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Changes and Challenges' on 27t& 28thaf February, 2020, The two days National Conference

witnessed some of the great speakes from the Academics and the Industry.

The objective of the Conference was to provide an intellectual forum for exchange of
knowledge and information in relation to latest developments in the field of Management. The
National Conference provided plattorm to the rescarchers, developers, industry experts and
academicians to share their innovative ideas and research in the field of Current Trends in
Management. The conference has provided a bridge to the research community and technology
developers from academia and industry on various topies of current trends in Management and
Science. 1t also helped creating the research interest in the minds of young learners and to pursue
research as their carcer. With an aim to bring original quality research findings to the research
community, the theme of the conference was set 'Current Trends in Management - Changes and
Challenges’. This conference has provided an opportunity to exchange new ideas, its application
prospects o establish business or research relations and to find national partners for future
collaboration.

This special issue provides useful insights on the current trends in management to strengthen
the research Knowledge of Policy Makers & Regulators, Academicians, Industry experts, Research

Scholars & Students. We look forward to your feedback and for your support in the future

Dr. Vinay Kumar Sharma
Editor in Chief
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IMPACT OF SOCIAL MEDIA ON CONSUMER BEHAVIOUR TOWARDS
AYURVEDIC MEDICINES WITH REFERENCE TO PIMPRI -CHINCHWAD

A Dr. Pushpraj Wagh*

] ABSTRACT ]

“Ayurveda” means Science of Life. Ayurveda is the ancient medicinal system originated in India more

than 3000 years back and is effective and in use till today for treating many ailments and chronic diseases.
A rising trend towards using Ayurvedic medicines, treatments, cosmetics is observed now a day in India

as well as countries abroad.

With advent of social media, companies have started promoting Ayurvedic products on various social
media like Facebook, Linked-in, Snapchat, Instagram etc.

A structured questionnaire was used to collect information through personal interview with 100
respondents selected on the basis of convenience sampling method from Pimpri-Chinchwad area.

The present research paper attempts to understand the impact of social media on consumer behaviour
towards Ayurvedic medicines in Pimpri-Chinchwad.

Keywords: Ayurvedic medicines, Pimpri-Chinchwad, Social media, Consumer behaviour

Introduction: many reasons like cost saving, convenience of

Ayurveda, the traditional Indian system, is in use ~0uying online, dissatisfactions due to improper

even today and the awareness and inclination of health services ete. Many times, people find

people towards it is increasing in India as well as in predatory marketing and promotional offers on

other countries due to the side effects of chemical social media. Therefore strategies need to be

based or synthetic drugs. Ayurveda is based on developed to monitor the spread of alternative and

P 2
holistic approach which attempts to cure the root complementary medicines.

cause of any disease. Ayurvedic medicines are the Researcher in present study attempts to understand

preference of many people world over as an the impact of social media on consumer behaviour

alternative and complementary therapy. towards Ayurvedic medicines in Pimpri- Chinchwad

area.
Significance:

Advancements of technology now a day have

provided prospects to promote various

complementary and alternative medicines on social The study of impact of social media on consumer

media. People seek information on social media for ~ ehaviour towards Ayurvedic medicines will be

alternative and complementary therapies due to useful for understanding the changing consumer

* Associate Professor, Yashaswi Education Society’s International Institute of Management Science, Chinchwad, Pune
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behaviour with reference to Ayurvedic medicines.
This study would also provide insights to Ayurvedic
medicines manufacturers and marketers to promote
the medicines effectively and efficiently through
various media that have emerged on account of
advancement of technology.

Review of Literature:

Dr.Balasubramanian S.Dr.Aruna (2018)’, studies the
consumer behaviour with reference to herbal
products and cosmetics in Pune region. On the basis
of the findings he recommends that today there is
great influence of electronic media on consumers.
Consumers can be made aware of various herbal
products and cosmetics through various TV shows
and realty show. He further says, for herbal products,
promotion being natural and free of side effects
would be more effective.

