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Abstract:

Artificial intelligence is the technology that studies available data or information to resolve cyitic.a]
problems with an intelligent being. This technology is responsible for the promotion ofautomation 11
the business sector. Nowadays almost every business sector is focusing to adoptadvanced technolo_gy
including automation for managing business activities in an effective manner. However, the adoption
of artificial intelligence technology is a challenging task for businesses. ChatGPT is an artiﬁc_ial
intelligence platform that provides solutions to critical issues or problems. It works like a search engine
with advanced features. The unique idea alongwith user-friendliness is responsible for increasing

demand for the platform. This research hasfocused to study the pros along with cons of artificial
ata-gathering techniques has

intelligence especially ChatGPT. Here primary along with secondary d ;
been used for finding a solution to the research problem. At the end of the report, approprlafte
recommendations have been provided for successfully managing business activities through artificial

intelligence.
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1.0 Introduction of the research topic:
Artificial intelligence is the technology that supports management to make business-related decisions

in an effective manner (Soni, 2020). Nowadays almost every business organization is focusing to adopt
digital technology for managing various business activities. ChatGPT is the technology which is
providing advanced solutions to humans. This tool has been developedby OpenAl company. The
unique idea along with innovative solutions as weil as user- friendliness make it more popular across
the globe. The business sector can use this tool for offering excellent services to customers. Attificial
intelligence plays a significant role in the creation of automation. The use of automation in business
activities would help the company to reduce management costs which is very essential for increasing
overall business revenue orprofit. However, the adoption of artificial intelligence is a challenging task
for the business sector as well as for the individual. The management needs to consider different factors
such as organizational objectives along with opinions of the workforce and business needs while
adopting artificial technology in business management. ChatGPT is a combination of artificial
intelligence and chatbot technology (Taecharungroj, 2023). This technology supports conducting
market research for producing good quality content. An individual would be able to gain or access
accurate information with the help of ChatGPT technology. Management canimprove its efficiency and
find more accurate solutions to critical business issues through ChatGPT. Not only the individual but
also the business sector can use ChatGPT technology foreffective business management practices. This

research will focus to study the pros and cons of ChatGPT technology.

1.1 Research Aim: The aim of the research is to study the pros and cons of artificial
intelligence technology, especially ChatGPT.

1.2Research Objectives:
> To study the benefits and limitations of artificial intelligence.

> To understand the ChatGPT platform.
» To identify the usage of ChatGPT in resolving real-time business issues.
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Figure 1Saunders Research Onion
Source: researchgate.net, (2017) E
to analyse the data and find solutions to the research issue. This research philosophy has helpedto

reduce error and human bias during the study..

2.2 Research approach:
The research approach provides a framework for data collection along with analysis as well asfinding

appropriate solutions to the research problem (Newman & Gough, 2020). It defines assumptions along
with beliefs as well as values of the researcher. All these factors including the personality and attitude
of the researcher also create an impact on the selection of the research approach. For this study
deductive research approach has been followed. In the studygeneral rules and mod : theories have
been used for finding a logical solution to the research. odem Heorie

2.3 Research strategy:
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2.4 Data collection methods:

In this study primary along with secondary information-gathering techniques have been used.The
researcher has used a questionnaire for collecting primary data for the study. The Internetwas the
technology that has been used to collect secondary information for the study. For collecting secondary
data sources such as rescarch journals along with official publications aswell as various books and
news articles has been studied. The use of surveys or questionnaire has helped to reduce the research
cost and complete the study within the limited time limit.

2.5 Sampling:

Sampling refers to the selection of a particular group of people from the overall population (Andrade,
2021). The use of an appropriate sampling method for selecting a particular group of respondents
would help to reduce the research cost as well as save time. For this study, a systematic random
sampling method has been used for selecting respondents. The sample sizeof the study was 50
respondents: People who are working in the corporate sector have been considered as respondents
while collecting primary data for the study.

2.6 Ethical implications:
It is the responsibility of every research scholar to follow all the ethical principles along with standards
as well as rules and regulations while conducting the research. The researcher shouldprotect the basic
human rights of respondents. In this study, the researcher has taken consent through consent forms
from all the research participants. Apart from that, all the primary and confidential information has
been stored in the personai cloud. Only the researcher was able toaccess that information for the
research purpose. These practices have helped to protect the personal and confidential information of

the respondents.

