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13. CSR Issues and Challenges in 2023 - Are W,
Successful in India?

. Madhura Deshpande
iy Department, Institute of Industrial and

' MBA
Assistant Professor, gement and Research, Pune.

Computer Mana

Abstract

The term CSR lies in the ancient history of Indi

Bhava” and the importance of “Giving” to the ones who are not “having”. The ter, sociy

responsibility denotes the principle of giving something to the society to express the gratitude “
the resources are taken from the society. This paper is an empirical study of the CSR i, 203

where the dimensions have changed in the context of Pandemic and the better undefstandmg

a being the culture of “Atithi Deyg

towards the aim and goal behind the compulsion of CSR for the companies. This study is ag,
important for the improved dimensions of CSR in form Academic Social Responsibility, There
are still some issues and challenges prevailing where this research attempts to list down the shift
in the challenges from 2013, where it was made mandatory for the companies to spend on CSg
activities.

Keywords - CSR, corporate social responsibility, CSR in 2023.
Introduction

Corporate Social Responsibility (CSR) refers to a concept whereby businesses integrate
social and environmental concerns into their operations and interactions with various
stakeholders. It goes beyond the traditional focus on generating profits and emphasizes the
responsibility of corporations towards society at large.

A business model known as "corporate social responsibility" encourages businesses {0

work together to improve society and the environment rather than harm them.

There are typically four types of CSRs: impacts on the environment, ethical obligations,
charitable endeavors, and financial obligations

Peer Reviewed Referced and UGC Listed Journal No, : 40776 M
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obi cctives of the study

The Present study aims to accomplish the following objectives
1, Tounderstand the concept of CSR in Indian context
2. To analyse the current state of CSR in India

3. To list some issues and challenges prevailing in 2023 for CSR in India,
Research Methodology

The research paper is an attempt at exploratory research that uses secondary data from
articles, magazines, journals, and media reports as its foundation. Taking into account the
requirements of the study's objectives, a descriptive type of research design was used. In

accordance with the established goals, this research design was chosen to provide a more precise
and comprehensive analysis of the study.

CSR in India

India being the developing economy,

CSR is always considered a feature of Philanthropic
corporate life of where corporates expand the social advancement to help the drives of the public

authority. Over the time, the situation of CSR has changed from being charitable to being
socially mindful to multi partners.

Current State of CSR in India

CSR is basically measured on the contributions made by companies in India. The current

state of spending is based on the data filed by various companies to the Government of India.

Source: csr.gov.in

Graph 1.1
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Interpretation

The above graphs and the datg submitted by varioy

$ companics shows that CSR is
ing in India with the volume of contributions made, The
u(\')\\'

re is better understanding as 9935
Spent more than preseribed amount on CSR in the F

gill almost half of the companies haye Spent zero amount i.¢, 588

spend the preseribed amount on CSR. That is the concern for the
CSR in India.

companics have inancial year 2021-22. But
8 companies have failed to

effective implementation of

Ure are growing. These stakeholders Include
Customers, Suppliers, workers, Ccommunities, Investors, and activist groups

3. There is evidence that Customers' purchasing decisions are becommg more influenced
by ethical business Practices.

4, Investors are altermg their approach to evaluating the performance of businesses and
are making decisions based op criteria that include ethica] considerationg

5. In today's competitive labor market employees are Increasingly lookmg for more than
Just pay and benefits They want to work for companies whose valyes align with their
own.

6.

Many businesses are taking steps to ensure that their partners

behave in a socially
responsible manner because stakeholders are becoming incre

asingly intereste( in
business matters, To prevent other businesses' policies or practice

S from tamishing thejr
reputation, some are establishing codes of conduct for their suppliers,

7 The CSR provisions in the Companies Act lack clarity in terms of defining eligible
- CSR activities and monitoring mechanisms. Some companies struggle  with

y .1 40776
Reviewed Refereed and UGC Listed Journal No
Peer Reviewe 2
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10.

i on-complian :
ding th ¢ and purpose of CSR, leading to 1 pliance op lnadcquatc
understanding the scop

implementation of CSR initiatives.
While the law mandates a specific PEf

. ds
some companies allocate minimal fun

centage of profits t0 be allocated towy, ds g
or divert the funds to non-CSR activitjes m,

- This
R initiatives.

: CS
. . . ffectiveness of 3

limits the impact and € tend to be concentrated in wrhq, ar
e

Geographical imbalance: CSR activities .
neglecting rural and marginalized communitie
reach and benefits of CSR projects, exacerbating . . .
Many CSR initiatives in India are short-term Or project-based, fOCuslr.lg on imme iz
relief or infrastructure development. There is often a lack of emphasis op SUstaingy,

building, and creating long-term positive social impact,

as’

s. This geographical imbalance limijtg .
¢

existing social inequalities,

development, capacity-

Addressing these issues requires a multi-stakeholder approach involving COmpanje,

government, civil society organizations, and regulatory bodies. Strengthening regulatory

frameworks, promoting transparency and accountability, encouraging innovatiop and

sustainability in CSR initiatives, and fostering collaboration among stakeholders can Contribyte

to overcoming these challenges and enhancing the impact of CSR in India.