Dr.SinhaGurvishal (2018)", in his study made an
attempt by using factor analysis to identify various
factors that affect the mind-set of people residing in
Noida region and made them switch from chemical
based medicines to Ayurvedic medicines. On the
basis of findings of the study, he suggests that the
Ayurvedic medicines manufacturers and marketers
should put more emphasis on right consultation.
Further he says,Ayurvedic products need continuous
improvement in terms of product development.
They require support in various areas like
distribution, promotion, publicity, word of mouth,
and advertising.

Dr.SahuMukesh (2017)°, in his paper studied the
PatanjaliAyurved and its marketing strategies in
current scenario. He describes various factors that
contribute to growth of Patanjali. One of the factors
he quoted is the strategy of awareness through social
media. Social media is one of the effective and

prompt medium to spread the awareness of products

over world. Patanjali has made effective use of the
social media to increase awareness and promote its
products.

PathakDhanjit, Borah Rahul (2019)°, conducted a
study on consumer behaviour towards Ayurvedic
medicines in Tezpur. Based on the findings they
mentioned suggestions. In one of the suggestions,
they say that on social media young population in
India is very active. Ayurvedic medicines
manufacturers and marketers can make the best use
of this platform to increase awareness and establish
superiority of various Ayurvedic products in their
minds.

Methodology:

For the present paper, primary data was collected
through a structured questionnaire and personal
interview with 100 respondents inn
PimpriChichwad area. A convenience sampling
method was used to select the sample for study from
population. Secondary data was collected through
websites and journals. Data was analysed by using
MS Excel.

Objective:

The objective of the present study is to study the
impact of social media on the consumer behaviour
towards Ayurvedic medicines with reference to
Pimpri-Chichwad area

Data Analysis:
Table-1: Respondents' preference of treatment for
immediate relief

Preference of treatment for
immediate relief

m Aprvedl e ines
w Aflopadihic e dicines
o Homeopativic redsOines

o Uirarl mediines
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Among the respondents, most of the respondents
i.e. 78% prefer Allopathic medicines for immediate
relief.

Table-2: Respondents' preference of treatment for
chronic diseases

Preference of treatment for Chronic
diseases

W Agurvedic medaing
B Allopatiic medicines
B Homeopaihic medicnes

W Linani megicines

Among the respondents, most of the respondents
i.e. 67% prefer Ayurvedic medicines as a treatment
for chronic diseases.

Table-3: Respondents' attention to posts related to
Ayurvedic medicines on social media

Attention to posts related to
ayurvedic medicines on social media

oYes

B No

Among the respondents who read the posts on social
media related to Ayurvedic medicines, most of the
respondents i.e. 84.2 % purchase Ayurvedic
medicines.

Table-5: Respondents' behaviour of recommending
Ayurvedic medicines to friends/relatives on social

media

Recommendation of ayurvedic
medicines to friends/ relatives on
social media

mYes

W Mo

Among the respondents who read the posts on social
media related to Ayurvedic medicines, most of the
respondents i.e. 76.3% recommend Ayurvedic
medicines to their friends or relatives.

Table-6: Type of diseases for which Ayurvedic

medicines are referred on social media

Among the respondents, most of the respondents i.e.
76 % read the posts related to Ayurvedic
medicines/treatments on social media

Table-4: Purchase of Ayurvedic medicines

recommended on social media.

Purchase of Ayurvedic medicines
reccomemded on social media

mYes

BN

Type of diseases for which ayurvedic
medicines are refered on social
media

’ W Acule deraies

o Channig eee ases

# spilding Immunity [
e ning good hesih

Among the respondents who read the posts on social
media related to Ayurvedic medicines, majority of
the respondents i.e. 55.2% prefer Ayurvedic
medicines for chronic diseases and 38.1% prefer
Ayurvedic medicines for building immunity and

maintaining good health.
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Table-7: Reason for which respondents'
recommend Ayurvedic treatment/ medicines on
social media

Reason for which respondents’ recommend
ayurvedic treatment / medicines to others on
social media
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Among the respondents who read the posts on
social media related to Ayurvedic medicines, 38%
respondents recommend Ayurvedic medicines to
others due to the benefits of Ayurvedic medicines
and 36.8% recommend Ayurvedic medicines to
others due to the side effects of chemical based
medicines.