3.0 Literature Review:

3.1Introduction:
According to (Xu et al., 2021) artificial intelligence is the technology that can be used to perceive,

synthesize as well as infer important information with the help of artificial knowledgeor machinery.
With the help of artificial intelligence technology humans can find the best possible solution to critical
problems. In simple words, computer-controlled robots perform various tasks which are related to
intelligent beings. This technology not only helps the individual but also supports the business sector
to manage the business in an effective manner.This literature will help to study the evaluation of

artificial intelligence technology and its usage in business management.

3.2Discussion:
Artificial intelligence was introduced in the year 1642 by Blaise Pascal by inventing a mechanic

calculator (gbi.ug.edu.au, 2023). This was the first digital calculator. With the help of this invention,
people started to use machines for mathematical calculations. In the year 1837 Charles Babbage
developed a programmable machine. In the 20" century, the major inventionin artificial intelligence
and automation was done by various inventors. The use of automationand artificial intelligence in
business management has supported the business to improve business productivity and performance

by reducing costs.
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intelligence technology. As per (Loideain & Adams, 2020) zf;ﬂz}f:z busincss :qcctor by using i

Siri, as well as Cortana, are products which are manufacturcdby o to1hé lasues: [Eiso elys o s:e

intelli | -ovide instant solution
intelligence technology. These products plov1do_1|1§ .
time and cost of critical problem-solving. Artificial intelligence technology can be used to Manage 5

business operations in an effectivemanner. The busincs§ can lmpl;m?m z;uit:;?a}:::’:h?gim:s: a(l:tn{ny
through artificial intelligence. It also provides information about busines }% ' gh analysing
data or information related to customers along with employees as well as ot eg important business
aspects. This supports the business in making important anc_j crltlc'aI busmess. ecisions, Cur-remh,’
there is cut-throat competition is present in approximately all xndystrles and Pgsmesssectors. With the
help of artificial intelligence and automation, the company can gain a competitive adv'antagc over other
companies or firms which belongs to the same sector or industry. According to avallabl'e reports and
studies, India is the 6" largest country in terms ofadoption of advanced ‘technologle's including
investment in Al technology (indiaai.gov.in, 2023). Nowadays Indian companies are fgcusnngtoadom
artificial intelligence technology formanaging various business activities. This actnvnt}/ also enableg
Indian businesses to create a unique brand image and improve business competitiveness oer
multinational firms.

Based on the research by Rathore, (2023), medical progression along with automation as wellas smart
decision making and improve customer experience are the major benefits of adopting artificial
intelligence while managing the business. Companies can study various factors and business aspects
for making effective business decisions. Artificial intelligence also supports businesses to study the
effectiveness of available options. This would help to reduce the risk of failure. Auto-reply emails
along with appointment reminders as well as feedback surveys and automation in the production would
help the business sector to improve productivity and reduce management costs. Companies can
improve customer experience by using artificial intelligence technology. With the help of artificial
intelligence, the business sector can resolve customer queries along with complaints as well as
understand the satisfaction level of the customers. Apart from that businesses can conduct research as
well as analyse the available data in order to find and understand various business aspects.

As per McKinsey reports adoption of artificial intelligence will increase in the upcoming period
(mckmse_y.com, _2023)'. Hf)Wfaver, .the business sector also needs to be focused on managing risks that
are associated yvxth artificial intelligence adoption and management. Cyber security is a major risk that
may create an impact on the protection of important business information. Business organizations need
to de:velop strategies fqr overcoming risks in managing artificial intelligence technology. Apart from
that job losses along with manipulation through artificial intelligence algorithms as well as increased
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is one of the biggest fears which may create an impact on society or community.

3.3Literature Gap:

There is |ll}‘llted mformation is. available on the selected research topic. Many researchers haveused
secondary information for f:mdlng the pros along with cons of artificial intelligence technology. This
would r.educe thfa research’s authenticity and validity. Apart from that in orderto find the more
appropriate solution to the research problem technical knowledge is required.

