20" March 2022 Accepted: 29" May 2022

A Study on Severity of Problems Experienced By Packaged Drinking
Water Retailers in Nashik City

Dr.Vaibhav Namdeo Ubale

Mobile:- 9890608846, email:- ubale.vaibhav@gmail.com
*ASSOCIATEPROFESSOR,DEPARTMENTOFMBA, SND College of Engineering
& RC, Yeola 423401, District Nashik (MH)

Dr. Pushpraj Wagh

Mobile:- 9922950687, email:- pushprajwagh864@gmail.com

Assistant Professor, Yashaswi Education Society’s International Institute of Management
Science, Chinchwad, Pune 411033

Miss. Ankita Uday Manekar
Mobile:- 9921620733, email:- aumanekar17@gmail.com
Research Scholar MET’s Institute of Management, Nashik 423101

ABSTRACT

Over the past few years, one of India's industries with the quickest growth has been the retail sector.
The packaged drinking water bottle market in India was estimated to be worth $24 billion in 2019 and
was projected to grow to $60 billion by the end of 2023, according to the Trade Promotion Council of
India. The main role of retailors in this business because they are selling product to end user. The
present study attempts to find out the problems experienced by Packaged Drinking water retailers in
Nashik city. This study was carried out from September 2021 to February 2022. The survey lasted for
about six months. Primary data were collected through existing Packaged Drinking water retailers in
Nashik city. A sample of 60 retailers has been selected using convenient sampling method. The retailors
were asked to rank the problems on 5 point scale, from the finding it is clear that manufacturers need
to overcome the problems such as quality of drinking water, packaging of water bottles, reliable and

continuous supply to sustain in the existing competition.

Key Words:- packaged drinking water, quality of drinking water ,packaging of water bottles, reliable and

continuous supply

INTRODUCTION
In 2021, the global market for bottled water was estimated to be worth USD 283.01 billion, and from
2022 to 2030, it is anticipated to rise at a 6.7% CAGR. Experts predict that the pandemic could result

in a de-growth of over 30% for this segment, which is unorganised to a degree of 80%. By establishing
their own online platforms or partnering with delivery applications, brands like Bisleri, Aquafina, and

Bailley are adopting the direct-to-consumer strategy. Nutrient-fortified water is growing increasingly
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