Findings:
Among the respondents,

1. Most of the respondents i.e. 78% prefer
Allopathic medicines for immediate relief. (Ref.
table-1)

ii. Most of the respondents i.e. 67% prefer
Ayurvedic medicines as a treatment for chronic
diseases. (Ref. table-2)

iii. Most of the respondents i.e. 76 % read the posts
related to Ayurvedic medicines/treatments on
social media. (Ref. table-3)

Among the respondents who read the posts on
social media related to Ayurvedic medicines,

1. Most of the respondents i.e. 84.2 % purchase
Ayurvedic medicines. (Ref. table-4)

ii. Most of the respondents i.e. 76.3% recommend
Ayurvedic medicines to their friends or relatives.
(Ref. table-5)

iii. Majority of the respondents i.e. 55.2% prefer
Ayurvedic medicines for chronic diseases and
38.1% prefer Ayurvedic medicines for building
immunity and maintaining good health. (Ref.
table-6)

iv. 38% respondents recommend Ayurvedic
medicines to others due to the benefits of
Ayurvedic medicines and 36.8% recommend
Ayurvedic medicines to others due to the side
effects of chemical based medicines. (Ref. table-7)

Conclusion:

The present study reveals that for immediate relief,
most of the people prefer Allopathic medicines,
however in case of chronic diseases; due to the
long duration of treatment people give more
preference towards Ayurvedic medicines.

Most of the people read the posts on social media
related to Ayurvedic medicines and make purchase
for use. They recommend Ayurvedic medicines to
their friends and relatives on social media. Most of
the Ayurvedic medicines are recommended on
social media for treatment of chronic diseases and
for building immunity and maintaining good
health. People recommend Ayurvedic medicines to
others on social media due to the benefits of
Ayurvedic medicines and the harmful effects of
chemical based medicines.

Scope for future research:

The present paper studies the impact of social
media on consumer behaviour towards Ayurvedic
medicines in Pimpri-Chinchwad area. The scope
of research can be extended over a wide
geographic area to understand the effect on
consumer behaviour in broad view.

The impact of factors other than social media on
consumer behaviour towards Ayurvedic medicines
can also be undertaken as a future research.

| Vol. 7 % Issue 25 % January to March 2020

SHODH SARITA @

QUARTERLY BI-LINGUAL RESEARCH JOURNAL |




References:

1.

ChavanAshutosh, Semwal Deepak Kumar,
Mishra Satyendra Prasad,
SemwalRuchiBadoni (2015), Ayurvedic
Research and Methodology: Present Status
and Future Strategies, 36(4), 364-369

Sharma V., Holmes J. H., Sarkar I. N.
(2016), Identifying complementary and
alternative medicine usage information

from internet resources: A systematic
review, Methods Inf Med, 55(4), 322-332

Dr.Balasubramanian S. Dr.Aruna (2018),
Consumer Buying Behaviour of Herbal
Cosmetics Products: The Pune Region,

Inspira- Journal of Modern Management
and Entrepreneurship, 8(1), 355-368

000

4. Dr.SinhaGuruvishal (2018), Analysing a

new Paradigm for Ayurvedic products in
Noida (NCR region): Factor analysis
Approach, IOSR Journal of Business and
Management 1(1), 22-27

Dr.SahuMukesh (2017), Marketing
Strategies of PatanjaliAyurved (FMCG) in
Present Market Scenario, International
Journal of Marketing, IT and Engineering,
7(6), 179-188

PathakDhanjit, Borah Rahul (2019),
Consumer Behaviour of Ayurvedic
Products with special reference to Tezpur

town, The Research Journal of Social
Sciences 10(6), 625-632

Vol. 7 % Issue 25% January to March 2020

SHODH SARITA @

QUARTERLY BI-LINGUAL RESEARCH JOURNAL