3.4Conclusions:

From the stu.dy of varioqs literature or secondary sources, it can be concluded that artificial intelligence
technology is an esseptnal part of the personal life of an individual as well as the business sector. In
f)rder. to improve t{uSlness performance and productivity, companies are focusing to adopt artificial.
intelligence in business management. However, the business sectoralso needs to consider the risks

“associated with artificial intelligence adoption. Cyber securityalong with job losses as well as social

manipulation and‘ biases through Al are the major risks in artificial intelligence management and
gdopt.lon. The business sector needs to develop strategies for managing these risks while using artificial
intelligence for business management.

4.0 Data Analysis and interpretation:

Are you aware of the artificial intelligence technology concept?
4Bresproses

@ ves
{ 1

From the above responses, approximately 85.4% of respondents are aware artificial intellig'encez
technology concept. The remaining 14.6% of respondents are not aware of the conceptincluding its
benefits and limitations.

fre you anare of $he Abbased chat platforma CAiGPT?
Spres

[ 33
[ 1

Almost 70% of respondents are aware of the ChatGPT Al-based platform. The remaining 30%of

responders are not aware of the ChatGPT platform.
Approximately 49% of respondents used ChatGPT platform for various purposes. 51% of

respondents had not used the platform.
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According to 42% of respondents would like to use ChatGPT as a search engine platform in the
upcoming period. 36% of respondents feel neutral about the usage of ChatGPT. Approximately 22%
of responders would not like to use ChatGPT as a search engine option inthe future.

Almost 36% of respondents think that ChatGPT will not be able to create competition for Google
search engines. according to 28% of respondents, ChatGPT platform will be acompetitor of Google in
the upcoming period. The remaining 36% of respondents are not sureabout the result.

Do you think ChatGPT vl be a competitor of Geogle in the upcoming period”
R rspons2s

[ X0}
(1]
0 M

4.1Findings:

From the study and analysis of primary information, it is found that Artificial intelligence technology
has created a huge impact on individual life along with the business sector. Development of Internet
technology along with covid pandemic as well as progress in mobiletechnology would be responsible
for increasing the use of artificial intelligence technology (Mhlanga, 2022). ChatGPT is a popular
artificial intelligence platform that provides support toindividuals along with the business sector for
managing critical situations. Social media is a digital platform that also plays a significant role in
creating awareness of ChatGPT platforms.The unique idea along with attractive content as well as
accuracy and less time for finding thesolution would be the reasons behind the increasing use of
ChatGPT. This technology also canbe used to find solutions to the business problem. The platform also
offers various benefits such as employee supports as well as provides attractive solutions to the
customers. The company can use this technology to understand the existing consumer demand along
with specific consumer needs as well as the existing satisfaction level of customers. On the other hand,
managing the security of the business network along with sustainability as well as errorsin results and
stability or capacity issues would be the limitations of artificial intelligence-based chat platforms.
increasing Internet awareness would be responsible for creating network threatsChatGPT platform.
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5.0 Conclusion:

From the study and analysis of the above information, it can be concluded that the adoption ofartificia)

intelligence technology would be a challenging task for every bysmegs sectot:. s:gio%;:"%s? Sector
needs to study factors such as the pros along with cons of artificial lnt‘elllgi:nce- ; 0 - This study
today would help the business sector to reduce the risk of lgsses or failure in the utugs}.)T usinesses can
devélop a risk management plan through artificialintelligence tec;hnology. Chat is a Popl{lar
artificial intelligence tool that supports individual people along with the business sector in finding
solutions to critical personal or professional situations. The use of the ChatQPT platform also helps
the business sector to reduce time and develop unbiased business stratfegles. Cha}tGPT tool can
_understand multiple languages which provides an option to the user for finding a sglutlon to a specific
problem in their native language. The platform provides user-specific or personalized content for the
finaluser. Heavy investment in research and development would help to increase the accuracy of the
result. The business sector can use ChatGPT tool for providing customer services to customers. It is
the responsibility of every business organization to provide accurate information about specific
products or services to customers. This platform would help the business sector to provide excellent
customer service along with understanding consumer experience and maintaining a positive
relationship with existing customers. This practice would help the company to increase the satisfaction
level of consumers which is very essentialfor creating a loyal consumer base. Lack of common sense
along with experience, as well as difficulties in the understating context of the research and errors in
critical mathematicoperations, would be the limitations of ChatGPT.