Challenges

Despite the issues there are some challenges still prevailing for the Indian Corporate

Sector. They are

1. One of the challenges in implementing effective CSR programs is a lack of awareness
among companies regarding the importance and potential benefits of CSR initiatives.

2. While the Indian Companies Act mandates that companies meeting certain criteria must
spend a specified percentage of their profits on CSR activities, ensuring compliance
with these regulations can be challenging.

3. Allocating appropriate resources, both financial and human, for CSR initiatives can be
a significant challenge for companies, particularly for smaller organizations.

4.  Assessing the impact and effectiveness of CSR programs can be complex. Companies
need robust frameworks and methodologies to measure the social, environmental, and
economic outcomes of their initiatives.

Peer Reviewed Referced and UGC Listed Journal No. : 40776 ;—/—ﬁ
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ant stakeholders, including local
communities, NGOs, and government bodieg and m

anaging stakeholder CXpectations

can be challenging,

6. The local community has |ittle interest in Participating i, and contributing to
companies' CSR initiatives,

7. Th

effective locg nongovernmental organizations
that can effectively contribute tq ongoing CSR Initiatives initiated by businesses, so
capacity building 1S required,
8.  There is an  articulatiop by the Organizations thgt there existg absence of
straightforwardness With respect to th
put fo

9.  Ttissaid that there are o well-organizeq nongovernmenta] Organizations in remote and
Tural areas that gre able to assegs and identify genuine COmmunity needs and collaborate
With businesses to ensure the Success of CSR initiatives
10. Non-governmental Organizations apg government agencies typically have 5 narrow
Perspective on Corporate socija] Tesponsibility (CSR) Imtiatives
Suggestions

1

sustainable development,

While short-term initiatives have their merits, companies should also
3. ile short-

focus op long-
i i i tal impact,
ble social and environmen
j at create sustaina
term projects th

between companies, NGOs, government agencies, and other
1 n Ctwe .

4.  Collaboratio : "CSR initintives,

o act of CSR in

L can amp]lfylh(ﬂmpt

organizations

N
I
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power individuals and Communjtje,

5. CSR efforts should prioritize initiatives that em e
i i . companies should integrate sustajp ...
6.  Given the pressing environmental challenges, p talnab,hty

into their CSR strategies.
7. Implementing robust monitoring, evaluation,

crucial to ensure the effectiveness of CSR initiat

and impact assessment mechanjgy,. .
13

ives.

for fundraising, monitoring
2}

8. Companies can utilize digital platforms "

implementation of projects.

9.  Companies can provide volunteering opportunities, employee-driven initiatives, and

skill-based pro bono services to maximize employee engagement in CSR.

chh Bharat Abhiyan (Clean Ingj,

nd a larger-scale impact,

10. Engaging with government schemes, such as Swa

Mission) or Skill India, can Jead to synergistic outcomes &

Conclusion
India has witnessed significant progress in the field of CSR in recent years. Tpe

mandatory CSR provisions introduced in the Companies Act, 2013 have contributed to increased

corporate involvement in social initiatives. Many companies have been actively implementing

CSR programs across various sectors, including education, healthcare, environment, and rural

development. However, it is important to note that the success of CSR in India varies across

companies and sectors. Some organizations have embraced CSR wholeheartedly and made

substantial contributions, while others may still face challenges in effectively implementing and

measuring the impact of their CSR initiatives.

References

Bibliography

1. RBI Notification.(2007) .CSR in Indian Banks, Corporate Social Responsibility,

Sustainable Development and Non- Financial Reporting- Role of Banks,RB/2007-
08/216:DBOD No Dir.BC.58/13.27.00/2007- 08,Dec.20.

2. S. K. Chaudhury, S. K. Das and P. K. Sahoo, —Practices of corporat¢ social
responsibility (CSR) in banking sector in India: an assessment,] research jo“mal of
economics, business, volume 4, pp.76, 2011P,

pelhi:

3, Sunder, Beyond Business: From Merchant Charity to corporate citizenship, New

Tata McGraw-Hill, 2000 www.csrquest.nct/dcl"alt.aspx?m'ticlc]D=12770&headi“g

Peer Reviewed Refereed and UGC Listed Journal No, » 40776




o=t
¥ JUNE - 2023 i CC-8
? X1l ISSUE-1I- 1;1.’,};% -mPACT FACTOR - 7.428 (www.sllfactor.com)
— ’ 77 - : g g
VOE\UNMTEA— ISR Driver of Corporate Social Respon31b111ty, -Journal of
Y ltens, -Finance as a
B. Scho )
4.

iness Ethics, vol. 68, no. 1, PP. 19'33a SEp 2006.
Busi

= nsibili i lder
Corporate Directors and Social Respo sibility: Ethics versus Shareho
J.M. Rose, ‘ E h
i alue, Journal of Business Ethics, vol. 73 no. 3
v ’

8.

. agric. et silvic, Mendel. Brun., 2012, LX
No. 2, Pp. 157164,

Webliography

1. WWW.csr.gov.in

2, WWw.csrquest.net/defalt.aspx”articleID
3.
4

social-rep—csr-activity—history

Peer Reviewed Referced and UGC Listed Journal No, ; 407“
eer Keview

137