5.1Recommendations:

e The business sector should study the pros along with cons of aﬁiﬁcial intelligence technology
before adopting the technology for business management activities. This practice would help the
business sector to reduce the risk of losses as well as develop a plan for risk management.

o Tl.le management should not completely dependent on artificial intelligence. Lack of expertise along
with experience could affect the accuracy or credibility of the outcome.

e Business sector ngeds to dfe\{e.lop an appropriate plan for the adoption of artificial intelligence
technology in business activities. Apart from that the business sector should organize training
programs for employees. This activity would help the business houses to improve the knowledge

or skill level of the employees which is veryessential to reduce the barriers or resistance from the
workforce. ,

cal problem-solving activity. However,

management cannot be completely dependent on the platform for business management
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a unique i ; e
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e OpenAl should invest in
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intelligence platform ChatG vitics for creating awareness about the artificial

PT among pcople.
5.0References:

1. Andrade, C. (2021). _The inconvenient truth about convenience and purposive samples. Indian
:Iou‘rna.l of P§ycllologlcal Medicine, 43(1), 86-88.

& !ndlaan.gov.m, (,2023) indiaai.gov [Online] India ranks in the top 10 global Al adopters, with
immense potential to grow: Study Available at: < https://indiaai.gov.in/news/india-ranks-in- the-
tOR‘IO‘.gIObal-al-ad()pter s-with-immense-potential-to-grow-study> [Accessed on 04 March 2023].

3. Loideain, N. N., & Adams, R. (2020). From Alexa to Siri and the GDPR: the gendering of virtual

personal assistants and the role of data protection impact assessments. Computer Law & Security
- Review, 36, 105366. P P ’

4. mckinsey.com, (_2023) McKinsey [Online] The state of AI in 2021 Available at: <
¥1ttps://\:)vww.ms:klnsey.com/~/media/McKinsey/Business%ZOFunctions/McKinsey%ZOAnalyt
5 1cs/OurA)2OIn51ghts/G10bal%20survey%20The%2OState%ZOOf%ZOAI%ZOin%202021/G]obal

-survey-The-state-of-AI-in-2021.pdf > [Accessed on 04 March 2023].

6. Mhlanga, D. (2022). The role of artificial intelligence and machine learning amid the COVID-19
pandemic: What lessons are we learning on 4IR and the sustainable development goals.
International Journal of Environmental Research and Public Health, 19(3), 1879.

7. Newman, M., & Gough, D. (2020). Systematic reviews in educational research: Methodology,

perspectives and application. Systematic reviews in educational research: Methodology,

perspectives and application, 3-22. .

Pandey, P., & Pandey, M. M. (2021). Research methodology tools and techniques. Bridge Center.

9. gbi.ug.edu.au, (2023) gbi.ug.edu [Online] History of Artificial Intelligence Available at: <

‘ https://qbi.uq.edu.au/brain/intelligent-machines/history-artificial-intelligence > [Accessed on 04

. March 2023].

i 10. Rathore, B. (2023). Digital Transformation 4.0: Integration of Artificial Intelligence & Metaverse

q in Marketing. Eduzone: International Peer Reviewed/Refereed Multidisciplinary Journal, 12(1),

X

j

20

11. researchgate.net, (2017) researchgate [Online] Research Onion (Saunders et al.,.2016) Available
at: < https://www.researchgate.net/figure/ResearchOnionSaunders-et-al-2016_fig7 322476526 >
. [Accessed on 04 March 2023]. .
' 12. Soni, V. D. (2020). Challenges and Solution for Artificial Intelligence in Cybersecurity of theUSA.
~ Available at SSRN 3624487.
13. Taecharungroj, V. (2023). “What Can ChatGPT Do?” Analyzing Early Reactions to the Innovative
Al Chatbot on Twitter. Big Data and Cognitive Computing, 7(1), 35.
v 14. Xu, Y., Liu, X., Cao, X., Huang, C., Liu, E., Qian, S, ... & Zhang, J. (2021). Artificial intelligence:
A powerful paradigm for scientific research. The Innovation, 2(4), 100179. -
’ 15. Zhou, K., Zheng, K., Pryor, C., Shen, Y., Jin, H., Getoor, L., & Wang, X. E. (2023). ESC:
¢ Exploration with Soft Commonsense Constraints for Zero-shot Object Navigation. arXiv preprint
arXiv:2301.13166.

R

::{ Page | 98 Published by : Dr. Harisingh Gour University




